HOC VIEN CHINH TRI QUOC GIA HO CHI MINH MAiu C37-HD
ll()C VleN BAO CHI & TUYEN TRUYI"]N (Ban hanh kém theco QD s6 19/2006/QD-BTC ngay
30/3/2006 va Thong tu s 185/2010/TT-BTC ngay

15/11/2010 cua B tai chinh)

GIAY DE NGHI THANH TOAN

Kinh giti . - Ban Giam doc;
- Ban K¢ hoach - Tai chinh.

Tén toi 1a: Nguyén Thi Hai Yén
Donvi: Trung tim Thong tin khoa hoc
Dé nghi: Ban Gidm dbc; Ban Ké hoach — Tai chinh cho thanh toén cac khoan sau:

(Gom ¢6. .. ....ching tir goc kém theo)
STT NOI DUNG DE NGHI THANH TOAN SO TIEN
| Thanh toan tién sich Ngoai van 38,966,787
Cong 38,966,787

86 tién @é nghi thanh todn: (Ba tam tri¢u, chin tram sdu nuroi sau nghin, bay
tram tam bdy dong)
Ngay  thing nam 2020

Nguoi dé nghi Truéng By phin K¢ todn trudng Giam doc

‘b it

Nguyén Thj Hai Yén Nguyén Thanh Thio
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.\NG PHAN THUONG MAI - DJCH VU CUNG NHU HQC

/! TgRN ?l NAL EDUCATIONAL SUPPLY CORPORATION
VAWRITEsSY Street 79, Tan Quy Ward, District 7, HCMC. Vietnam

753501 - 37753502 - 37753503 Fax: (84-8) 37753504

BANG KE HANG HOA
A S6 78, Ngay 30 thing 12 nim 2020
{, donvi:  HOC VIEN BAO CHi VA TUYEN TRUYEN

13 s thué :

yia chi: Sé 36 Xuan Thity, Cau Gidy, Ha Noi

Hoéa don NH/19P - 0000405 ngay 30 thang 12 ndm 2020

.em theo:

STT Item code # ¥ ‘\,»f- TENH;\NGHOA i

PONGIA “| "~
AR A |

o

THANHTIEN

Volker Rittberger, Bernhard Zangl (2006), "International
Organization: Polity, Politics And Policies" Translation 1
cdition, Palgrave Macmillan, 2006

1 9781137610041

2,763,353

2,763,353

Tamar Gutner (2016), International Organization: Roles in 1

2 978-1568029245 -
World Politics, CQ Press

3,658,069

3,658,069

Jan Klabbers (2015), An Introduction to International
Organizations Law (3rd ed.), Cambridge University Press, 1
2015

3 978-1107439719

3,360,711

3,360,711

Nancy Snow & Nicholas J. Cull (2020), Routledge

il 978-1138610873 wl iy, A
Handbook of Public Diplomacy 2nd Edition, Routledge

3,956,747

3,956,747

Dr. David C. Thomas, Mark F. Peterson (2016), Cross-
Cultural Management: Essential Concepts, SAGE 1
Publications, 4th Edition

5 9781506387529

4,778,861

4,778,861

Jeremy Harris Lipschultz (2020), Social Media
Communication: Concepts, Practices, Data, Law and Ethics 1
3rd Edition

0 978-0367195007°

3,434,060

3,434,060

Mark V. Kauppi, Paul R. Viotti (2019) International
Relations Theory (Sixth Edition), Rowman & Littlefield 1
Publishers

7 978-1538115695

3,957,494

3,957,494

Christopher Lamont (2015), Research Methods in 1

b S1B-14uc2800120 International Relations, SAGE Publications Ltd

2,464,675

2,464,675

Malcolm David Evans, International Law Malcolm David )

? 9780198791836 Evans, Oxford University Press, 2014

3,135,381

3,135,381

Danicl W. Drezner (2011), Theorics of International
Politics and Zombics (Course Book edition), Princeton 1
University Press

978-0691163703

1,244,629

1,244,629

Torbjorn Knutsen (2016), A history of International
Relations theory: Third edition 3rd Edition, Manchester 1

University Press

978-0719095818

2,129,408

2,129,408

Nicholas J. Cull (2019), Public Diplomacy: Foundation for
Global Engagement in Digital Age (Contemporary Political 1
Communication), Polity, st Edition

978-0745691206

1,543,308

1,543,308

Andrei P. Tsygankov (2019), Rusia's Foreign Policy:

978-1538124079 |Change and Continuity in National Identity, Rowman & 1

2,540,091

2,540,091

Littleficld Publisers, 5th Edition
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, HOCVIEN " DANG CONG SAN VIET NAM
CHINH ﬂ'{l QUOQ GI/} HOCl l’! MINH
HOC VIEN BAO CHI VA TUYEN TRUYEN

Ha Noi, ngay®thdangtudam 2020
S6: 5¥5% QD- HVBC&TT

QUYLT PINH

. .4 . P
V/v lya chon don vi cung cap sich ngoai vin

GIAM DOC HOQC VIEN BAO CHi VA TUYEN TRUYEN

- Ciin ¢t Ludt dAu thiu s6 43/2013/QH 13 ngay 26/11/2013 ctia Quéc Hoi nudce
Cong hoa xa hoi chu nghia Viét Nam

- Cin ctr Nghi dinh, s& 63/2014/ND - CP, ngay 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot s6 dlLu ctia Luat ddu thiu vé lya chon nha thiu;

- Can cur Quyc,t dinh sb 2385/HVCTQG-TC, ngdy 27/9/2007 cua Hoc vién
chinh trj Qudc gia H5 Chi Minh vé viéc phén cap quan ly trong mua sam, stra chira tai
san tai Hoc vién chinh tri Quoc gia HO Chi Minh;

- Can clr Quyct dinh 50 6591/Qb-HVCTQG ngay 01/11/2018 cua Giam dée
Hoc vién Chinh trj Qudc gia Ho Chi Minh v¢ chire néng nhiém vu, quyén han, to chirc
by may cua Hoc vién Bao chi va Tuyén truyén;

- Cancilr quyet dinh sé 6839/QD-HVCTQG ngay 27/12/2019 ctia Giam ddc Hoc vién

Chinh tri Quéc gia Hb Chi Minh vé viéc giao du toan ngan sach naim 2020 cho Hoc vi¢n Bao
chi va Tuyén truyén;

- Can cur 03 Bao gia,

QUYET PINH

Diéu 1: Lua chon don vi cung cap sich ngoai vin cho Thu vién Hoc vién Bio chi va
Tuyén truyén la Cong ty Cd phan Thuong mai - Dich vu Cung Nhu Hoc s6 2/18,
dudng 79, phuong Tan Quy, quan 7, thanh phé Ho Chi Minh.

Piéu 2: Phuong thie thye hién va Gia tri Hop dong

- Hinh thirc Hop dong: Theo hinh thirc hop dong tron goi;

- Gia tri Hop dong, 39.966.787 (Ba neoi chin tri¢u chin trdm sdu mueoi sau nghin bay

trcim tam bay dong)

- Ngudn kinh phi: thudng xuyén su nghiép gido duc dao tao tndm 2020.

- Thoi gian thyc hién: 2 dén 4 tun,

- Dia diém: Hoc vién Béo chi va Tuyén truyén 36 Xuan Thuy, Cau Gidy, Ha Noi.
Diéu 3: Ban Ké hoach - Tai chinh, Trung tim Thong tin khoa hoc va cic don vi hitu
quan, Cong ty Cé phan Thuong mai - Dich vu Cung Nhu Hoc, thyc hi¢n ding va diy
da cic Quy dinh hién hanh cta Chinh phu, ctia Hoc vién Chinh tri Qubc gia Hd Chi
Minh va Hoc vién Béo chi va Tuyén truyén.

NG 3AN v\ G1AM pOC
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Noi nhin:
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HOC VIEN BAO CHI VA TUYEN TRUYEN
TRUNG TAM THONG TIN KHOA HQC

*

DANG CONG SAN VIET NAM

Ha Ngi, ngay  thang  ndam

DANH MUC BO SUNG SACH NGOAI VAN PHUC VU SINH VIEN

FINAL Net
Line # Item Code # Item's Description Publisher Unit Qty Cost mﬂw“.haa
Volker Rittberger, Bernhard Zangl (2019),
"International Organization: Polity, Politics Macmillan
: SI81137610041 And Policies" Translation edition, Palgrave Education UK Ea L el e
Macmillan, 2019
Tamar Gutner (2016), International
2 978-1568029245 |Organization: Roles in World Politics, CQ mx./O_.m Ea 1 3,658,069 3,658,069
Publications PR g
Press
Jan Klabbers (2015), An Introduction to Cambridee
3 978-1107439719 |International Organizations Law (3rd ed.), Uittty w—dmm Ea 1 3,360,711 3,360,711
Cambridge University Press, 2015
Nancy Snow & Nicholas J. Cull (2020),
4 978-1138610873 |Routledge Handbook of Public Diplomacy Routledge Ea 1 3,956,747 3,956,747
2nd Edition, Routledge
Dr. David C. Thomas, Mark F. Peterson
2016), Cross-Cultural Management: SAGE
> 9781506387322 Mmmmozzm_ Concepts, SAGE Publications, 4th Publications Inc Eg ! 4,778,861 4,778,861
Edition
Jeremy Harris Lipschultz (2020), Social
978-0367195007 |Media Communication: Concepts, Practices, Routledge Ea 1 3,434,060 3,434,060
Data, Law and Ethics 3rd Edition
Mark V. Kauppi, Paul R. Viotti (2019) Rowman &
978-1538115695 ._EmBm:o:m_ Relations Theory (Sixth Littlefield Ea 1 3,957,494 . 3,957,494
Edition), Rowman & Littlefield Publishers
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‘71,(‘;_‘_‘_,_»(‘ [y e 3 - I 3 ¥ : TR e o
STT UEM - S myc. Misich | Donvitinh | Silegng . | Domgid (VND) | -Thinh titn - GhiChi
Volker Rittberger, Bernhard Zangl (2006), "International
1 |Organization: Polity, Politics And Policies™ Translation edition, 9781137610041 Quyén 1 3,177,856 3,177,856
Palgrave Macmillan, 2006 Thay thé 2019
5 |Tamar Gutner (2016), Intemational Organization: Rolesin World| g0 1 <c209924 Quydn 1 4,206,779 4,206,779
Politics, CQ Press
Jan Klabbers (2015), An Introduction to International 818
3 - 1 3,864,818 3,864,
Organisations Law (3rd ed), Cambridge Uiversity Press, 2015 | 781107439719 Quydn
Nancy Snow & Nicholas J. Cull (2020), Routledge Handbook of
4 - , 1 4,550,259 4,550,259
Public Diplomacy 2nd Edition, Routledge 918:1138010873 Quytn
Dr. David C. Thomas, Mark F. Peterson (2016), Cross-Cultural
5 |Management; Essential Concepts, SAGE Publications, 4th 9781506387529 Quyén 1 5,495,690 5,495,690
Fdition
leremy Haris Lipschultz (2020), Social Media Communication:
6 : 0367195007 é 3,949,169 3,949,169
Concepts, Practices, Data, Law and Ethics 3rd Edition IAOYaTASS QU !
Mark V. Kauppi, Paul R. Viotti (2019) International Relations 4
7 i 978-1538115695 uyén 1 4551118 4551118
Theory (Sixth Edition), Rowman & Littlefield Publishers £x
8 Cl hris!ophﬂ Lamont (2.015'), Research Mcthods in International 978-1446286050 Quyin 1 2.83437% 2834376
Relations, SAGE Publications Ltd
9 Malcolm D.a\-id.E\'nns. Intenational Law Malcolm David Evans, 9780198791836 Quyén 1 3,608,688 3,608,688
Oxford University Press, 2014
10 Danictl W. Drezner (201 l).' .Theorioic oflmn'nx.niom"‘l Politics and 9780691163703 Quyén 1 1431323 1431323
Zombies (Course Book edition), Princeton University Press Thav thd 2014
av i
Torbjom Knutsen (2016), A history of Intemational Relations 78.0719095818 v 1 148819 2448819
i theory: Third edition 3rd Edition, Manchester University Press ? Qo B o S
Nicholas J. Cull (2019), Public Diplomacy: Foundation for
12 |Global Engagement in Digital Age (Contemporary Political 978-0745691206 Quyén 1 1,774,804 1,774,804
Comimunication), Polity, 1st Edition
Andici P. Tsygankov (2019), Rusia's Foreign Policy: Change
13 |and Continuity in National Identity, Rowman & Littleficld 978-1538124079 Qll)'éll 1 2,921,108 2,921,108
Publisers, Sth Edition
“”‘l- ¢ ‘
g IOSJ
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CONG HOA XA HQI CHU NGHIA VIET NAM
Poc Lap- Tu Do- Hanh Phic.

koK

HOP PONG KINH TE
Sé: 02-1ES-HVBC&TT/IES-2020
_ Can cit Bé lut Dan sw s6 91/2015/QHI3 duge Quéc hji meée Cong hoa xa hji chii nghia
Viét Nam ban hanh ngay 24/11/2015 va cde vin ban hwdng dan thi hanh;

— Can cir B ludt Thuong mai 56 36/2005/QHI11 dige Qu(i'c héi nuwoe Cong hoa xa hoi chi
nghia Viét Nam thong qua ngay 14/06/2005 va cdc van ban hudng dan thi hanh;

— Céin cit quyét dinh 56 585.3/QD-HVBC&TT ngay £ /42/2020 cia Gidam déc Hoc vién Bdo
chi va Tuyén truyén vé viée hea chon don vi cung ccfp sdach ngogi van cho Trung tdm Thong
tin khoa hoc;

— Can cit vao kha ndng cung cdp va nhu cdu cua hai bén,
Hom nay, ngay J thang {2 ndm 2020

Bén A (Bén mua): HQC VIEN BAO CHi VA TUYEN TRUYEN
Dia chi . 8636 Xuan Thuy, Cau Gidy, Ha Noi
Dién thoai : 024.37546963 ,
Paidiénla : Ong Lwu Vin An Chirc vu: Q.Giam doc
Tai khoan: 95231.1070986  tai: Kho bac Nha nuéc Nam Tir Liém,Ha Noi

Bén B (Bén Bin): CONG TY CO PHAN THUONG MAI DICH VU CUNG NHU HOC

Dia chi : 2/18 Dudng 79, Phuong Tan Quy, Quan 7, Tp.HCM. Viét Nam
Dién thoai  :(84-28) 3775 3501/02/03 Fax: (84-28) 3775 3504

Tai khoan  : 6360 201 127 107

Tai : Agribank - CN Tén Binh

MST : 0309810440

Dai dién : Ong Pham Khic Duy

Chicvy  :Gidm dbc

Hai bén thoa thuan ky hgp déng mua ban sich véi cic diéu khoan sau day:
Diéu 1: Pham vi cong viéc

Bén B dong y cung cflp cac tua sach ngoai vin dudi day do bén A dit mua.

Danh muc sach cung cap:
LA S W SO EI T S A SRR T EN DA xXuiit > | Don gid Tong trj gid
StE|SSREISBNE, 12 608 G s T en Sach « RESERNER R | ST antio Jugng 15 (yND) | (VND)
i AN O P et ) S A ‘| (cuon) :
€. i Y d ang 2 .
"\l/n(ilekr;r"tl[?:l:t:lcrg):re :122?:]0':(1 P‘?(‘)rll?til (Po(}i]t?c?; And Macriiiian
1 | 9781137610041 R b : Education I 2,763,353 2,763,353
Policies" Translation edition, Palgrave UK
Macmillan, 2019
Tamar Gutner (2016), International SAGE
978-15680292 R : o Ny ,033,
2 §-1508025245 Organization: Roles in World Politics, CQ Press | Publications I gjost 0ol 3638069

1
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Jan Klabbers (2015), An Introduction to Cambndgc
3 | 978-1107439719 | International Organizations Law (3rd ed.), University 1 3,360,711 3,360,711
Cambridge University Press, 2015 Press
Nancy Snow & Nicholas J. Cull (2020),
4 | 978-1138610873 | Routledge Handbook of Public Diplomacy 2nd Routledge 1 3,956,747 3,956,747
Edition, Routledge
Dr. David C. Thomas, Mark F. Peterson (2016), SAGE
5 | 9781506387529 | Cross-Cultural Management: Essential Publications 1 4,778,861 4,778,861
Concepts, SAGE Publications, 4th Edition Inc
Jeremy Harris Lipschultz (2020), Social Media
6 | 978-0367195007 | Communication: Concepts, Practices, Data, Law | Routledge | 3,434,060 3,434,060
and Ethics 3rd Edition
Mark V. Kauppi, Paul R. Viotti (2019) RGNS &
7 | 978-1538115695 | International Relations Theory (Sixth Edition), Littlefield 1 3,957,494 3,957,494
Rowman & Littleficld Publishers
Christopher Lamont (2015), Research Methods SAGE
8 | 978-1446286050 | in International Relations, SAGE Publications Publications 1 2,464,675 2,464,675
Ltd Ltd
Malcolm David Evans, International Law
9 | 9780198791836 | Malcolm David Evans, Oxford University Press, oupr 1 3,135,381 3,135,381
2014
Daniel W. Drezner (2014), Theories of Princeton
10 | 978-0691163703 | International Politics and Zombies (Course University 1 1,244,629 1,244,629 /QE/'—'\\
Book edition), Princeton University Press Press \'M
Torbjorn Knutsen (2016), A history of Manchester “1 5
11 | 978-0719095818 | International Relations theory: Third edition 3rd | University 1 2,129,408 2,129,408 F 6NG ;‘
Edition, Manchester University Press Press 4 CG :: 0
Nicholas J. Cull (2019), Public Diplomacy: : 2
12 | 978-0745691206 | Foundation for Global Engagement in Digital | p 1y precs | 1,543,308 154330800 NHU
Age (Contemporary Political Communication), ~
Polity, Ist Edition T
Andrei P. Tsygankov (2019), Rusia's Foreign T
Policy: Change and Continuity in National Rowman & <, &
1 | Pa-Rsizatss Idcnt?;y, Ro“%man & Littlefield Publisers, S5th Littlefield : Z340.001 =
Edition
Tong cfng 13 38,966,787

Chét luong sach dam bao mdi, chua qua sir dung, khéng bi rach, bi uét, bi ban.
Danh muc sach nay cung cép cho Hoc Vién Bao Chi Va Tuyén Truyén dung trong cong

viéc giang day va hoc tap.

Piéu 2: Gi4 tri hop dong

- Tdng gia tri la: 38,966,787 dong
(Bing chii: Ba muoi tdm tri¢u, chin tram sdu muwoi sdu nghin, bay tram tam muroi bay dong)
Gia nay da bao gdm chi phi van chuyén, phi nhap khau, phi giao hang dén khach hang.

Pidu 3: Thoi gian, dia diém giao nhin hang.
- Thoi gian giao hang: tr 10 -13 tuan tlr ngay Hop dong duoc ky két va co hidu luc.

Truong hop bét kha khang, trong vong 07 ngay ké tir ngly ky hop dong nhitng cudn sach

bén B khong cung cap dugc do nha xuat ban nudc ngoai dinh ban, chua xudt ban, phai

dugc thdng bao ciing cac van ban xac nhdn.

- Diachi giao hang 36 Xuan Thuy - Ciu Gidy - Ha Nbi

- Trong vong 2 tuan ké tir khi nhan hang, Bén A c6 trach nhiém kiém dém va phan hoi
lai cho Bén B trong truong hop hang hoéa thiéu, hu hong, sai quy céch, 16i hodc doi tra
hang ma 16i do Bén B. Néu qua thoi gian quy dinh trén thi xem nhu viéc giao hang cta
Bén B da hoan tAt va moi khiéu nai vé sau s& khong thudc trach nhiém ctia Bén B

2
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Piéu 4: Thanh toan:
- Bép A s& thanh toan cho bén B biing gia trj thuc té trong vong 07 ngay ké tir ngdy bén A
nhén du hang héa va hoa don tai chinh
- Hinh thtc thanh toan: tién mat hoic chuyén khoan qua ngén hang.

Piéu 5: Trich nhi¢m ciia cic bén

- Trach nhi¢m bén A: Bén A cé trach nhiém thanh todn cho bén B dung nhu trong diéu 4 va
thue hién cac diéu khoan khéc ghl trong hop dong. Bén A s& chiu mirc phat cham thanh
toan 1a 0.05%/ ngay trén tdng gia tri hang chim thanh todn tuong g véi thoi gian cham
thanh toén.

- Trach nhiém bén B: dap img dung theo yéu cau trong hop dong ctia bén A. Dam bao hang
hoa vé sb luong, « chit lugng, gid ca, phuong thirc giao hang nhur trong hop dong. Bén B s&
chiu mirc phat tré han 1a 0.05% gia tri hang giao tré / ngay giao tré nhung khong vuot qua

8% gid tri hop dong.

pidu 6: Di¢u khoin chung:

- Hai bén cam két thuc hién nghiém chinh cic dlcu khoan da ghi trong hop dong.
- Moi su thay dbi. di¢u chinh trong qua trinh trién khai hop dong phai dugc hai bek-

béo v&i nhau bing vin ban va cung nhau xem xét giai quyet. vl
- Trong truong hop xay ra tranh chép, hai bén s giai quyet bang thuong luong. Neu,
giai quyct dugce s€ d¢ trinh 1én toa én kinh té TP HCM, quyét dinh cua toa la giai

budc doi véi hai bén. o\
Hop dong nay lam thanh 04 bén, mdi bén gitr 02 ban va c6 gia tri phdp ly nhu nhau.

- Hop ddng nay c6 hiéu luc tir ngay ky

,é DAI DIEN BEN A ___DAIDIEN BEN B
Q.Giam dbc idm do

CONG TY
: cO PHAN L
THUONG MAI DICH Y

Lwu Vin An
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CONG HOA XA HQI CHU NGHIA VIET NAM
Péoc lap - Tw do — Hanh phuc

BIEN BAN THANH LY HQP DONG

Can cir vao Hop dong sb: 02-1ES-HVBC&TT/IES-2020, ky ngay 3 thing A2 nam 2020
Hom nay, ngay — thang /1 Liim 2020, chiing 16i gom:
Bén A (Bén mua): HOC VIEN BAO CHI VA TUYEN TRUYEN

Dia chi . Sb 36 Xuan Thuy, Cau Gidy, Ha Noi
Dién thoai : 024.37546963
Daidiénla : Ong Luwu Van An Chirc vu: Q.Giam doc

Tai khoan: 9587.1.1070986  tai: Kho bac Nha nuéc Nam Tir Liém,Ha Noi
Bén B (Bén Ban): CONG TY CO PHAN THUONG MAI DICH VU CUNG NHU HQC

Dia chi : 2/18 Pudng 79, Phuong Tan Quy, Quén 7, Tp.HCM, Viét Nam
Dién thoai  :(84-28) 3775 3501/02/03 Fax: (84-28) 3775 3504

Tai khoan  : 6360 201 127 107

Tai : Agribank - CN Tén Binh

MST : 0309810440

Dai dién : Ong Pham Khiic Duy

Chuc vu : Giam déc

Sau khi kiém tra thurc té mit hang do bén B cung cép, chiing toi ciing thong nhat ky két Bién ban
thanh ly hgp dong chi tiét nhu sau:
1. Bén B da thuc hién giao hang Sach Ngoai vin cho Bén A theo ding Hop dong sO: 02-IES-
HVBC&TT/IES-2020, ky ngay  thang  ndam 2020
2. Thanh toan:

- Bén A c¢6 trach nhiém thanh toan toan by gia tri hop dono cho bén B 38,966,787 dona (Ba
nuroi tam triéu, chin tram sdu mwoi sau nghin, bay tram tim micoi bay dong) bang chuyén

khoan
Thoi han thanh toan: Trong vong 07 ngay, ké tir ngay Bén B ban giao hé so thanh toan g6n1:

Bién ban nghiém thu thanh ly hop dong, Bién ban ban giao hang hoa va héa don tai chinh.

3- Piéu khoin chung:

- Sau khi Bén A thanh toan toan b gié tri hop dong cho bén B 1a 38,966,787 dong
(Ba muo: tam triéu, chin trim sdu nuroi siu ng shin, bay tram tam nuroi bay doug) thi horp
déng s6 02-IES-HVBC&TT/IES-2020, ky ngay thang nim 2020 dugc thanh ly va ket

thuc.
- Bién ban thanh ly Hop dong dugc Idp thanh 04 ban, mdi bén gitr 02 ban, ¢ gia tri phap Iy nhu

nhau.
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CONG HOA XA HOI CHU NGHIA VIET NAM '
Doc 1ap - Tu do - Hanh phuc
-------- 000--------
BIEN BAN BAN GIAO HANG HOA
Can cir vao Hop dong so: 02-1ES-HVBC&TT/IES-2020, ky ngay 5 thang/tz nam 2020
Hom nay, ngay  thang 42 nam 2020, cling 16i gom:
Bén A (Bén nhin): HOC VIEN BAO CHI VA TUYEN TRUYEN
Dia chi Sé 36 Xuan Thuy, Cau Giay, Ha Noi
Di¢n thoai 024.37546963
Dai dién 1a ()ng Luu Vin An Chtre vu: Q.Giam ddc
I'ai khoan: 9587.1.1070986  tai: Kho bac Nha nudc Nam Tir Liém,Ha Noi
Bén B (Bén gino): CONGTY CO PHAN THUONG MAI DICH VU CUNG NHU HOC
Dia chi : 2/18 Duong 79, Phuong Téan Quy, Quan 7, Tp.HCM, Viét Nam
Dicn thoat (84-28) 3775 3501/02/03 Fax: (84-28) 3775 3504
Fai Khoan 6360 201 127 107
Fai : Agribank - CN Tan Binh
MST 0309810440
Dai dién : Ba Ngo Thi Thio Nguyén
Iai bén da tién hanh ban giao s0 sach Sach ngoai viin nhu sau:
e ras s f et iatiaiortieg
ISBN v',;;v{)m’l gla‘-‘- ;-Tonglr; gm-.
A H Nroer ¥ i ol (2
ol Riergr Derlord el 209 o
0781137610041 stematiotadl SEdEeg 1O g b = Education 2.763.353 2.763.353
And Policies" Translation edition, Palgrave UK
Tk | Macmillan, 2019 1
" Tamar Gutner (20!6) International SAGE
07R%- 15680292 ) ™ > ”
781568029245 I(?I£i\:ll7-lll0l\. Roles in World Politics, CQ Pibletiois 3.658.069
o Jan Klabbers (2015), An lnllodncunn to - Cambridge
078-1107139719 | International Organizations Law (3rd ed.), University 3,360,711
| Cambridge Univer sity Press, 2018 Press
Nancv Snow & Nicholas ). Cull (2020),
0781138610873 | Routledge Handbook of Public Diplomacy 2nd | Routledge 3,956,747
| Edition, Routledge et e )
Dr. David C. Thomas, Mark IF. Peterson SAGE
0781506387529 | (2016). Cross-Cultural Management: I'ssential | Publications 4.778.801
| Concepts, SAGE Publications, dih Edition | _In¢ -
Jeremy Harris L ipschultz (2020), Social Media
078-0367195007 | Communication: Concepts, Practices, Data, Routledge 3,434,060 3.434,060
| Lawand Ethics 3rd £ dition - — ]
Mark V. Kauppi, Paul R. Violti (2019) Roman &
078 1538115695 | International Relations Theory (Sixth Edition), ; w 3957494 3957494
Littlefield
Rowman & Littleficld Publishers
Christopher Lamont (2015), Rescarch Mecthods SAGE
078-1416286050 | in International Relations, SAGE Publications Publications 2,464,675 2,464,675
Ltd Ltd
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9780198791836

978-0691163703

978-0719095818

978-07456912006

978-1538124079

ISBN
Malcolm David Evans, Inter 2
Malcolm David Evans, Oxford University oup 1 3,135,381 3,135.381
o Press, 2014
Danicl W. Drezner (2014), Theorices of Princeton
International Politics and Zombies (Course University | 1,244,629 1.244.629
| Book edition), Princeton University Press Press
Torbjorn Knutsen (2016), A history of Manchester
International Relations theory: Third edition University 1 2,129,408 2,129,408
| 3rd Edition, Manchester University Press Press K
Nicholas 1. Cull (2019), Public Diplomacy:
Foundation for Global Engagement in [')igi.ml Pility Riess | 1.543.308 1.543.308
Age (Contemporary Political Communication),
| Polity, Ist Edition
Andrei P. Tsygankov (2019), Rusia's Foreign
Policy: Change and Continuity in National Rowman & ,
ldentity, Rowman & Littleficld Publisers, Sth Littlefield ! 2340001 2240001
| Edition
Tong cgng 13 38,966,787

1. Tlang hoa Bén B giao cho bén Al
ticu chuan ctia nha san xua

’

in an ro rang.

Y. Dai dién bén B da ban giao ddy du s6 lugng sich cho bén A.

a hang mai 100% dam bao ding chat lugng, ching loai theo
, chua qua str dung, khong bi rach, khong bi do ban, am wot va chur

.

3. Dai dién bén A da tién hanh kiém tra va thong nhét danh gia chat lugng sach dat yéu cau d¢

Id.

1. Bien ban duge 1ap thanh 04 (bon) ban, mdi bén gitr 02 (hai) ban cé gia tri nhu nhau k¢ tir ngay

ky./.

DAI DIEN BEN GIAO

e G Gho Sy

]

/&ml DIEN BEN NHAN 59—

Yo Sn v
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HOC VIEN CHINH TR] QUOC GIA HO CHI MINH Miu C37-HD

HOC VIEN BAO CHi & TUYEN TRUYEN (Ban hanh kém theo QD sé 19/2006/QD-BTC ngay

30/3/2006 va Théng tur sé 185/2010/TT-BTC ngay
15/11/2010 cua B tai chinh)

GIAY DE NGHI THANH TOAN

Kinh giuii : - Ban Giam doc;
- Ban K¢ hoach - Tai chinh.

Tén i 1a: Nguyén Thi Hai Yén
Don vi: Trung tim Thong tin khoa hoc

D¢ nghi: Ban Giam dbc; Ban Ké hoach — Tai chinh cho thanh todn cac khoan sau:

(Gom ¢o: ........chimg tir goc kém theo)
STT NOI DUNG DE NGHI THANH TOAN SO TIEN
] Thanh toan tién sach Ngoai vin 74417512
VC{)ng 74.417512d

S6 fien dé nghi thanh todn: (Bdy nuoi bon tri¢u, bon tram nucoi bay nghin,
pam tram nueoi hai dong)

Ngay  thang nam 2020

Nguoi dé nghi Truwéng Bo phin K¢ todn truéng Giim déc
Nguyén Thi Hai Yén Nguyén Thanh Thao
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1.2~ _—<_CONGTY CO PHAN THUONG MAI DICH VU CUNG NHU HOC
) e { INTERNATIONAL EDUCATIONAL SUPPLY CORPORATION
I G M $5 thué (Tax code): 03.09810440. !
I ES =D Dia chi (Address) : 2/18 Pudng 79, Phuang Tan Quy, Quan 7, TP. H Chi Minh, Viét Nam 9
| CORP pién thoai (Tel): (84-28) 377 53501 - 37'( 53502 - Fax: (84-28) 377 535 04 "g
) : Email; iesservice@iesvietnam.com - Website: www.iesvietnam.com '3‘!
% }
) )
b HOADON GIA TRIGIATANG !
g j Lién 2 (Second copy): Giao cho ngudi mua (Customer) Ky higu (Serial): NH/19P
2 _ Ngay (Date): O?JIAzQ/ayl?oZO S6 (No.): 0000372 5
;& Ho 18N Khach NANG (CUSIOMEF'S NBMES: 3ishiikuiiissesssssgusnssssosssossisisasisesassessssgismasesossessionss tsnseenssasecsassonsasssssrmssssosssossmsasses
)X Tén don vi (Company’s name): ’HOC/ \“6 M. E)f\() Lo \/IL\ TUJtN FRLU(Z N ................................................. ,.'
\ ME S8 ThuS (Tax code) 3 sus i ts Ba o B T i Rvageassefowita st sfebaabpgismasacsclols ubpipain o bidiessdi tpbsnet sorostis s ity %' h
)% Dia chi gagaress): .. 35 Dl Xaidk w,_,,l_fu e ,__,Ca“ fmU [ Ha. Na:.........:.,..’ ..... e o 3 S { ]
\ 5 Bt
) TR S G L St A < L RSO ST S S WL 2 S B !
d ' ey :
) Hinh thirc thanh todn (Paymen: CK. S6 tai khoan (Account NoJ: ......... SRS - L35 WA 4
’\ STT - "Tén'hang héa, d|ch vu SR Don vi tlnh i#gé [uqng “pongiaT f‘ ”’Thénh ﬂan ' |
g (No.) ~ (Descnptlon) Y 3l (Unit) e <-4 (Quantity) 77 "(Unff price)- - (Amounl) |
S{ ) 1 )4 e VAT A vyl i l'-.v :5—3 i "j“':“""4 """'ﬂ e i "5 SR TS| R 6 =4 x5
1) g ' - |
’/\ .......... L How U LA, Auc Cm., Ls:cu.......; ....... :,;v;;..f.'f‘.:.':i'. xR £l meimar Sy a9 A 4441? ..... LZ i
% """"""" [ Kui. J)ﬁ’*:j K. 86 4) 178ﬂd \ [ST ISUUUPY SO 4 M
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3 INTERNATIONAL EDUCATIONAL SUPPLY CORPORATION
* | U6 Wil delsY's /48 Street 79, Tan Quy Ward, District 7, HCMC. Vietnam
N\ G Tol (W{!}]ﬁ 753501 - 37753502 - 37753503 Fax: (84-8) 37753504
WY i,‘\‘i,yis{; icc@icsvictnam.com Website: www.icsvictnam.com
\Ilw i d A \ [ 4
‘ BANG KE HANG HOA
‘ 14 e
S6 45, Ngay 25 thang 12 niim 2020
Tendonvi:  HOC VIEN BAO CHi VA TUYEN TRUYEN
M s6 thué :
Dia chi: S 36 Xuan Thiy, Cu Gidy, Ha Noi
K¢ém theo: Hoéa don NH/19P - 0000372 ngdy 25 thang 12 ndm 2020
STT | Item code# S UTENWANGHOA o e u?gN G " DONGIA || THANHTIEN
1 9780470673096 |Advertising and Socicty: An Introduction 1 1,604,853 1,604,853
2 9781433103858 |Advertising and Socictics: Global Issues 2nd Edition 2,208,558 2,208,558
3 9781743314036 |Public Relations: Theory and Practice 4th Edition 1 2,309,154 2,309,154
4 9780803972469 | Visual Persuation: the role of images in advertising 1 4,838,597 4,838,597
5 9781305507272  |Consumer Behavior 7th Edition 1 2,911,633 2,911,633
6 9781292269245 |Consumer Behavior, Global Edition, 12/E 1 2,439,718 2,439,718
Color Design Workbook: New, Revised Edition: A Real
7 9781631592928 * 873,15
131592928 | \orld Guide to Using Color in Graphic Design l . 0
8 9781452261072 |Controversics in contemporary Advertising 2nd Edition 1 3,154,795 3,154,795
9 9780194421904 |[RBT: Writing 2nd Edition 1 1,550.717 1,550,717
10 9780133483185 |Report It in Writing, 6th Edition 1 2,679,378 2,679,378
1 9780415254069 |The Protestant Ethic and the Spirit of Capitalism 1 871,654 871,654
12 9781349949755 Flrand lv!cfha Strategy: Intcgrated Communications Planning 1 1,415,827 1,415,827
: in the Digital Era
13 9783319367132 Strategic Commu_mcatlon for Sustainable Organizations: 1 3299915 3.299.915
Theory and Practice
14 9783319346786 |Fundamentals of Multimedia 1 3,639,663 3,639,663
Global Communication and Collaboration: Global Project
2 1 2,612,917 2,612,917
15 9783662571187 Management, Global Sourcing, Cross-Cultural Competencies
' Media Convergence Handbook - Vol. 1 Journalism,
4 1 4,722,429 4,722,429
16 DBSEE2306722 Broadcasting, and Social Media Aspects of Convergence
17 9783319356181 | Advances in Social Media Analysis 1 4,442.324 4442324
18 9781349499519  |Journalism and Memorialization in the Age of Social Media 1 2,874,261 2,874,261
9 9783319849492 Social Media and Political Ac?(.)u.ntabilily - Bridging the ) 4,367,692 4.367,692
Gap between Citizens and Politicians :
20 9781137506146 | Trans-National English in Social Media Communities 1 4,703,668 4,703,668
2 0781349957521 i{o.u::alism for Social Change in Asia Reporting Human ) 4,367,692 4,367,692
ights
2 0781484228531 Introduction to Social Media Marketing: A Guide for ) 1,419,485 1,419,485
Absolute Beginners 1293078
23 9789811099410 |Understanding Oriented Multimedia Content Analysis 1 4,293,078 3’733‘018
54 | 9789811350559 |Culture and Communication in Thailand 1 3,733,018 1EL
25 9783658069834 Social Mcdia Fundamentals, Models, and Ranking of User- 1 3,083,336 3,083,336
. Gencerated Content : — : — —
T R d S Cong tien hang |25, lE L 74417512
Thué subt GTGT. =% . Titn thué GTGT| . PSR | s | S TRCE SR
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CONG HOA XA HOI CHU NGHIA VIET NAM
Ddc Léap- Tu Do- Hanh Phiic.

* %k k

HQP DONG KINH TE
SO: 01-1ES-HVBC&TT/IES-2020

— Can cair Bo luat Dan su 56 91/2015/QH13 dugce mec hoi nwde Cong hoa xa héi chi nghia
Viet Nam ban hanh ngay 24/11/2015 va cdc van ban hudng ddn thi hanh; F

— Can cir Bo ludt Thiong mai s6 36/2005/QH11 duge Qué'c hoi nuede Cong hoa xa hoi chi

nghia Viét Nam théng qua ngay 14/06/2005 va cdc van ban hiedng dan thi hanh;

— Can cir quyét dinh 56 3863./Q0D-HVBC&TT ngay S M2 /2020 ciia Giam doc Hoc vién Bdo
chi va Tuyén truyén vé viée liwa chon don vi cung cap sach ngoai van cho Trung tam Thong

tin khoa hoc;

—  Can cir vao kha nang cung cap va nhu cau ciia hai bén,
Hom nay, ngdy ¢ thang./Z nam 2020

Bén A (Bén mua): HOC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi :$6 36 Xuan Thuy, Cau Gidy, Ha Noi
Dién thoai Q24.37546963
Daidiénla : Ong Luwu Van An Chitrc vu: Q.Giam doc

Tai khoan: 9587.1.1070986 tai: Kho bac Nha nu¢c Nam Tir Liém,Ha Noi

Bén B (Bén Bin): CONG TY CO PHAN THUONG MAI DICH VU CUNG NHU HOC

Dia chi : 2/18 Pudng 79, Phudng Tan Quy, Quin 7, Tp.HCM, Viét Nam
Dién thoai  :(84-28)3775 3501/02/03 Fax: (84-28) 3775 3504

Tai khoan 6360201 127 107

Tai : Agribank - CN Tén Binh

MST : 0309810440

bai di¢n : Ong Pham Khiic Duy

Chirc vu . Giam doc

[ai bén thoa thudn ky hop dong mua ban sich voi cic dicu khoan sau day:
Di¢u 1: Pham vi cong vice

Bén B ddng ¥ cung cdp cdc twa sach ngoai viin dudi diy do bén A dat mua.

: RN PR e T NG XuAt 206 SO lugng Don gid ¢
St | 75 ISBN - aies (A TNTen SACh US| (M bAn (T cubn) SRR N (VIND)

1 | 9780470673006 | Advertising and Sociely: An Wiley I 1,604,853 1,604,853
[l Introduction :
2 | 9781433103858 | Advertising and Socicties: Global | perer Lang I 2,208,558 2,208,558

Issues 2nd Edition
_ Public Relations: Theory and Allen & 2309.154 2309.154
3| 978143314036 | pryctice 4th Edition Unwin l i s
1
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9780803972469 ‘
2 images in advertising I 4,838,597 il
9781305507272 | Consumer Behavior 7th Edition Cengage 1 2,911,633 2,911,633
Consumer Behavior, Global
9 9 5 ’ {
781292269245 Edition, 12/E Pearson 1 2,439,718 2,439,718
Color Design Workbook: New,
s Revised Edition: A Real World Rockport
978163159292 : i . i ; i
Rk Guide to Using Color in Graphic Publishers I BI3:130 BlenloH
o o Design
5 Controversies in contemporary
8 | 978145 7 e o ag <
81452261072 Advertising 2nd Edition Sage | 3,154,795 3,154,795
0 | 9780194421904 | RBT: Writing 2nd Edition Oxford | 1,550,717 1,550,717
10 | 9780133483185 | Report It in Writing, 6th Edition Pcarson 1 2,679,378 2,679,378
The Protestant Ethic and the Spirit
1 | 9780415 g ; 4
I 780415254069 of Gapiialisi Routledge 1 871,654 871,654
Brand Media Strategy: Integrated pale
12 | 9781349949755 | Communications Planning in the y U‘?TC 1 1,415.827 1,415,827
Digital Era Macmillan
Strategic Communication for
13 | 9783319367132 | Sustainable Organizations: Theory |  Springer 1 3,299.915 3.299.915
and Practice
14 | 9783319346786 | Fundamentals of Multimedia Springer 1 3,639,663 3,639.663
Global Communication and
= Collaboration: Global Project ;
15 | 978366257118 2
7 Management, Global Sourcing, Springer ! Z0I2317 261221
B | Cross-Cultural Competencies
Media Convergence Handbook -
Vol. I Journalism, Broadcasting, ;
9 2 : < ) 'ing ¢
16 | 9783662526422 and Social Media Aspects of Springer 1 4,722,429 4,722,429
L Convergence
1 | srasaieasgiEs | Movancesih Socinl Media Springer I 4,442,324 4,442,324
Analysis
z Journalism and Memorialization in Palgrave 5 - T
hh 4 . . g 2O /4,4 2.874,2 0
el Rasiesiane the Age of Social Media Macmillan : i ki 1%
Social Mcdia and Political T G TY
19 | 9783319849492 | Accountability - Bridging the Gap o | 4,367,692 4.367.692 AHAN
. AR Macmillan
between Citizens and Politicians *{AI DICH
Trans-National English in Social Palgrave = g ;‘THUHOI
20 | ¢ : 4,703,668 4,703, : ?
ol el Media Communities Macmillan l 103.66 1.105,608 :
Journalism for Social Change in Palgrave . —
¢ ; E ‘ 4. 2 ‘ 2 O
e e T Reporting Human Rights Macmillan ! L6208 K605 _—
Introduction to Social Media
22 | 9781484228531 | Marketing: A Guide for Absolute Apress 1 1,419,485 1,419,485
Beginners
Understanding Oriented ; N
3 9 S i 1 | 4,293,078 4,293,078
ol it Multimedia Content Analysis Springer 0 307
24 | 9789811350559 %l‘l‘l‘l‘l"‘:;"d CommunieAliaIN Springer l 3,733,018 3.733.018
T Social Media Fundamentals,
25 | 9783658069834 | Models, and Ranking of User- Springer | 3,083,336 3,083,336
o _| Generated Content = .
Tong chng 25 74,417,512

Chat luong sach dam bao mi, chua qua str dung, khong bi rach, bi udt, bi bén.
Danh muc sich nay cung cip cho Hoc Vién Bao Chi Va Tuyén Truyén ding trong cong

viéc giang day va hoc tap.

Didu 2: Gid tri hop dong
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- Tong gia tri 1a: 74.417.512 dong
- Tyie R v gk . n £ - \e g2 . . - N g8 A
(Bang chit: Bay nueoi bon trigu, bon trim nueoi bay nghin, ndm tram nueoi hai dong)
&in A ~ A . y A 2 ’ a A roe \ A , .
Gid ndy da bao gom chi phi van chuyen, phi nhdp khau, phi giao hang dén khich hang.

Dicu 3: Thii gian, dia diém giao nhin hang.
- Thoi gian giao hang: tir 10 -13 tuan tir ngdy Hop ddng dugce ky két va c6 higu e,
Trudmg hop bit kha khang, trong vong 07 ngdy ké tir ngy ky hop dong nhitng cudn sach
bén B khong cung cip duge do nha xuat ban nude ngodi dinh ban, chua xuat ban, phai
duge thong bdo cung cac vian ban xac nhan.
- Dia chi giao hang: 36 Xuan Thuy - Cau Gidy - Ha Noi

- Trong vong 2 tuan ké tir khi nhdn hang, Bén A ¢6 trach nhi¢m kiém dém va phan hoi
lai cho Bén B trong trudmg hop hang hoa thieu, hu hong, sai quy céch, 10i hoac doi tra
hang ma 13i do Bén B. Néu qué thi gian quy dinh trén thi xem nhu viée giao hang cua

Bén B di hoan tit va moi khiéu nai vé sau s& khong thugc trach nhi¢ém ctia Bén B

Di¢u 4: Thanh todn:
- Bén A s& thanh toan cho bén B bing gid tri thuc té trong vong 07 ngay ké tir ngdy bén A
nhén du hang hoa va hoa don tai chinh
- Hinh thite thanh toan: tién mat hodc chuyén khoan qua ngan hang.

Ditu 5: Trach nhiém cia cic bén

- Trach nhiém bén A: Bén A c6 trach nhi¢m thanh toan cho bén B diing nhur trong diéu 4 va
thue hién cic diéu khoan khac ghi trong hop déllg. Bén A s€ chiu muc phat cham thanh
toan 13 0.05%/ ngay trén tong gid tri hang cham thanh todn tuong img vai thoi gian cham
thanh todan.

- Trach nhiém bén B: dap tmg dung theo yéu cau trong hop dong ctia bén A. Dar
hoa vé sO luc_mg..chﬁl lugng, gia ca, phuong thire gjao hang nhu trong hop dong) Bin B s¢
chiu murc phat tré han 1a 0.05% gia tri hang giao tré / ngay giao tré nhumg khong it qua

% gia tri hop dong. ‘

Dicu 6: Dicu khoan chung:

- Tai bén cam két thuc hién nghiém chinh cac diéu khoan da ghi trong hop déng.

- Moi sy thay déi, didu chinh trong qua trinh trién khai hgp dong phai dugc hai bén thong
bao voi nhau bang vin ban va cing nhau xem xét gidi quyet.

- Trong truomg hep xdy ra tranh chap, hai bén s& gidi quyét bing thuong lugng. Néu khong
giai quyét duge s& d¢ trinh 1én toa dn kinh t& TP HCM, quyét dinh ctia toa 1a giai phap bat
bude ddi vai hai bén.

- Hop dong nay lam thanh 04 ban, mdi bén gitr 02 ban va ¢d gid tri phap Iy nhu nhau.

- Hop dong nay c6 higu lyc tirngay ky

DIEN BEN AY

K
m doc

(2 )
- cOPHAN \OXY T
% |THUONG MAI DICH VY /
1002

‘ Khic Duy
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HOC VIEN BAO CHI VA TUYEN TRUYEN

DANG CONG SAN VIET NAM

W A 2
W TRUNG TAM THONG TIN KHOA HOQOC
= Ha Noi, ngay £ thang (gndam L0080
DANH MUC BO SUNG SACH NGOAI VAN PHUC VU SINH VIEN LAO
FINAL Net Extended
Line # Item Code # Item's Description Publisher Unit Qty Cost N%Uw
(VND)

1 9780470673096 |Advertising and Society: An Introduction Wilcy Ea 1 1,604,853 1,604,853
>a 1- i g [ 1 1 & “ (8 S J N

2 RIS I0EER [Ooverusing and SocielssiGlobal lssuey 2nd Peter Lang Ea 1 2,208,558 2,208,558
Edition

3 9781743314036 mmw_mﬁwm_a_oa“ EeyEndRaeReh Allen & Unwin | Ea 1 2,309,154 2,309,154
Vis o T

4 0780803972469 | v sual Persuation: the role of images in SAGE Ea I 4,838,597 4,838,597
advertising

5 9781305507272 |Consumer Behavior 7th Edition Cengage Ea 1 2,911,633 2,911,633

6 9781292269245 [Consumer Behavior, Global Edition, 12/E Pearson Ea 1 2,439,718 2,439,718
Color Design Workbook: New, Revised

7 9781631592928 |Edition: A Real World Guide to Using Color  Rockport Publisher Ea 1 873,150 873,150
in Graphic Design

g 9781452261072 Controversies in contemporary Advertising S E > o . j

= ~ |2nd Edition & o 3,154,795 3,154,795
9 9780194421904 |RBT: Writing 2nd Edition Oxford Ea 1 1,550,717 1,550,717
10 9780133483185 |Report It in Writing, 6th Edition Pearson Ea 1 2,679,378 2,679,378
= The Protestant Ethic and the Spirit of
5 -

11 9780415254069 Capitalism Routledge Ea 1 871,654 871,654
Brand Media Strategy: Integrated .

2 3 . = = 4

- PILIN0 Communications Planning in the Digital Era Fieleravelgemillar Ea ! 1,415,827 1,415,827

)
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|wcurnalism for Social Change i Asia Regerting

hger --> Palgrave ,san
1

= 1 a 1 aqs |
Comer e Za 1 367,592 | 4,367,692 |
: o Intrecuction to Sccial Mecia Marketing: A Guide for - , |
=~ 14847 m - = H AQS 4
s # 1£S-1220002HVNC&TT 9731484228531 P ——— Acress a 1,419,485 _ 1,413,485 |
{Understancing Ori \ultimedi ,
23 | 1ES-1220002HVNCETT 5789811098410 mﬂmmwmma_a Onented Mytiedid Sontert Springer Ea 1 4,293,078 4,293,073
24 IES-1220002HVNC&TT 9789811350559 Culture and Communicatien in Thailand cringer Ea 1 3,733,018 3,733,018
Social Media Fundamentals, Models, and Ranking .
25 IES-1220002HVNC&TT 5783658069834 o en SRy Springer Ea 1 3,083,336 3,083,336
GRAND TOTAL DUE IN VND - DOOR TO DOOR DELIVERY WITHOUT ANY EXTRA FEE 25 74,417,512
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13 HVBC-SONGMA | 9781349499519  [Journalism and Memerialization in the Age of Social Media Quyén Palgrave Macmillan 3.219.172 3.219.172
1 ; — 5 [Social Media and Political Accountability - Bridging the Gap
19 HVBC-SONGMA 9 9492 = & e i <
783319849492 |1 tween Citizens and Politicians Quyen Palgrave Macmillan 4,891,815 4,891,815
20 HVBC-SONGMA | 9781137506146 |Trans-National English in Sccial Media Communities Quyén Palgrave Macmillan 5.268.108 5.268.108 : W/...
, - AN
21 | HVBC-SONGMA | 9781349957521 |Journalism for Social Change in Asia Reporting Human Rights Quyén Springer —> Palgrave 4891815 Y No)
Macmillan 871, 4,891,815 ‘N L !
Introduction to Social Media Marketing: A Guide for Absolute v .kJ
2 5 ? ;
22 | HVBCSONGMA | 9781484228531 |Zoehet Quyén Apress 1,589,823 1589823 AT [T ]
A ﬂ~ '
23 HVBC-SONGMA | 9789811099410 |Understanding Oriented Multimedia Content Analysis Quyén Springer 4,808,247 4,808,247 ......? ./4\\
» » y y e
g7 4
24 | HVBC-SONGMA | 9789811350559 |Culture and Communication in Thailand Quyén Springer 4,180,980 4.180.980 =
- Social Media Fundamentals, Models, and Ranking of User-
25 - s g of User: .
HVBC-SONGMA | 9783658069834 | -2 “F5 0 Quyén Springer 3,453,336 3,453,336
GRAND TOTAL DUE IN VND - DOOR TO DOOR DELIVERY WITHOUT ANY EXTRA FEE _———[===-83,347,613
S D 1
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E_:QV]‘E(T EQVIETCO. Ltd

Lt =N Add: No. 1, B1 —M§Binh 1 = Tir Liém - Ha N6i, Viét Nam

Tel: 84.4.62871552

R Nsao e E-mail: info@eqviet.com
Holline: 090 340 9000

Fax: 84.4.62871963
Web: www.eqviet.com

N N
(< lEN B(K‘O cnﬁuvt)c TRU! tﬁ

BAO GIA SACH NHAP KHAU

TRACH WHIEM HU HAN : i ‘ :
STT E OVIETA 3’ MAsich | Don | tinh . vSéAlwn'g i Dem glé (VND) Thanh titn Ghi Chit
| AN\W\L[LSOU;Q«AQ,@ uction 9780470673096 Quyén 1 1,845,581 1,845,581
1EAA
2 /\d\cnmmbﬂ Issues 2nd Edition 9781433103858 Quyén 1 2,539,842 2,539,842
3 [Public Relations: Theory and Practice 4th Edition 9781743314036 Quyén 1 2,655,527 2,655,527
4 |Visual Persuation: the role of images in advertising 9780803972469 Quyén 1 5,564,387 5,564,387
5§ [Consumer Behavior 7th Edition 9781305507272 Quyc‘n 1 3,348378 3,348,378
G |Consumer Behavior, Global Edition, 12/E 9781292269245 Quyén 1 2,805,676 2,805,676
7 Color Design Workbook: New, Revised Edition: A Real World 1
Guide to Using Color in Graphic Design 9781631592928 Quycn 1 1,004,123 1,004,123
8  [Controversies in contemporary Advertising 2nd Edition 9781452261072 Quyén 1 3,628,014 3,628,014
9  |RBT: Writing 2nd Edition 9780194421904 Quyén 1 1,783,328 1,783,328
10 |Report It in Writing, 6th Edition 9780133483185 Quyén 1 3,081,285 3081,285
11 [The Protestant Ethic and the Spirit of Capitalism 9780415254069 Qu)'én 1 1,002,402 1,002,402
Brand Media Strategy: Integrated C. icati ing i
12 T'“.' 'c ia Strategy: Integra ommunications Planning in the 9781349949755 Quyén 1 1,628,201 1,628,201
Digital Era :
Strateqi o Suctainable Ocpanizations:
1 [emeelcC fox ® Theory | 9783310367132 Quyén 1 3,794,902 3,794,502
and Practice
14 [Fundamentals of Multimedia 9783319346786 Quyén 1 4,185,612 4,188,612
Global C ication and Collaboration: Global Project
) 78366257118 pé 3,004,88 3,004,888
2 Managemnent, Global Sourcing, Cross-Cultural Competencics RSB Quyen 1 s 04
16 Media C-onvcrgfnccllandbook - Vol. 1 Journalism, Broadcasting, 0783662526422 Quyén 1 $.430.793 5430703
and Social Media Aspects of Convergence
17 | Advances in Social Media Analysis 9783319356181 Quydn 1 5,108,673 5,108,673
18  |Journalism and Memorialization in the Age of Social Media 9781349499519 Quyén 1 3,308,400 3,305,400
19 Social Mc«lii.n and Politica.l .A.ocounlabilily - Bridging the Gap 9783319849492 Q\l)‘én \ 5,022,846 5,022,816
between Citizens and Politicians
20 |Trans-National English in Social Media Communities 9781137506146 Quyén 1 5,409,218 $,409,218
21 [Jourmatism for Social Change in Asia Reporting Human Rights 9781349957521 Quyén | 5,022,846 5,022,846
2 Imu.ulnc(ion to Social Media Marketing: A Guide for Absolute 9781484228531 Quyén 1 1,632,408 1,632,408
Beginners
23 |Undeistanding Oriented Multimedia Content Analysis 9789811099410 Quyén | 4,937,010 4,937,040
24 |Culture and Communication in Thailand 9789811350559 Quyén 1 4,292,971 4,292,971
25 Socinl Media Fundamentals, Models, and Ranking of User- 9783658069834 Quydn \ 3,545,836 3,545,836
Generated Content
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HOC VIEN CHINH TRI QUOC GIA PANG CONG SAN VIET NAM
HO CHI MINH R '
HOQC VIEN BAO CHi VA TUYEN TRUYEN

o 5 Ha Néi, ngaydd thangiZndam 2020
$6:5Y65 QD-HVBCTT

QUYET DINH

. K » PR
V/v lya chon don vj cung cap sich ngoai vin

GIAM POC HOC VIEN BAO CHI VA TUYEN TRUYEN

- Can ot Luat ddu thau sé 43/2013/QH 13 ngay 26/11/2013 cta Qudc Hoi nude
Cong hoa xa hoi chu nghia Viét Nam

- Can cir Nghi dinh s6 63/2014/ND - CP, ngay 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot s6 dleu ctia Luat du thu vé lua chon nha thau;

- Can ctr Quyct dinh sb 2385/HVCTQG TC, ngay 27/9/2007 ciua Hoc vién
chinh tri Qude gia Ho Chi Minh v¢é viéc phéan cap quan ly trong mua sdm, stra chira tai
san tai Hoc vién chinh tri Quoc gia H6 Chi Minh;

- Cin cr Quyet dinh s6 6591/QD-HVCTQG ngay 01/11/2018 cua Giam déc
Hoc vién Chinh tri Qudc gia H6 Chi Minh vé chirc nang nhiém vu, quyén han, tb chirc
bd may cua Hoc vién Béo chi va Tuyén truyén;

- Can ctr quyet dinh s6 1525/Qb- -HVCTQG ngay 17/4/2020 cua Giam ddc Hoc vién
Chinh tri Qudc gia HO Chi Minh vé viéc giao du todn chi dao tao can b9, hoc vién Lao va
Campuchia ndm 2020 cho Hoc vién Béo chi va Tuyén truyén;

- Can ctr 03 Béo gia,

QUYET DPINH

Diéu 1: Lua chon don vi cung cap sach ngoai vin cho Thu vién Hoc vién Bao. chi va
Tuyén truyén la Cong ty Cd phan Thuong mai - Dich vu Cung Nhu Hoc s6 2/18,
duong 79, phuong Tan Quy, qun 7, thanh phd H6 Chi Minh.
Piéu 2: Phuong thire thue hién va Gid tri Hop dong

- Hinh thie Hop dong: Theo hinh thire hop dong tron goi;

- Gid ti Hop dong: 74.417.512 (Bay muwoi tir triéu bon tram meoi by nghin nam trém

nueoi hai dong)

- Nguén kinh phi: kinh phi Lao nam 2020.

- Thoi gian thye hién: 02 dén 04 tuin.

- Dia diém: Hoc vién Béo chi va Tuyén truy én 36 Xuan Thiy, Ciu Gidy, Ha Noi.
Diéu 3: Ban K& hoach - Tai chinh, Trung tdm Thong tin khoa hoc va cic don vi hiru
quan, Cong ty Co phan Thuong mai - Dich vu Cung Nhu Hoc, thuc hién dung va day
dii cac Quy dinh hién hanh cta Chinh phu, cia Hoc vién Chinh tri Qudc gia H6 Chi
Minh va Hoc vién Béo chi va Tuyén trt1yel1J£/

Noi nhan:

- Nhu diéu 3; "/ HOC VIEN
-Luu VT, TTKH BAoci, /
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CONG HOA XA HQI CHU NGHIA VIET NAM 7
Dgc Idp - Ty do — Hanh phuc

BIEN BAN THANH LY HOP DONG

Can ctr vao Hop déng s6: 01-1ES-HVBC&TT/IES-2020 , ky ngay — thing A2 ndm 2020
[ém nay, ngay — thang — nam 2020, ching (6i gom:
Bén A (Bén mua): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi : $& 36 Xuan Thuy, Cau Gidy, Ha Ngi
Dién thoai Q24.37546963 ]
Daidiénla : Ong Luwu Vin An Chre vu: Q.Giam doc

Tai khoan: 9587.1.1070986  tai: Kho bac Nha nudec Nam Tir Liém,Ha Noi
Bén B (Bén Ban): CONG TY CO PHAN THUONG MAI DICH VU CUNG NHU HQC

Dia chi - 2/18 Dudng 79, Phudng Tan Quy, Quan 7, Tp.HCM, Viét Nam
Dién thoai  :(84-28) 3775 3501/02/03 Fax: (84-28) 3775 3504

Tai khoan  : 6360 201.127 107

Tai : Agribank - CN Tan Binh

MST : 0309810440

Dai dién : Ong Pham Khic Duy

Chuc vu : Giam dbc

Sau khi kiém tra thye té mdt hang do bén B cung cép, chiing toi cing thdng nhat ky két Bién ban
thanh ly hop dong chi tiét nhu sau:
1. Bén B da thuc hién giao hang Sach Ngoai van cho Bén A theo ding Hop ddng s6: 01-1ES-
HVBC&TT/IES-2020, ky ngdy  thang /£ nam 2020
2. Thanh toan:

- Bén A ¢o trich nhlem thanh todn toan bd gia tri hop dong cho bén B 74.417. 512 dong (Biy
miroi bon tr icu, bén trim nueoi bay nghin, nam tram nueoi hai dmm) bang, chuyé én khoan

- Thoi han thanh toan: Trong vong 07 ngay, ké tir ngay Bén B ban giao hé so thanh toan Lom
Bién ban nghiém thu thanh ly hop ddng, Bién ban ban giao hang héa va héa don tai chinh.

3- Diéu khodn chung:
- Sau khi Bén A thanh toan toan bd gid tri hop dong cho bén B 1a 74.417.512 dong
(Biy nuroi bon triéu, bon tram nueoi bay nghin, ndm tram nueoi hai dong) thi hop ddng sb
01-IES-HVBC&TT/IES-2020, ky ngay ~ thang  ndm 2020 dugc thanh ly va két thuc.
- Bién ban thanh Iy Hop dong dugc Idp thanh 04 ban, mdi bén gitr 02 ban, ¢o gid tri phap ly nhu

nhau.

21 QUEC
=ttu Van An
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CONG HOA XA HOI CHU NGHIA VIET NAM
Poc lap - Tw do - Hanh phiic

- 00o-
BIEN BAN BAN GIAO HANG HOA

Can cirvao Hop dong s&: 01- IES-HVBC&TN[ES-Z()ZO ky ngay
[Hém nay, ngay  thang 4L nam 2020, ching toi gom
Bén A (Bén nhan): HQC VIEN BAOCHI VAT UYEN TRUYEN

thang 4Znam 2020

Dia chi S4 36 Xuan Thiy, Cau Gidy, Ha Noi
Di¢n thoai 024.37546963
Daidiénla : Ong Luu Vin An Chirc vu: Q.Giam doc

Tai khoan: 9587.1.1070986
Bén B (Bén giao): CONG TY
- 2/18 Pudng 79, Phuong Tan Quy, Qua
: (84-28) 3775 3501/02/03

Dia chi

Dién thoai
Tai khoan
Tai

MST

Dai dién

: 6360 201 127 107

: Agribank - CN Téan Binh

0309810440

: B Ngd Thi Thio Nguyén

tai: Kho bac Nha nude Nam Tu Liém,Ha Noi

CcO PHAN THUONG MAI DICH VU CUNG NHU HOQC
an 7, Tp.HCM, Viét Nam

Fax: (84-28) 3775 3504

Hai bén da tién hanh ban giao sd sach Sach ngoai vin nhu sau:

R 186 lugng: ~Dongid Tong tri gln
St : 3 . o3
b t ISBN. Ten sac ; 55 (cusi)® (VND)’ m
1 | 9780470673096 Advertising and Society: A Wiley | 1.604.853 -
Introduction HOC vip
Advertising and Socicties: Global ¢ = VIE
2 22 B :
2 | 9781433103858 Issues 2nd Edition el LI : 208558 ¥, R,J;‘"gf”’
TUTENTRUYE
Public Relations: Theory and Allen & G i
978§ & & . 5 . 2\ (). D
3| 978ITAIZM036 | by tice dth Edition Unwin l S M
1 1 9780803972469 'Vlsu:ﬂ l?crsuatlox‘\:.lhc role of SAGE I 4.838.597 14.838.597
images in advertising
5 | 9781305507272 | Consumer Behavior 7th Edition Cengage | 2.911,633 2911,633
6 | 9781292269245 | Consumer Behavior, Global Pearson | 2,439,718 2430718
- Edition, 12/E
Color Design Workbook: New,
Revised Edition: A Real World Rockport
¢ ¢ . 1 873,150 873,150
T o R ASaE Guide to Using Color in Graphic Publishers
| Design i
5 ' Controversies in contemporary I 3.154.795 3
8 | 9781 . age 154,795 3,154,795
) \‘_ e — Advertising 2nd Edition 88
08 9780194421904 RBT: Writing 2nd Edition Oxford | 1,550,717 1,550,717
10| 9780133483185 | Report It in Writing, 6th Edition Pearson I 2,679.378 2,679,378
i1 | rspinzzmmes ,rhc‘ Protestant Ethic and the Spirit | p o jedge 1 871,654 871.654
of Capitalism
Brand Media Strategy: Integrated ,
12 | 9781349949755 | Communications Planning in the EaigrIYe | 1,415,827 1,415,827
s Macmillan
Digital Era
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LR TN XA G Solugng « | 4 Don'gid} Ong trj gid
A lSl;N ” A\ ’.y‘) Nhf\’xpxit'){.f -"‘;§ T 0: hen ! KT g 3 g ’ - %
AT Dbt A ik bn | 5K (Sudn) 5 {715 (VND)x:fi (VND)1
Strategic Communication for
9783319367132 | Sustainable Organizations: Springer 1 3,299,915 3,299,915
| Theory and Practice :
0783319346786 | Fundamentals of Multimedia Springer ! 3,639,663 3,639,663
Global Communication and
15 1 9783662571187 Collaboration: Global PI'()JCF[ Springer | 2,612,917 2,612,917
Management, Global Sourcing,
- Cross-Cultural Competencies
Media Convergence Handbook - s
. Vol. 1 Journalism, Broadcasting :
16 | 978366252642 ) J : ger | 4,722,429 4,722,429
i ’ 2 and Social Media Aspects of SpHng
— Convergence
17 | 9783319356181 | Advances in Social Media Springer I 4,442,324 4,442,324
Analysis
Journalism and Memorialization Palgrave 1 2,874,261 2,874,261
18 | 9781349499519 | 3 e Age of Social Media Macmillan | | 5
Social Media and Political Palsiave
19 | 9783319849492 | Accountability - Bridging the Gap g I 4,367,692 4,367,692
- S Macmillan
L between Citizens and Politicians
50 | 9781137506146 Tl'ar1§-Nali011al qulish in Social Pnlgr:'lvc | 4,703,668 4,703,668
Media Communitics Macmillan
Journalism for Social Change in Palgrave
2 978134 4,367,692 4,367,692
| | “Bigdssaia] Asia Reporting Human Rights Macmillan :
Introduction to Social Media
22 | 9781484228531 | Marketing: A Guide for Absolute Apress 1 1,419,485 1,419,485
. Beginners |
Understanding Oriented ;
2 { : . 4,293,07 4,293,078
i’z SASAETINNAL Multimedia Content Analysis Sprnges ] RS
24 | 9789811350559 '(]:'ll:lali‘ll:::jnd Communication n Springer 1 3.733.018 3.733.018
Social Media Fundamentals,
25 | 9783658069834 | Models, and Ranking of User- Springer 1 3,083,336 3,083,336
Generated Content
Téng cong 25 74,417,512

1. Hang hoa Bén B gi
ticu chudn ctia nha san xudt, chua qua sir dung, khong

in an rd rang.

2. Dai dién bén B da ban giao day du s6 lugng sach cho bén A,

3. Dai dién bén A da tién hanh kiém tra va tho

ra.

’

20 cho bén A 1a hang méi 100% dam bao ding chat lwgng. ching loai theo
bi rach, khong bi do ban, am udt va chtr

D
,3(;

ng nhit danh gia chat lrgng sdch dat yéu cau d¢

2

4. Bién ban dugc 1ap thanh 04 (bon) ban, mdi bén gitr 02 (hai) ban co gid tri nhur nhau ké tir ngay

ky./.

DAI DIEN BEN GIAO

/‘ny/

Hgo G o fpgin

i S
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CONG TY COPHAN THUONG MAL-DICHL VU CUNG NITU HQC
INTERNATIONAL EDUCATIONAL SUPPLY CORPORATION
@K Address: 2/18, 79 Street.,Tan Quy Ward, District 7 , HCMC. Vietnam

Tel: (84-28) 37753501/02/03

Fax: (84-28) 37753504

GENERAL TERMS:

(1) THIS QUOTATION IS VALID FOR 20 DAYS ONLY.
(2) THIS QUOTATION IS INCLUDED OF ALL TAXES, PERMITS, HANDLING, CUSTOM CLEARANCE AND OTHER HANDLING FEES.
(3) DOOR-TO-DOOR SERVICE DELIVERY.

I.E.S. CORP. QUOTATION & PROFORMA INVOICE
1ES-1220001HVBC&TT

QUOTE #:
DATE:

REF.:
DISCOUNT:
DELIVERY DATE:

HVBC&TT-BOOK
ALL DISCOUNT INCLUDED

Line #

PO#

Item Code #

Item's Description

Publisher

Unit

Qty

FINAL Net Cost
(VND)

Extended
(VND)

Note

1ES-1220001HVBC&TT

9781137610041

Volker Rittberger, Bernhard Zangl (2006),
"International Organization: Polity, Politics And
Policies" Translation edition, Palgrave Macmillan,
2006

Macmillan Education UK

Ea

2,763,353

2,763,353

2006 OUT OF
PRINT (REPLACE
BY 2019)

1ES-1220001HVBC&TT

978-1568029245

Tamar Gutner (2016), International Organization:
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HOC VIEN CHINH TR] QUOC GIA PANG CONG SAN VIET NAM
'HOCHIMINH ,
HQC VIEN BAO CHI VA TUYEN TRUYEN
*

Ha Néi, ngaydLthangAlnam 2020
$6:735% QD-HVBCTT

QUYET DINH

V/v lya chon don vi cung cap sich ngoai vin

GIAM POC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Can ¢t Luat ddu thau s 43/2013/QH 13 ngay 26/11/2013 cua Qudc Hoi nuée
Cong hoa xa hoi chui nghia Viét Nam

- Can cu Nghi dinh sé 63/2014/ND - CP, ngay 26/6/2014 ctia Chinh phu quy
dinh chi tiét thi hanh mot s6 dleu ctia Luat ddu thau vé lva chon nha thau;

- Can ctr Quyet dinh sb 2385/HVCTQG TC, ngay 27/9/2007 cua Hoc vién
chinh tri Quéc gia H6 Chi Minh vé viéc phén cap quan ly trong mua sim, sira chira tai
san tai Hoc vién chinh tri Quoc gia H6 Chi Minh;

- Can cu Quyet dinh 56 6591/QD-HVCTQG ngay 01/11/2018 cua Giam dbc
Hoc vién Chinh trj Quéc gia H6 Chi Minh vé chire néng nhi¢m vu, quyén han, t6 chirc
bd mdy cua Hoc v1en Bao ch1 va Tuyén truyen

- Can cur quyet dinh sé 1525/Qb- -HVCTQG ngay 17/4/2020 cua Giam déc Hoc vién
Chinh tri Quéc gia Hb Chi Minh vé viéc giao du toan chi dao tao can b, hoc vién Lao va
Campuchia nim 2020 cho Hoc vién Béo chi va Tuyén truyén;

- Cén cir 03 Béo gia,

QUYET PINH

Diéu I: Lua chon don vi cung cap sach ngoai van cho Thu vién Hoc vién Béo chi va
Tuyén truyén la Cong ty Cb phan Thuong mai - Dich vu Cung Nhu Hoc s6 2/18,
dudng 79, phudng Tan Quy, quan 7, thanh phd H6 Chi Minh.

Piéu 2: Phuong thire thuc hién va Gia tri Hop dong
- Hinh thirc Hop dong: Theo hinh thirc hgp dong tron goi;
- Gia tri Hop ddng: 39.966.787 (Ba muoi chin tri¢u chin tram sdu mueoi sdu nghin bay
trdm tdm bay dong)
- Ngudn kinh phi: kinh phi Lao nam 2020.
- Thoi gian thyc hién: 02 dén 04 tuan.
- Pia diém: Hoc vién Bao chi va Tuyén truyen 36 Xuan Thuy, Cau Gidy, Ha Noi.

Diéu 3: Ban K& hoach - Tai chinh, Trung tdm Thédng tin khoa hoc va cdc don vi hiru
quan, Cong ty Cd phan Thuong mai - Dich vu Cung Nhu Hoc, thyc hién dung va day
du cac Quy dinh hién hanh ctiia Chinh phu, cia Hoc vién Chinh trj Quéc gia HO Chi
Minh va Hoc vién Béo chi va Tuyén truyé

Noi nhén: g \
- Nhu di€u 3; ‘¥ HOC VENS\
- Lwu VT,TTKH AWl
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HOQC VIEN CHINH TRI QUOC GIA DPANG CONG SAN VIET NAM
HO CHI MINH ' :
HOC VIEN BAO CHI VA TUYEN TRUYEN
*

; Ha Néi, ngay02thdang/inam 2020
Sé: H¥ 55 QD-HVBCTT

QUYET PINH

. A , -
V/v lua chon don vi cung cap sich ngoai van

GIAM POC HOQC VIEN BAO CHI VA TUYEN TRUYEN

- Can ctr Luat du thau s6 43/2013/QH 13 ngay 26/11/2013 cta Quéc Hoi nuée
Cong hoa xa hdi chi nghia Viét Nam

- Can cu Nghi dinh s6 63/2014/ND - CP, ngdy 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot sb dleu ctia Ludt déu thau vé lya chon nha thau;

- Céan cu Quyet dinh s6 2385/HVCTQG-TC, ngay 27/9/2007 cua Hoc vién
chinh tri Qudc gia H6 Chi Minh vé viéc phan cép quan ly trong mua sam, stra chira tai
san tai Hoc vién chinh tri Quoc gia H6 Chi Minh;

- Céan ctr Quyct dinh s6 6591/QD-HVCTQG ngay 01/11/2018 cua Giam dbe
Hoc vién Chinh tri Quédc gia H6 Chi Minh vé chirc ndng nhi¢m vu, quyén han, to chuc
bo may cua Hoc vién Bao ch1 va Tuyén truyén;

- Can cu quyet dinh s6 1525/QD-HVCTQG ngay 17/4/2020 ciia Giam déc Hoc vién
Chinh tri Qudc gia H6 Chi Minh vé viéc giao du ton chi dao tao can bo, hoc vién Lao va
Campuchia nam 2020 cho Hoc vién Béo chi va Tuyén truyén;

- Cén cur 03 Béo gia,

QUYET PINH

Diéu I: Lua chon don vi cung cap sach ngoai van cho Thu vién Hoc vién Béo chi va
Tuyén 1ruyen la Cong ty C6 phan Thuong mai - Dich vu Cung Nhu Hoc sé 2/18,
dudng 79, phuong Téan Quy, quén 7, thanh pho Ho Chi Minh.

Piéu 2: Phuong thirc thuc hién va Gia tri Hop dong
- Hinh thie Hop dong: Theo hinh thirc hop dong tron géi;
- Gié tri Hop ddng: 39.966.787 (Ba muoi chin trigu chin tram sdu muot sau nghin bay
tréim tdm bay dong)
- Nguén kinh phi: kinh phi Lao nam 2020.
- Thoi gian thuc hién: 02 dén 04 tuan.
- Pia diém: Hoc vién Béo chi va Tuyén lmyen 36 Xuan Thuy, Cau Gidy, Ha Noi.

Diéu 3: Ban K& hoach - Tai chinh, Trung tdm Thong tin khoa hoc va cic don vi hiru
quan, Cong ty C phan Thuong mai - Dich vu Cung Nhu Hoc, thyc hién ding va day
du céc Quy dinh hién hanh ctia Chinh phu, cia Hoc vién Chinh tri Québc gia Ho Chi
Minh va Hoc vién Béo chi va Tuyén truyén, J&!/

—Q. GIAM POC
Noi nhan: 7 \w“\ Ve
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- Luu VT,TTKH [p/

Scanned with CamScanner


https://v3.camscanner.com/user/download

HOC VIEN CHINH TRI QUOC GIA HO CHi MINH DANG CONG SAN VIET NAM
HOC VIEN BAO CHi VA TUYEN TRUYEN '

%

$6:5853 QP-HVBC&TT Ha N6i, ngay0thinglandm 2020

QUYET DINH

V/v lya chon don vi cung chp sich ngoai viin

GIAM {)OC HQC VIEN BAO CHi VA TUYEN TRUYEN

- Can ¢t Ludt ddu thau so 43/2013/QII 13 ngay 26/11/2013 cua Quédc Hoi nuée
Cong hoa xa hoi chi nghia Viét Nam

- Can cir Nghi dinh s6 63/2014/ND - CP, ngdy 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot s6 dleu ctia Luat d4u thau vé Iya chon nha thau;

- Can cu Quyet dinh sb 2385/IIVCTQG -TC, ngay 27/9/2007 cua Hoc vién
chinh tri Quéc gia HO Chi Minh vé viéc phan cap quan Iy trong mua sdm, sira chita tai
san tai Hoc vién chinh tri Quoc gia Ho Chi Minh;

- Can cu Quyet dinh 50 6591/QD-HVCTQG ngay 01/11/2018 cua Giam doc
Hoc vién Chinh tri Qubc gia H6 Chi Minh vé chirc ning nhiém vu, quyen han, t6 chirc
bd may ctia Hoc vién Bao Chl va Tuyén truyén;

- Céan cur quyet dinh sb 1525/QD-HVCTQG ngay 17/4/2020 cua Giam déc Hoc vién
Chinh tri Quéc gia Ho Chi Minh vé viéc giao du todn chi dao tao can bo, hoc vién Lao va
Campuchia ndm 2020 cho Hoc vién Béo chi va Tuyén truyén;

- Can cur 03 Béo gia,

QUYET PINH

Diéu I: Luya chon don vi cung cap sach ngoai van cho Thu vién Hoc vién Bao chi va
Tuyén truyén la Cong ty Cb phan Thuong mai - Dich vu Cung Nhu Hoc s6 2/18,
duong 79, phuong Tan Quy, quén 7, thanh phd H6 Chi Minh.

Diéu 2: Phuong thirc thuc hién va Gia tri Hop dong
- Hinh thirc Hop dong: Theo hinh thirc hop dong tron goi;
- Gié tri Hop dong: 39.966.787 (Ba muoi chin triéu chin trdm sdu mwoi sdu nghin bay
tréim tam bay dong)
- Nguon kinh phi: kinh phi Lao ndm 2020.
- Thoi gian thuce hién: 4 dén 6 tuan.
- Dia diém: Hoc vién Bdo chi va Tuyén truyen 36 Xuan Thuy, Cau Gidy, Ha Noi.

Diéu 3: Ban Ké hoach - Tai chinh, Trung tam Thong tin khoa hoc va cac don vi hiru
quan, Cong ty C6 phan Thuong mai - Dich vu Cung Nhu Hoc, thyc hién ding va day
du cac Quy dinh hién hanh ctia Chinh phu, cia Hoc vién Chinh tri Qudc gia HO Chi
Minh va Hoc vién Béo chi va Tuyén truyenu’ .

Q. GIAM POC

s —
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EQC IR CEINIIR] QROEELA PANG CONG SAN VIET NAM
'HO CHI MINH :
HOC VIEN BAO CHI VA TUYEN TRUYEN
%

, Ha Néi, ngay0Zthang dnam 2020
Sé: 5953 QD-HVBCTT =i

QUYET PINH

. A , PR
Vv lya chon don vi cung cap sdach ngoai viin

GIAM POC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Cin o Luat ddu thau s 43/2013/QH 13 ngay 26/11/2013 ctia Quoc Hoi nudc
Cong hoa xa hi chi nghia Viét Nam

- Can cu Nghi dinh sO 63/2014/ND - CP, ngay 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot s6 diéu cua Luat dAu thau vé lua chon nha thau;

- Can ctr Quyét dinh sé 2385/HVCTQG-TC, ngay 27/9/2007 cia Hoc vién
chinh trj Quéc gia Ho Chi Minh vé viéc phan cAp quan ly trong mua sam, sira chira tai
san tai Hoc vién chinh tri Qudc gia Ho Chi Minh; .

- Can ¢t Quyét dinh s6 6591/QD-HVCTQG ngay 01/11/2018 cua Gidm doc
Hoc vién Chinh tri Qudc gia Hd Chi Minh vé chirc ning nhiém vu, quyén han, to chic
bd may cua Hoc vién Béo chi va Tuyén truyén; )

- Can cr quyét dinh sb 1525/QD-HVCTQG ngay 17/4/2020 cua Giam doc Hoc vién
Chinh tri Qudc gia Ho6 Chi Minh vé viéc giao du todn chi dao tao can bd, hoc vién Lao va
Campuchia ndm 2020 cho Hoc vién Bao chi va Tuyén truyén;

- Can cir 03 Béo gia,

QUYET PINH

Diéu I: Lua chon don vi cung cflp sach ngoai van cho Thu vién Hoc vién Bao chi va
Tuyén truyén la Cong ty C6 phan Thuong mai - Dich vu Cung Nhu Hoc so 2/18,
dudng 79, phuong Tan Quy, quén 7, thanh phd H6 Chi Minh.
Piéu 2: Phuong thirc thuc hién va Gia tri Hop déng

- Hinh thirc Hop déng: Theo hinh thirc hop dong tron géi;

- Gia tri Hop déng: 39.966.787 (Ba nueoi chin triéu chin tram sau muoi sau nghin bay

tram tam bay dong)

- Ngudn kinh phi: kinh phi Lao nam 2020.

- Thoi gian thuc hién: 02 dén 04 tuan.

- DBia diém: Hoc vién Béo chi va Tuyén lruyén 36 Xuan Thuy, Ciu Giﬁy, Ha Noi.
Diéu 3: Ban Ké hoach - Tai chinh, Trung tim Thong tin khoa hoc va cac don vi hiru
quan, Cong ty CO6 phan Thuong mai - Dich vu Cung Nhu Hoc, thuc hién ding va day
du cac Quy dinh hién hanh ctia Chinh phu, ctia Hoc vién Chinh tri Qudc gia Ho Chi
Minh va Hoc vién Béo chi va Tuyén truyén.lg/
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HOC VIEN CHINH TRI QUOC GIA HO CHi MINH DANG CONG SAN VIET NAM
HQC VIEN BAO CHi VA TUYEN TRUYEN

%

Sé: ©  QDP-HVBC&TT Ha Noi, ngay fsthéang ondm 2020

QUYET PINH

. K ’ PR
V/v lra chon don vi cung cap sach ngoai vin

GIAM POC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Can ctr Luat d4u thu s 43/2013/QH 13 ngay 26/11/2013 cia Qudc Hoi nuée
Cong hoa xa hdi chu nghia Viét Nam

- Can cua Nghi dinh s6 63/2014/ND - CP, ngay 26/6/2014 cua Chinh phu quy
dinh chi tiét thi hanh mot sé dleu ctia Luat d4u thau vé lya chon nha thau;

- Cén cur Quyet dinh sb 2385/HVCTQG-TC, ngay 27/9/2007 cua Hoc vién
chinh trj Qudc gia H6 Chi Minh vé& viéc phan cip quan Iy trong mua sam, sira chita tai
san tai Hoc vién chinh tri Quoc gia HO Chi Minh;

- Can cu Quyet dinh s0 6591/QD-HVCTQG ngay 01/11/2018 cua Giam dde
Hoc vién Chinh trj Quéc gia Ho Chi Minh vé chuc nang nhiém vu, quyen han, t6 chirc
bd mdy cia Hoc v1en Bao ch1 va Tuyén truyén;

- Céan ctr quyet dinh s6 1525/QD HVCTQG ngay 17/4/2020 ctua Giam déc Hoc vién
Chinh tri Quéc gia H5 Chi Minh vé viéc giao du toan chi dao tao can b, hoc vién Lao va
Campuchia ndm 2020 cho Hoc vién Bao chi va Tuyén truyén;

- Céan ctr 03 Bdo gid,

QUYET PINH

Piéu I: Lua chon don vi cung cép sach ngoai van cho Thu vién Hoc vién Bdo chi va
Tuyén truyén la Cong ty Cb phan Thuong mai - Dich vu Cung Nhu Hoc s6 2/18,
dudng 79, phuong Tan Quy, quén 7, thanh phd HS Chi Minh.
Piéu 2: Phuong thirc thuc hién va Gia tri Hop dong

- Hinh thirc Hop ddng: Theo hinh thirc hop dong tron goi;

- Gia tri Hop ddng: 74.417.512 (Bay muwoi tie triéu bon tram meoi bay nghin nam tram

mudi hai dong)

- Ngudn kinh phi: kinh phi Lao nam 2020.

- Thoi gian thuc hién: 4 dén 6 tuan.

- Dia diém: Hoc vién Bao chi va Tuyén truyén 36 Xuan Thiy, Cau Gidy, Ha Noi.
Piéu 3: Ban K& hoach - Tai chinh, Trung tim Thong tin khoa hoc va cic don vi hitu
quan, Cong ty Co phan Thuong mai - Dich vu Cung Nhu Hoc, thuc hién ding va day
di cac Quy dinh hién hanh cua Chinh phu, ciia Hoc vién Chinh tri Quéc gia H6 Chi
Minh va Hoc vién Béo chi va Tuyén truyén. %/

Q. GIAM POC
Noi nhéan:
- Nhu diéu 3;
-Luu VT, TV
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—_ CONG TY COPHAN THUONG MAL-DJCH VU CUNG NHU HQC LE:D- CORPIQUOTATION S EROFORMAINVOICE

INTERNATIONAL EDUCATIONAL SUPPLY CORPORATION QUOTEH: IESE1220002FNCATT
Lornt =0 .. ddtess N\Hm 79 Street.,Tan Quy Ward, District 7 ,HCMC. Vietnam DATE:
\ ;M}, 37753501/02/03 Fax: (84-28) 37753504 REF.: HVBC&TT-BOOK
a :a 688 DISCOUNT: ALL DISCOUNT INCLUDED

GENERAL TERMS:

(1) THIS QUOTATION IS VALID FOR 20 DAYS ONLY.
(2) THIS QUOTATION IS INCLUDED OF ALL TAXES, PERMITS, HANDLING, CUSTOM CLEARANCE AND OTHER +

(3) DOOR-TO-DOOR SERVICE DELIVERY.

FINAL Net Cost Extended
ine # PO# Item Code # H i i
Line em Code Item's Description Publisher Unit Qty (VND) (VND)
1 1ES-1220002HVNC&TT 9780470673096 Advertising and Society: An Introduction Wiley Ea 1 1,604,853 1,604,853
2 IES-1220002HVNC&TT 9781433103858 |AGvertising and Societies: Global Issues 2nd Peter Lang Ea 1 2,208,558 2,208,558
3 IES-1220002HVNC&TT 9781743314036 Public Relations: Theory and Practice 4th Edition Allen & Unwin Ea 1 2,309,154 2,309,154
4 |ES-1220002HVNC&TT 9780803972469 Visual Persuation: the role of images in advertising SAGE Ea 1 4,838,597 4,838,597
5 1ES-1220002HVNC&TT 9781305507272 Consumer Behavior 7th Edition Cengage Ea 1 2,911,633 2,911,633
6 1ES-1220002HVNC&TT 9781292269245 Consumer Behavior, Global Edition, 12/E Pearson Ea 1 2,439,718 2,439,718
Color Design Workbook: New, Revised Edition: A .
7 1ES-1220002HVNC&TT 9781631592928 Real World Guide to Using Color in Graphic Design Rockport Publishers Ea 1 873,150 873,150
8 IES-1220002HVNC&TT Griideznitrg (SRS Meansnpaepy Avenishg 2nd Sage Ea 1 3,154,795 3,154,795
9 1ES-1220002HVNC&TT 9780194421904 RBT: Writing 2nd Edition Oxford Ea 1 1,550,717 1,550,717
10 |ES-1220002HVNC&TT 9780133483185 Report It in Writing, 6th Edition Pearson Ea 1 2,679,378 2,679,378
11 IES-1220002HVNC&TT 9780415254069 The Protestant Ethic and the Spirit of Capitalism Routledge Ea 1 871,654 871,654
Brand Media Strategy: Integrated Communications i
12 IES-1220002HVNC&TT 9781349949755 Planning in the Digital Era Palgrave Macmillan Ea 1 1,415,827 1,415,827
Strategic Communication for Sustainable .
13 1ES-1220002HVNC&TT 9783319367132 Organizations: Theory and Practice Springer Ea 1 3,299,915 3,299,915
14 1ES-1220002HVNC&TT 9783319346786 Fundamentals of Multimedia Springer Ea 1 3,639,663 3,639,663
Global Communication and Collaboration: Global
15 IES-1220002HVNC&TT 9783662571187 Project Management, Global Sourcing, Cross- Springer Ea 1 2,612,917 2,612,917
Cultural Competencies
Media Convergence Handbook - Vol. 1 Journalism,
16 IES-1220002HVNC&TT 9783662526422 Broadcasting, and Social Media Aspects of Springer Ea 1 4,722,429 4,722,429
Convergence
17 IES-1220002HVNC&TT 9783319356181 Advances in Social Media Analysis Springer Ea 1 4,442,324 4,442,324
18 | (£S-1220002HVNC&TT 9781349499519 yommﬂm__ma and Memorialization in the Age of Social| . 2o Macmillan |  Ea 1 2,874,261 2,874,261
Social Media and Political Accountability - Bridging .
19 IES-1220002HVNCE&TT 9783319849492 the: Gap betweian Gitizens and Poiiicians Palgrave Macmillan Ea 1 4,367,692 4,367,692
-National lish i i i
20 | 1ES-1220002HVNCRTT 9781137506146 mwuw uhm.mw:m EH@Ishn Seclak Media Palgrave Macmillan | Ea 1 4,703,668 4,703,668
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IES-1220002HVNCETT 9781349957521 ﬁ%ﬂﬂw _“M Social Change in Asia Reporting {0 _, palgrave Macr{  Ea 4,367,692 4,367,692
22 IES-1220002HVNC&TT 9781484228531 Introduction 6 Social Media Marketing: A Guide for Apress Ea 1,419,485 1,419,485
Absolute Beginners

23 IES-1220002HVNC&TT 9789811099410 m”m_ﬂ m_wmaso Oriented Multimedia Content Springer Ea 4,293,078 4,293,078

24 IES-1220002HVNCETT 9789811350559 | Culture and Communication in Thailand Springer Ea 3,733,018 3,733,018

25 | IES-1220002HVNCETT 9783658069834  |S0cial Media Fundamentals, Models, and Ranking Springer Ea 3,083,336 3,083,336
of User-Generated Content

GRAND TOTAL DUE IN VND - DOOR TO DOOR DELIVERY WITHOUT ANY EXTRA FEE 25 74,417,512
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CONG VY CO Pyhni AN KUAT 5083 BA

Bdo gid s¢ HVBC-SONGMA

CONG TY cO PHAN SAN XUAT SONG MA
3/27 T4 3, bp 3, Nhon Buc, Nha Bs, Tp.HCM
Phone: 0986 685 095

mail: ctyso

ail.co

Kinh girl

HOC VIEN BAO CHI TUYEN TRUYEN

Ngay:
Ngay giao hang:
STT | S6 tham chidu ISBN Tén sin phdm/ Item's Description cs_m.___ _,~_=__\ 84 lugng/Qty| Nha cung chp/ Vendor | Pon gia (VND)|Thanh tién (VND)
1 HVBC-SONGMA 9780470673096 |Advertising and Socicty: An Introduction OE&: 1 Wiley 1,797,435 1,797,435
2 HVBC-SONGMA | 9781433103858 |Advertising and Socictics: Global Issues 2nd Edition Quyén 1 Peter Lang 2,473,585 2,473,585
3 HVBC-SONGMA 9781743314036 |Public Relations: Theory and Practice 4th Edition O:wm: 1 Allen & Unwin 2,586,252 2,586,252
4 HVBC-SONGMA | 9780803972469 | Visual Persuation: the role of images in advertising Quyén 1 SAGE 5,419,229 5,419,229
5 HVBC-SONGMA 9781305507272 |Consumer Behavior 7th Edition ch.m: 1 Cengage 3,261,029 3,261,029
6 HVBC-SONGMA 9781292269245 |Consumer Behavior, Global Edition, 12/E D:wm: 1 Pearson 2,732,484 2,732,484
Color Design Workbook: New, Revised Edition: A Real World g ;
7 HVBC-SONGMA 9781631592928 Guide to Using Color in Graphic Design Quy én 1 Rockport Publishers 977,928 977,928
8 HVBC-SONGMA | 9781452261072 |Controversies in contemporary Advertising 2nd Edition Quyén 1 Sage 3,533,370 3,533,370
9 HVBC-SONGMA 9780194421904 |RBT: Writing 2nd Edition Ocu.m.: 1 Oxford 1,736,803 1,736,803
10 HVBC-SONGMA 9780133483185 |Report It in Writing, 6th Edition Ocv.mn 1 Pearson 3,000,903 3,000,903
11 HVBC-SONGMA | 9780415254069 |The Protestant Ethic and the Spirit of Capitalism Quyén 1 Routledge 976,252 976,252
12 | ivecsoncmn | 9781349949755 |Prind Media Bigstcgy; lutegrated Commuinications Flsoning fn Quyén 1 Palgrave Macmillan 1,585,726 1,585,726
the Digital Era
13 HVBC-SONGMA 9783319367132 Strategic .ncEB::_S:o: for Sustainable Organizations: Theory Quyén 1 Sisthger 3,695,905 3,695,905
and Practice
14 HVBC-SONGMA 9783319346786 |Fundamentals of Multimedia OE&.: 1 Springer 4,076,423 4,076,423
Global Communication and Collaboration: Global Project ; ;
15 HVBC-SONGMA 9783662571187 Management, Global Sourcing, Cross-Cultural Competencies O:vw: 1 Springer 2,926,467 2,926,467
Media Convergence Handbook - Vol. 1 Joumalism, 7 5 =
16 HVBC-SONGMA 9783662526422 Broadcasting, and Social Media Aspects of Convergence OE&: 1 Springer 5,289,120 5,289,120
17 HVBC-SONGMA | 9783319356181 |Advances in Social Media Analysis Quyén 1 Springer 4,975,403 4,975,403

..\
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18 HVBC-SONGMA 9781349499519 |Journalism and Memorialization in the Age of Social Media Quyén Palgrave Macmillan 3,219,172 3,219,172
Social Media and Political Accountability - Bridging the Gap 3 :
19 HVBC- :
BC-SONGMA | 9783319849492 | 20 o and Politicians Quyén Palgrave Macmillan 4,891,815 4,891,815
20 HVBC-SONGMA | 9781137506146 |Trans-National English in Social Media Communitics Quyén Palgrave Macmillan 5,268,108 5,268,108
21 | HVBC-SONGMA | 9781349957521 |Journalism for Social Change in Asia Reporting Human Rights Quyén masﬁs.m_“,hnsd 4,891,815 4,891,815
22 | HvecsonGma | 9781484228531 [Introduction to Social Media Marketing: A Guide for Absolute Quyén Apress 1,589,823 1,589,823
Beginners
23 HVBC-SONGMA | 9789811099410 |Understanding Oricnted Multimedia Content Analysis Quyén Springer 4,808,247 4,808,247
24 HVBC-SONGMA | 9789811350559 |Culture and Communication in Thailand Quyén Springer 4,180,980 4,180,980
Social Media Fundamentals, Models, and Ranking of User- %
X " Y o m & m
25 HVBC-SONGMA | 9783658069834 |7 0 Quyén pringer 3,453,33 3,453,336
GRAND TOTAL DUE IN VND - DOOR TO DOOR DELIVERY WITHOUT ANY EXTRA FEE 83,347,613
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CTY CP TM DV CUNG NHU HQC
PC: 2/18 Puong 79, P.Tan Quy, Q7, TP HCM
Tel: (028) 37753501/02/03

CONG HOA XA HQI CHU NGHIA VIET NAM
Pic lap — Tw do - Hanh phuc

Kinh giri: HOC VIEN BAO CHi VA TUYEN TRUYEN

Sb 36 Xuéan Thuiy, Cau Gidy., Ha Noi

Cin ctr vao Hop dong sb 02-IES-HVBC& TT/IES-2020 ngay  thang
Cong ty CP TM DV Cung Nhu Hoc sé€ cung cép sach ngoai van cho Hoc vién Bao chi

va Tuyén truyeén.

Chung t6i da tién hanh dit hang toan b danh muc sach theo Hop dong 02-1ES-

HVBC& TT/IES-2020 v&i céc nha xuat ban nudc ngodi

Hién nay dang 1a thoi gian nghi 1& Gidng sinh va ndm méi cta cac doi tac nuéc ngoai
do vay tinh hinh san xuat kinh doanh cling nhu tién do van chuyén, giao hang cho Hop

dong c6 su cham tré.

Vi 1€ trén,

Bing cong van nay ching t6i muon gdi dén quy khach hang su chia s¢ va cho phép

chung 16i duoc ban giao sé lugng sach theo Hop dong trong Quy 1 ndm 2021.

Chung tdi cam két s& ban giao day du so sach theo Hop dong vao ding thoi gian trén.

Chung t6i xin chén thanh cam on!

CONG TY,CP rg%w CUNG NHU HQC

/
(2
/F\ " Q
1.3/ CONGTY N\~
il coOPHAN \2L

PHAM KHAC DUY
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CTY CP TM DV CUNG NHU HQC CONG HOA XA HOI CHU NGHIA VIET NAM
PC: 2/18 Dudng 79, P.Tan Quy, Q7, TP HCM Poc lap — Tw do - Hanh phic
Tel: (028) 37753501/02/03

Kinh giri: HOC VIEN BAO CHI VA TUYEN TRUYEN
Sb 36 Xuan Thuy, Ciu Gidy, Ha Noi
Can cr vao Hop dong s 01-IES-HVBC& TT/IES-2020 ngdy  thang  nam 2020,

Cong ty CP TM DV Cung Nhu Hoc s€ cung cép sach ngoai van cho Hoc vién Béo chi
va Tuyén truyén.

Chung to1 da tién hanh dat hang toan bd danh muc sach theo Hop déng 01-1ES-
HVBC& TT/ES-2020 véi cic nha xuét ban nudc ngoai

Hién nay dang la thoi gian nghi 1€ Giang sinh va nim mdi ctia cac doi tac nude ngoai
do vay tinh hinh san xuat kinh doanh ciing nhu tién dé van chuyén, giao hang cho Hop
déng c6 su cham tré.

Vi [é trén,

Béng cong van nay ching toi mudn gdi dén quy khach hang su chia sé va cho phép
chung t6i duoc ban giao s6 lugng sach theo Hop dong trong Quy 1 nam 2021.

Chung tdi cam két s& ban giao day du so sach theo Hop dong vao ding thoi gian trén.

Chung t6i Xin chin thanh cam on!

CONG TY—C\%DV CUNG-NHU HQC
: A

CO\\ o
CO PHAN
THUGNG MAI DICH VUL

PHAM KHAC DUY
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HOC VIEN CHINH TRT QUOC GIA HO CHI MINH ~ ® Miu C37-HD
(Ban hanh kém theo QD 56 19/2006/QD-BTC ngdy

HOC VIEN BAO CHi & TUYEN TRUYEN ,
30/3/2006 va Thong tu s6 185/2010/TT-BTC ngay
15/11/2010 ctia B tai chinh)

GIAY P NGHI THANH TOAN

Kinh giii : - Ban Giam doc;
- Phong Ké hoach - Tai vu.

Tén t6i la: Nguyén Thi Hai Yén
Donvi: Trung tim Thong tin khoa hoc
Dé nghi: Ban Giam doc; Ban Ké hoach — Tai chinh cho thanh toan cdc khoan sau:

(Gom c6: .. ....chumg tir goc kém theo)
STT NOI DUNG DE NGHI THANH TOAN SO TIEN
1 Thanh todn tién Sach ngoai vin HD 0000074 58.335.000

Cong 58.335.000

So tien dé nghi thanh todn: (Nam muoi tam triéu, ba tram ba muroi lam nghin
dong chan)

Ngay  thang  nam 2020

Ngudi dé nghi Trudéng B) phin K¢ todn truéng Giam doc
<(/V Wl
Nguyén Thi Hai Yén Nguyén Thanh Thao
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HOC VIEN BAO CHi VA TUYEN TRUYEN DANG CONG SAN VIET NAM
TRUNG TAM THONG TIN KHOA HQC
%k

DANH MUC SACH NGOAI VAN PHUC <C CHUONG TRINH MIDDLESEX
Tai liéu bit budce

qTA Delivery from
: o . ) Qty Price Status of date of
No. 1SBN Titles Author Publisher |Pub Year {copy) (VND). Stock Custonier's
LR AL Order
: i lue i i UK (3-4
1 | 9780415347167 |Brands: meaning and value inmedia | 4,0 Arvidsson | Routledge | 2006 _ 2,131,000 ( 6-8 weeks
B el ||| NI S S| Sttt e SR S ~|weeks)y [
UK (3-4
2 | 9780415251830 [Brands: the logos of the global CeliaLury | Routledge | 2004 1 1,963,000 ( 6-8 weeks
o "~ |economy - SR TR T weeks) -
3 | 9781845203849 |The rise of brands Liz Moor Berg 2007 1 N,N;,ooo UK 4-6 weeks
e W eaed o -1 Poblishees il = et e
4 | 978041514132) |Studies in advertising and b a, Routledge | 1997 1 1,504,000 | SNC (7= 1 4 6 \weeks
7 |consumption Andrew Blake 77 " |l0days) |
~ Harvard
& | oTasTgsTa gy o brands besoieliconssihe DouglasB. Hole | DU | wgpg 1 2,169,000 | UK 4-6 weeks
principles of cultural branding Review
el - et b — Press L ey 1
6 |o781787560796 [PEEmet celebrify; understanding Girysial Aibidin | o eiid | oy | g 1,876,000 | US 46 wesks
" [fame online B BT F R R ER SRRANNNE TSI SE————
The Advertising Oo:noE Book: Thames &
. 20 -
7 [ 9780500518984 |1t N Design Later, 3rd edition Barry P s 16 1 1,373,000 | SING 4-6 weeks
s | 9780091955021 |Lateral Thinking, An Introduction | DeBonoE. | Vermillion | 2014 | 1 | 1,286,000 | UK9cps | 4-6 weeks.
Hegarty on Creativity: There are No Thames & .
2 J. 2 -6 week
9 Smomo&@ 46| 7 . Hegarty ). | ' hoon 2014 1 - &-,.ooo- ,m.ﬂoll, ‘ 4-6 weeks
Copywriting: successful ,<::=o for e S
10 | 9781780670003 [design, advertising and marketing, Shaw M. Kine 2012 1 1,832,000 | US 4-6 weeks
_ |endEdition | A RN (N NS, S —
11 | 9781780671680 |100 Ways 1o create a Great Ad, Collins T, | 1awrence | ooy |y 2,153,000 | US Aebnedia
|- |Lawrence King, London . . | _King [ _ = :
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%6 | SIsIsdnEhRey (oY wda blsdmand Culmal Jane Stokes Sage 2013 I 1,752,000 | UK 4-6 weeks
Studies. Second Edition
Total 26 58,335,000
GIAM POC
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HOC VIEN CHINH TR] QUOC GIA HO CHI MINH PANG CONG SAN VIET NAM
HOC VIEN BAO CHIi VA TUYEN TRUYEN ‘ '
i Ha Noi, ngay 10 thang 12 nim 2019

$6:G329 QD-HVBC&TT

QUYLT DINH
E . A ’ P
V/v lva chon don vi cung cap sach ngoai vin
cho Trung tam thong tin khoa hoc

GIAM DOC HQC VIEN BAO CHi VA TUYEN TRUYEN

- Cin ot Luat ddu thau sd 43/2013/QI1 13 ngay 26/11/2013 cua Quédc Hoi nude
Cong hoa xa hoi chu nghia Vi¢t Nam

- Cin ¢ Nghi dinh s 63/2014/ND - CP, _ngdy 26/6/2014 cua Chinh phua quy dinh
chi tiét thi hanh mot sé dicu ctia Ludt diu théu v¢ Ira chon nha thau;

- Can cir Quyét dinh so 2385/HVCTQG-TC, ngay 27/9/2007 cta Hoc vién chinh
(ri Qudc gia Ho Chi Minh vé& viée phan cip quan ly trong mua sdm, sira chira tai san tai
[Toc vién chinh tri ()um gia Ilo Chi Minh;

- Can cu Quu.t dinh sb 6591/QD-HVCTQG ngay 01/11/2018 cua Giam ddc Hoc
vién Chinh tri Quée gia 116 Chi Minh vé chire ning nhiém vu. quy én han. td chirc bo may
cua Hoc vién Bio chi va Tuyén truy én;

- Can c quyu dinh s0 3219/QD-HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bao chi va Tuyén truyén vé viée quy dinh ché do chi chuong trinh ctr nhian quéc té Middlesex

giai doan 2016-2019;
- Can ctr ba bao gia.

QUYET DINH
Diéu I: Lua chon don vi cung cip sach ngoai vin cho Trung tim Thong tin khoa hoc - Hoc vién
Bao chi va Tuyén truyén la Cong ty TNHH Thuong mai sach Sai Gon
Gidy phép kinh doanh 5O 0313394049 dang ky lan ddu ngay 11 thang 8 nam 2015
Ngay cip 11 thing 8 nam 2015, cip Chuong loai khoan: 3-754-190-194
Dia diém giao dich: 46/23Trin Quang Di¢u-Phudmg 14-Quan 3-TP Ho Chi Minh
- Giatri Hop dong 58,335,000 dong
(Bang chiv: Nam tam triéu, ba trdn ba lim nghin d(‘;ng)
Thoi gian thue hién: tr ngay 11/12/2019 dén 11/02/2020
- Ngu?)n kinh phi: Tir ngudn thu
- Hinh thic Hop dong: tron goi;
- Dia diém: Hoc vién Bio chi va Tuyén lluv{n 36 Xuin Thuy, Cau Glzi). Ha Noi
Diéu 2: Ban Ké hoach - Tai chinh, Trung tam Thong tin khoa hoc va cac don vi lién quan,
Cong ty TNII Thuong mai sich Sai Gon thue hi¢n ding va ddy du cac Quy dinh hi¢n
hanh vé mua siam, sua chira tai san cong cta Chinh phy, ctia Hoc vié¢n Chinh tri qudc gia
Ho Chi Minh va Hoc vién Bao chi va Tuyén truyén./. &

Noi nh{u]:
- Nhu dicu 3;
-Luu VT, TV

HOC VIEN
BAO CHI

Scanned with CamScanner


https://v3.camscanner.com/user/download

—_— , L

Sy =

it " : { g 0 R e T et A T i " . |
e e R o R RN ) o e R R R R SN L i ;ni: ﬂ‘i\'ﬁ_i‘a";{g A b TR R VR e e o R vl
- - B e 3

) . D |

¢ 34 T B4 34 5 B4 54 3 P& 4 I & 34 T P& 54 K P4 2 I ¢ 34 K B4 34 5 P4 Mg I B4 M T B
R S b i i e BTARITIIINTIS

}j’ GO R S b bl e R LA A e b A A v-»,—u T 6 ‘ﬂ
b2 > ®
i SAIGON HOA DON Miu s6: 01GTKT3/001 3
: L1INDCIIN GIA TRI GIA TANG g s ;
Y, Ky hi¢u: SG/15P x
E, Boo I( Lién 2: Giao cho ngudi mua Sﬁ’: 0 O 0 0" 7 4 k
o Ngay.....23hdng...... Xndm 20....20 ke
' bon vi bin hang: CONG TY TNHH THUONG MAI SACH SAI GON §
A% Ly
B Ma sb thué 010313394049 - ¥
B Dia chi . 46/23 TrAn Quang Diéu, Phudng 14, Quén 3, Thanh Phé H6 Chi Minh H
E’ Sé dién thoai  : 08 3846 6042 - Hotline: 09 117 36036 - Email: sachsaigon@yahoo.com.vn ;
. SO tai khoan © 10201 0002 330044 tai Ngan hang Victinbank - CN 2 TP.HCM ke
' Ho tén ngudi mua hang: TR 1/ ot N e R i
3 T 5 % ks
i Tén don vi: . Hog.vién Bao.chi VA TUYAR ATUYER. .oveveeeninnenns Torzseasesessenss s p:
ED VIS S8 ThUE: ceciuitimmsmeasssusnsivesisinssennebingsssssiisasgiossasiobfusesinmmstassiesssedeifsfiiiens Suszaszubagumsssanseriassemsmmnastes x
o Dia chi: ......... 36, XUATL THUYs AU GV, HRLDBLE . ossessbssnensssssssnssssesssssnssssas s H.
: . :
Y Hinh thirc thanh toan: .......... CHUMEI QB - eneensesssnsasssonsssossissasssssasasssssssianssasassodensnssssasssasssnssssssiensss k:
< — . ™ ‘ x
2 STT) Tén hang héa, dich vy Dt‘i’:hvl Sélugng|  Pongia < | Thanhtién
B | 3 2 3 4 ; 5 6=4x5 b
A L
] Sdch ngoai vin phuc. vy, hog tap.va giang.. ... QUYEMR ..o i) LA RS (e 5 56.335.000.4
L | oy (oo muc dinh Kem) theo Hop 000 |1 h | 7
L 5 115 ’ il H
s Sy W Wy et B i
if .......................................... Lrvae ey seve B P O [t YRR o] b SERG N RS R R CE R AIC] RESERARE TRl S bt {E
7SS NIRRT PRSI (] RN TSN O U CUUU: - SRR I (C oot PSR TR SRRCIRRTL ke
:, H
s o il =, P Wl TR L i
1 e IO O B | e oo v e 2 SR A R it Bk T e DG M i &
0 [
| _
3 Congti€n hings s x5 b 58.335.000. &
-;: Thué sulft GTOT: it % Tién thu€ GTGT: I O U e 2 L Q.5
i Tdng cong tidn thanh todn: e 58.335.000..3
L S0 (ién viét bang chil: o maauad 23m tiéu, ba. t/;im.banwa)'.lémng/u'xidéng. P/ TR E
i T P e N MO o A O . o
i: Ngudi mua hang : i bin hang H
s (Ky, ghi ro ho tén) : 1i 16 ho tén) §
% Q‘-. - .3

5 'L/(é > mhcnr:mt/.\l)uuw\n :

L y - | s/ 5N

i Py - lear Y —

1 W') 7/6 U

E‘ IERY o e §
1 (Can kiém tra, doi chié N

AR R AR R AT R ATRATR AT R AT R AT AT Mol HE R AmR AT R ATR AT R AT ATk TR R AT A PG A

In Tgl Cong Ty TNHH Thirong Mqi Ngé Gia Phdt, Ma S& Thué: 0311942758, Hotline: 093 893 1809

I 3 B ' T R.083000 T & nga ann |

Scanned with CamScanner



https://v3.camscanner.com/user/download

CONG TY TNHH THUONG MAI SACH SAI GON
Pia chi: 46/23 Tran Quang Diéu, Phudng14, quan 3, Tp. HCM
Email: sachsaigon@yahoo.com.vn
DANH MUC SACH NGOAI VAN
Dinh kém hoa don s6 : SG/15P 0000074 ngay 29/4/2020

Tén DV mua hang : HOC VIEN BAO CHI VA TUYEN TRUYEN
Dia chi : 36 Xuén Thy, Cau Gidy - Ha noi
Mi s6 thué :

. , » A "
Hinh thire thanh toan : Chuyén khoan

TT M sich _ Tén sheh ; | S§lugng | Dongid i Thanh tién
1 19780415347167 |Brands: meaning and value in media culture 1 2,131,000 2,131,000
2 |978041 ;25 1;3; Brand;;{c logos of the global econ(_n:y-— 1 1,963,000 1,963,000
3 19781 <%4;520_’@ ;l_le rise of brands i 1 2,216,000 2,216,000
4 | 978041514’13; _Sjudies in advcrtising and consumption - 1 _—1,—504,000 1,504,000

|How brands become icons: the principles of

5 9781578517749 1 2,169,000 2,169,000
o cul@ural branding i
6 19781787560796 Internet celebrity: understanding fame 1 1.876.000 1,876,000
on-lme B . A = )
The Advertising Concept Book: Think -
373, 13,
7 9780500518984 Now, Design Later, 3rd edition s 1")7%?(?‘ 1,373,000
8 |9780091955021 |Lateral Thinking, An Introduction 1 1,286,000 1,286,000
9 | 9780500517246 |Hegarty on Creativity: There arc No Rules 1 662,000 662,000
10 19781780670003 Copywriting: successful wulmg fon design, 1 1,832,000 1,832,000
AR advertising and marketing, 2nd Edition §
i1 9781780671680 100 ways to create a Great Ad, Lawrence 1 2,153,000 2,153,000
S King, London o ) B
The Content Strategy F oolkit: Mcthods,
12 19780134105109 |Guidelines and Templates for Getting 1 1,373,000 1,373,000
Content Right

_ anhlc Desngn School A ]‘oundatlon
13 19780500292853 |Course for Graphic Designers Working in 1 1,278,000 1,278,000
Print, Moving Image and Digital Media, 6E

Evcrybody Writes: Your Go-To Guide to

I {EBIIESR5S Crcaling Ridiculously Good Content 1 1,057,000 1,037,000
15 9781449341909 [WordPress: the missing manual, 2E 1 1,943,000 1,943,000
16 9780321884480 |Mobile Usability 1 6,063,000 6,063,000
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TT Mii séich Tén sfich Y lugng Pon gid Thanh tién
17 9781937434465 |Intelligent content: A primer ] 1,772,000 1,772,000
— | pesIEnIng Brand [Wentry: z3m Essenudl e
18 9781118980828 |Guide for the Whole Branding Team, 5th 1 1,825,000 1,825,000
LAitinn_ N S
19 9781621534815 Advcrtising Design and Typography 1 1,943,000 1,943,000
20 19780199689453 |Social Research Methods, Sth Edition 1 3,991,000 3, 991,000
T Qualitativc Research in Digital | o
0 132,0
2l [C8lDEla80a0 Environments: A Research Toolkit 1 2l 000 2S00
| AUVETUSINE 4nu PTOMUNON: 7T Inegraea ~— -
22 9781259548147 [Marketing Communications Perspective, 1 8,706,000 8,706,000
- h [ =
23 |9781473997998 | Advertising and Promotion, 4 Edition 1 2,216,000 2,216,000
24 9781849711142 How to Win Camp'fu.gns: Communications 1 1,336,000 1,336,000
for change, 2nd Edition
Promotional Culture: The Rise and Spread
25 | 9780745639833 |of Advertising, Public Relations, Marketing 1 1,803,000 1,803,000
~ |and Branding
26 9781849207867 How to do .MCdla and Cultural Studies, . 1,752,000 1,752,000
Sccond Edition
Téng cong 26 58,335,000
// \f\ s \
/ }}Amlm BBN BAN
[ / RICHECGiATNG o
\‘| TRICHGME I
-\.‘.'. ;n NY I l‘[??/lé{
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CONG TY

Email: sachsaigon@yahoo.com.vn

HH THUONG MAI SACH SAI GON
Dia chi: 46/23 Tran Quang Diéu. Phuongl4. quan 3. Tp. HCM

Ngay thang nam &
BAO GIA SACH NGOAI VAN NHAP KHAU
(inh eari: Hoce vién Bao chi va Tuyén truyén
Sl 5 Nim 5o Don gia Ho:q tr m Kho - | Thoi gian-
STT - ISBN Tén sich Tac oia A xuit ba T iz 2t > : =
Tacg! Nha xuatban . £ bin hw.w__.w (VND) 229. hang: | cung cAp -
1 ] 9780415347167 |Brands: meaning and value in media culture | Adam Arvidsson Routledge 2006 1 2.131.000 | 2.131.000 UK 6-8 tuan
2 9780415251839 [Brands: the logos of the global economy Celia Lury Routledge 2004 | 1.963.000 1.963.000 UK 6-8 tuan
3 1 9781845203849 | The rise of brands Liz Moor Berg Publishers | 2007 ] 2.216.000 | 2.216.000 UK 4-6 tuan
4 |9780415141321 |Studies in advertising and consumption Mica Nave, Routledge 1997 [ 1.504.000 | 1.504.000 | SING
Andrew Blake 2
s | 9781578517749 How w_.m:am c.noo_jm icons: the principles of ———— I»:..aﬁa 2004 | 2169.000 | 2.169.000 | UK
culwural branding N Business
_— , . . . Emerald :3
6 | 9781787560796 |Internet celebrity: understanding fame online | ~ Crystal Abidin 55 2018 | 1.876.000 | 1.876.000 us » ,m U,y
" Publishing o) ....A
— ’ b s il N ; r
2 lovseammoss, e Adverusing Goneepl Books Think Naw, Barry P. Thamesc | 557 I 1373.000 | 1.373.000 | SING
Design Later, 3rd edition Hudson
8 | 9780091955021 [Lateral Thinking. An Introduction De Bono E. Vermillion 2014 1 1.286.000 | 1.286.000 | UK 4-6 tuan
Thames & i
9 978050051 7246 |Hegarty on Creativity: There are No Rules Hegarty J. Hudsed 2014 1 662.000 662.000 | SING 4-6 tuan
0 | o REaE e C eSS vt fon design, Shaw M. Lawrence King | 2012 _ 1.832.000 | 1.832.000 [ US | 4-6tuan
advertisine and marketing. 2nd Edition N
11 | 9781780671680 mw ,,‘W.um:wogo,_gm e R LN Collins T. Lawrence King | 2014 _ 2.153.000 | 2.153.000 | US 4-6 tuan
ng. or
The Content Strategy Toolkit: Methods.
12 9780134105109 |Guidelines and Templates for Getting Casey Meghan New Riders 2015 1 1.373.000 | 1.373.000 | SING 4-6 tuan
Content Right
} Graphic Design School: A Foundation
= - D. Thames and ’ R
13 | 9780500292853 |Course for Graphic Designers Working in ommm”m_\_m mm_a w M:am " 2017 _ 1278.000 | 1.278.000 | SING | 4-6tuan
Print. Movine Image and Digital Media. 6E ) i e
14" | o7min sonssss [IeR b0ty Writes: You: Ee-Ter Qe Handley A. Wilex 2014 i 1.037.000 | 1.037.000 | SING | 6-§ tuan
Creatine Ridiculously Good Content ;
15 | 9781449341909 |WaordPress: the missing manual. 2 MacDonald M. | O'Reillv Medi 2014 | 1.943.000 1.943.000 uUs 4<6 tuan
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So : b 5
Niam Don gia |Tongtrigia| Kho Thoi gian
STT ISBN ¢ A Lo aia ‘ha yuat bi oS ) stls ; s
N Tén sach Tac gia Nha xuat bin ot MR A_M:om:_w (VND) (VND) hang .| cung cip
8. Lo Raned I MabileUsabilily Niclsen Jakob | New Riders | 2013 _ 6.063.000 | 6.063.000 | US | 4-6tuan
Rockley A.. .
17 1 9781937434465 |Intelligent content: A primer Cooper C. and XML Press 2015 1 1.772.000 | 1.772.000 | UK 4-6 tuan
Abel S.
Designing Brand Identity: An Essential ;
18 19781118980828 |Guide for the Whole Branding Team, Sth Wheeler Alina Wiley 2018 1 1.825.000 1.825.000 | SING 6-8 tuan
Edition :
19 | 9781621534815 |Advertising Design and Typography White Alex Allworth 2015 ] 1.943.000 1.943.000 US 4-6 tuan
Oxford . N
20 | 9780199689453 |Social Research Methods. Sth Edition Bryman A. University | 2016 | ! 3.991.000 | 3.991.000 | US | 4-6tudn
. Qualitative Research in Digital Caliandro A. and " B x
2] | 9781138188693 . = tledg 2017 ] 2.132.000 [ 2.132.000 UK o1R\0O-8 tuan
> 23 Environments: A Research Toolkit Gandini A. — ) : /
Advertising and Promotion: An Integrated Belch G. and .,< ¢
22 | 9781259548147 |Marketing Communications Perspective, Mwm_o_, .Z McGraw Hill 2018 1 8.706.000 | 8.706.000 | US h
11E ’ 3
Hackley C. and A
23 | 9781473997998 |Advertising and Promotion, 4 Edition Rungpaka Amy Sage 2018 ! 2.216.000 | 2.216.000 CW‘%
Hackley 2
, i fonss icati lor :
24 | 9781849711142 How to Win Om_:nm_.n:m. Communications Rose C. Taylor m.Ea 2010 1 1.336.000 336.000 | SING 4.8 tilli
for change, 2nd Edition Francis
Promotional Culture: The Rise and Spread 3
25 | 9780745639833 |of Advertising. Public Relations, Marketing Davis A. Polity Press 2013 1 1.803.000 | 1.803.000 [ UK 4-6 tuan
and Branding
26 | 9751849207867 |12 e do Media and Caltural Studies, Jane Stokes Sage 2013 I 1.752.000 | 1.752.000 | UK | 4-6tudn
Second Edition
Tong cong 26 58.335.000 ,
wasm chir: Nim muoi tam triéu ba trim ba muoi lam ngan dong./.) aﬂii&
/<7 CONG TV .w £
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é
Coéng Ty Cb phan Xuat Nhap khau & Phat trién V&n hoa - CDIMEX
x 99A Nguyén Van Tr6i, P.12, Quan Pha Nhuan, TP. Hé Chi Minh
CDIME 14C Dang Van Ngt, P.10, Quan Phu Nhuan, TP.H6 Chi Minh
DT: +84 28 3997 4755 - Fax +84 3997 3792
Email: cdimexco@cdimex.com.vn
KiNH GUI: HOC VIEN BAO CHIi VA TUYEN TRUYEN
CHAO GIA SACH NGOAI VAN
Thoi gian cung cap: 3 thang Don vi tién té: VND
. ; 6 e B s
TT Ma sach Twa sach Nha XB lwong Gia tri Tong gia tri
1 | 9780415347167 Sﬁﬂ?j meaning and value in media Routledge 1 2365000  2.365.000
2 | 9780415251839 |Brands: the logos of the global economy Routledge 1 2.179.000 2.179.000
3 | 9781845203849 [The rise of brands Berg Publishers 1 2.460.000 2.460.000
4 | 9780415141321 |Studies in advertlsmg and consumptlon Routledge 1 1.669.000 1.669.000
5 | 0781578517749 [HOW brands become icons: the principles | o gsiness | 1 2.408.000|  2.408.000
of cultural branding
6 | 9781787560796 'onr:ﬁ:;e‘ celebrity: understanding fame ¢ o o1 publishing| 1 2082.000|  2.082.000
7 | 9780500518984 |TN© Advertising Concept Book: Think | ) oc & pydson| 1 1524.000  1.524.000
Now, Design Later, 3 Edition | A )
8 | 9780091955021 |Lateral Thinking, An Introduction Vermillion 1 1.427.000 1.427.000
9 | 9780500517246 |Hegarty on Creatlv:ty There are No Rules Thames & Hudson 735.000 735.000
- Copywriting: successful writing for design, ’ 4
10 | 9781780670003 advertising and marketing, 2 Edition Lawrence King 1 2.034.000 2.034.000
11 | 9781780671680 |100 Ways tocreate a Great Ad, Lawrence | ) . ronce King 1 2.390.000|  2.390.000
King, London -
The Content Strategy Toolkit: Methods,
12 | 9780134105109 [Guidelines and Templates for Getting New Riders 1 1.524.000 1.524 000
Content Right 50 TQ,
Graphic Design School: A Foundation [f“, i v
- Course for Graphic Designers Working in Thames and VX jlﬁ
13 | 9780500292853 |5\ “Moving Image and Digital Media, 6 Hudson L LAI0NG Q-- HoAT P!
Edition - \{ SAVA Pl 1!
. Everybody Writes: Your Go-To Guide to . o N W16
bl el 11890555? Creating Ridiculously Good Content ] Wiy | 71 ) 1.151.000 1-%-‘5’\
15 | 9781449341909 |WordPress: the missing manual, 2 Edition| O'Reilly Media 1 2.157.000 2.157.000 =
16 | 9780321884480 [Mobile Usabilty | NewRiders | 1 6.730.000|  6.730.000
17 | 9781937434465 |Intelligent content: A primer XML Press 1 1.967.000 1.967.000
Designing Brand Identity: An Essential
18 | 9781118980828 |Guide for the Whole Branding Team, 5 Wiley 1 2.026.000 2.026.000
Edition
19 | 9781621534815 |Advertising Design and Typography Allworth 1 2.157.000 2.157.000
20 | 9780199689453 |Social Research Methods, 5 Edition Oxford 1 4.430.000 4.430.000
Qualitative Research in Digital
21 | 9781138188693 EnvifoRmants: A Researeh Toslkit Routledge 1 2.367.000 2.367.000
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Ma sach Twa s ; $6 - 2
\ ra sach Nha XB lwong Gia tri Tong gia tri
Advertising and Promotion: An Integrated
9781259548147 |Marketing Communications Perspective, McGraw Hill 1 9.664.000 9.664.000
11 Edition
23 | 9781473997998 |Advertising and Promotion, 4 Edition Sage 1 2.460.000 2.460.000
o How to Win Campaigns: Communications :
24 | 97818497111 :
z 781849711142 for change, 2 Edition Taylor and Francis 1 1.483.000 1.483.000
Promotional Culture: The Rise and
25 | 9780745639833 |Spread of Advertising, Public Relations, Polity Press 1 2.001.000 2.001.000
Marketing and Branding
26 | 9781849207867 Eg:ﬁotr? do Media and Cultural Studies, 2 Sage 1 1945000  1.945.000
Téng 26 64.754.000
* Bang cha: Sau muoi bon trig¢u bay trdm nam muwoi bén ngan dong.
TP Hb Ch| Mlnh ngay théng nam
e g Giam Béc
o

0// (‘U 6T "
;’/ hO ¢ ‘nf” : 3
AR P 7 4
[~ A% % g

A =
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NHA SACH MINH ANH
26A Nguyén Anh Thi, Quén 12, TPHCM- DT 028 6250.7286

Kinh gtri: Hoc Vién Bdo Chi & Tuyén Truyén
DANH MUC CHAO GIA SACH NGOAI VAN

Scanned with CamScanner

\7 HCM , ngay  thang ndm
" le dd . B . A B
Stt Ma sach Nhan dé Téc gia sgcusn | ooV Thanf HED
bong bong
Brands: meaning and value in media
\9780415347167 culture 5 Adam Arvidsson 1 2.451.000 2.451.000
| __|Brands: the logos of the global
2 9780415251839 ) & Celia Lury 1 2.257.000 | 2.257.000
Leconomy e T ——
3 9781845203849 |The rise of brands Liz Moor 1 2.548.000 2.548.000
‘ Studies in advertising and
a ‘9780415141321 PSP SRNEIHSIEEN Mica Nava 1 1.730.000 |  1.730.000
consumptuon i
f dst
5 |9781578517749| "0 brands become icons: the Douglas B. Holt 1 2.494.000 |  2.494.000
‘ _|principles of cultural branding
Int t celebrit
6 |s7eizazseoTgE] e o conty understanding Crystal Abidin 1 2.157.000 | 2.157.000
_ifame online
7 9780500518984 | Advertising Concept Book: Think Barry P. 1 1.579.000 |  1.579.000
. \Now, Design Later, (3e) —
8 {9780091,9,5,‘_5,9},1“ Lateral Thinking, An Introduction De Bono E. 1 1.479.000 1.479.000
| H ivity:
9 9780500517246 szeasrty Rl e e Hegarty J. 1 761.000 761.000
: o Copywriting: successful writing for
10 /9781780670003 |design, advertising and marketing, Shaw M. 1 2.107.000 2.107.000
) I S
11 9781780671680 |00 WaYS to create a Great Ad, Collins T. 1 2476000 | 2.476.000
| Lawrence King, London | )
‘ The Content Strategy Toolkit: f
12 /9780134105109 |Methods, Guidelines and Templates Casey Meghan 1 nm)%m
__|for Getling Content Right hJ(Jg%Ch :
'Graphic Design School: A Foundation 26A Nguyén Anh Tha,Q
| hic D Worki
13 |9780500292853 | COUTSe for Graphic Designers Working| ¢y g 1 MST59 302,80587
[ in Print, Moving Image and Digital
; Media, GE _
Everybody Writes: Your Go-To Guide
‘ Handley A. 1 1.193.000 1.193.000
- ‘9781118905555 to Creating Ridiculously Good Content Y
15 19781449341909 |WordPress: the missing manual, (2e) MacDonald M. 1 2.234.000 2.234.000
16 9780321884480 |Mobile U'sability Nielsen Jakob 1 6.972.000 |  6.972.000
17 /9781937434465 |Intelligent content: A prlmerm | Rockley A. 1 2.038.000 2.038.000
Designing Brand Identity: An Essential
18 /9781118980828 Guide for the Whole Branding Team, Wheeler Alina 1 2.099.000 2.099.000
T T R
19 ‘J78162153481_5 Advertlsmp De5|gn and Typography | White Alex 1 2.234.000 |  2.234.000
20 9780199689453 |Social Research Methods, (Se) Bryman A. 1 4.590.000 4.590.000
‘ . Qualitative Research in Digital .
\ Caliandro A. 1 2.452.000 2.452.000
o 197811‘3‘??88693 Environrents: A Research Toolkit e
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"~ |Advertisngand Promotion: An || [

9781259548147 \‘“tegfa“‘d Marketing : Belch M. 1 10.012.000 | 10.012.000
T—— iCommunications Perspective, (11e) I
23 9781473997998 |Advertising and Promotion, (4e) Hackley C. 1 2.548.000 2.548.000

. . i
How to Win Campaigns: RosaC: 1 1.536.000 1.536.000

24 t9781849711142\ i
o Communications for change, (2e)

| Promotional Culture: The Rise and

25 (9780745639833 |Spread of Advertising, Public Davis A. 1 2.073.000 2.073.000

| |Relations, Marketing and Branding

56 |orasuozozasy [Ho 19 40 Media:and Cultral Jane Stokes 1 2.015.000 |  2.015.000
| Studies, (?e)
Tong 26 67.084.000
Phi van r_huyén 300.00(;
Thanh tf-ﬁn 67.384.00

Sau muoi bay triéu ba trém té muoi tw nghin dong

* Ghi chu:
Thoi gian cung cap 3-4 thang.
rhaakicich

{Nha Sach MINH ANH
23A Nguyén Are>rappel——
MST:0302605

Lé Minh Diing

o o M
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CONG HOA XA HOQI CHU NGHIA VIET NAM
Déc Lap- Tu Do- Hanh Phic.

* %k %

HQP DPONG KINH TE
So: 115-HD/HVBC&TT-SSG

— Can civ B¢ ludt Déan sir s6 91/201 5/QHI13 duoc Quéc hoi nuée Céng hoa xa héi chii nghia
Viét Nam ban hanh ngay 24/11/2015 va cdc van ban hwong dan thi hanh; -

— Can cir Bé ludt Thuong mai sé 36/2005/QH11 duoc Quo‘f héi nuwoc Cong hoa xd héi chu
nghia Viét Nam théng qua rgay 14/06/2005 va cdc van ban hwong dan thi hanh;

— Can cir quyét dinh sé 6339/QD-HVBC&TT ngay 10/12/2019 ciia Gidm déc Hoc vién Bdo
chi va Tuyén truyén vé viée lira chon don vi cung cdp sach ngoai van cho Trung tam Thong
tin khoa hoc;

Can cir vao kha ndng cung cdp va nhu cau cia hai bén,

1om nay, ngay 4/ thang /2 nam 202y

Bén A (Bén mua): HOC VIEN BAO CHI VA TUYEN TRUYEN

Dia chi : 36 Xuan Tauy - Cau Gidy - Ha Noi

Tai khoan  :0491.000038999

Tai : Ngan hang Vietcombank chi nhanh Thang Long, Ha Noi
Dai dién : Ong Luu Viin An

Chure vu : Phé Giam dbc

Bén B (Bén bin): CONG TY TNHH THUONG MAI SACH SAI GON
Dia chi - 46/23 Tran Quang Diéu, Phuong14, Quin 3, TP. HCM

Tai khoan  : 117 000 156 581
: Ngén hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM

Tai

MST : 0313394049

Dai dién : Ong Lé Quang Trung
Churc vu . Giam dbc

Iai bén thoa thuan ky hop dong mua ban sach véi cde dicu khoan sau day:

Diéu 1: Pham vi cong viée

Bén 13 ddng ¥ cung cip cdc tra sach ngoai vin dudi ddy do bén A dat mua.
Danh muc sach cung cap:

Nam Sb s 2 o o
: s & b o Nha xuiit ok Tl Don gia Tong tri gid
St ISBN Tén sich Téc gia N n{at Iug‘ng (VND) (VND)
ban | (cuon)
: Brands: meaning and Adam 5 .
|| 9780415347167 ke i oedia culiure Ao vHSSE Routledge 2006 1 2.131.000 2.131.000
Brands: the logos of the | ~ojio jyyry | Routledge | 2004 | 1 1.963.000 1.963.000

2 | 9780415251839 | )bl ecomomy
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£ Niam S6 2y z £ )
ISBN Tén sich Tic gih Nha xuat e Je Don gid Tong trj gid
dc gid ; Xui ong VND
ol ban | (cudn) o i)
9781845203849 | The risc of brands Liz Moor DE 2007 | 1 2216000 | 2.216.000
Publishers
Studies in advertising Mica Nava
4 | 9780415141 & 3
321 afid corisumption Andrew Blake Routledge 1997 1 1.504.000 1.504.000
How brands become Douglas B [IBIar_vard
S | 9781578517749 | icons: the principles of o i USWESS 1 2004 |1 2.169.000 | 2.169.000
R TR A Holt Review
cultural branding
Press
Internet celebrity: Eiierald
6 | 9781787560796 | understanding fame Crystal Abidin | o 5'cee [ 2018 | 1.876.000 1.876.000
i Publishing
e online
The Advertising
= . Concept Book: Think Thames &
978050051898 . : 3 373. 1.373.000
: 0300518984 Now, Design Later, 3rd By B Hudson 20ty : Lo
cdition
$ | 9780091955021 | Lacral Thinking, An- o g g | vermillion | 2014 | 1 1286.000 | 1.286.000
Introduction
o | 9750500517246 | Hegarty on Creativity: | oy | Thames& | 550, 662.000 662.000
o There are No Rules ’ Hudson
Copywriting: successful
10| 9781780670003 | “riting for design, Shaw M. Cawrenees | oo, f| 1 1.832.000 1.832.000
advertising and King
marketing, 2nd Edition
100 ways to create a e
11 | 9781780671680 | Great Ad, Lawrence Collins T. ‘Kino 2014 | 2.153.000 2.153.000
King, London i
The Content Strategy
Toolkit: Methods,
12 | 9780134105109 | Guidelines and Casey Meghan | New Riders | 2015 1 1.373.000 1.373.000
Templates for Getting
Content Right
Graphic Design School:
A Foundation Course
N for Graphic Designers Dabner D. and | Thames and "
13 | 9780500292853 Working in Print, Stewart S. Hudson 2017 1 1.278.000 1.278.000
Moving Image and T
Digital Media, 6E ‘Q
Everybody Writes: -
Your Go-To Guide to ; : 2
4 | 9781118905555 Greating Ridicylously Handley A. Wiley 2014 1 1.037.000 1.037.000. } 34
Good Content {TRU
: 5 WordPress: the missing O'Reilly R e
( . { =7
15 | 9781449341909 RLEE MacDonald M. Media 2014 1 1.943.000 1.943.00(_):‘; e
16 | 9780321884480 | Mobile Usability Nielsen Jakob | New Riders | 2013 | 6.063.000 6.063.000
Intelligent content: A tsaekleyds
17 | 9781937434465 | . : Cooper C.and | XML Press | 2015 1 1.772.000 1.772.000
primer Abel S
B Designing Brand
Identity: An Essential
18 | 9781118980828 | Guide for the Whole Wheeler Alina Wiley 2018 1 1.825.000 1.825.000
Branding Team, 5th
Edition
1o | 9781621534815 | Advertising Designand | yye Ajex | Allworth | 2015 | 1 1.943.000 1.943.000
Typography
2
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Diéu 2: Gia tri hop dong
- IOHL gid tri la: 58.335.000 dong
(B(mg chit: Nim nuroi tam tri¢u ba trin ba nuroi lam ngan dong./.)

= ~ X
ISBN Tén sich Tic gid Nha xuiit T::": |Ili::lg bon giid Thng trj gia
« F Alle 7 A
bin bitn (cm‘m) (VND) (VND)
. voac~ | Social Rescarch .
97801996894 y Oxford
189453 Methods, Sth Edition Bryman A. University 2016 I 3.991.000 3.991.000
Qualitative Research in g1
21| 9781138188693 | Digital Environments: | CNandro A p o iedee | 2017 | 2.132.000 2.132.000
- A Rescarch Toolkit and Gandini A.
Advertising and
Promotion: An Belel |
22 | 9781259548147 | Integrated Marketing ol IG'\:“‘ '\"CC.'rI““ 2018 | 8.706.000 | 8.706.000
Communications AL Hil
Perspective, 11E
e Hackley C
41 . Advertising and .
23 1 978147399799¢ : s q vpaki i § 2.2106.
98 Promiotion: 4 Edition and Rungpaka Sage 2018 I 2.216.000 16.000
Amy Hackley
How to Win
24 | 9781849711142 | GAMpaigns: Rose C. Taylorand | 549 l 1.336.000 1.336.000
Communications for Francis
change, 2nd Edition
Promotional Culture:
The Rise and Spread of
25 | 9780745639833 | Advertising, Public Davis A. Polity Press | 2013 I 1.803.000 1.803.000
Relations, Marketing
and Branding
How to do Media and
260 | 9781849207867 | Cultural Studics, Jane Stokes Sage 2013 1 1.752.000 1.752.000
Sccond Edition
Téng cong 26 58.335.000
Chat lugng sach dam bio mai, chua qua si dung, khong bi rach, bi udt, bi ban.
Danh muc sach nay cung (.ap cho Hoc Vién Bédo Chi Va Tuyén Truyén dung trong cong
vi¢e giang day va hoc tip.

Gia nay da bao gom chi phi van chuycn phi nhap khau, phi giao hiang dén khach hang.

Di¢u 3: Thoi g gmn dia diém giao nhin hang.
- Thoi gian giao hang: tir 04 -08 tudn.
Truong hop bit kha khang. trong vong 07 ngay ké tir ngay ky hop dong nhing cudn sach
bén B khéng cung cip duge do nha xudt ban nude ngoai dinh ban, chua xuat ban, phai
duge thong bao cting cde vin ban xdc nhan.
- Dia chi giao hang: 36 Xuan Thuy - Céu Gidy - Ha Noi

Diéu 4: Thanh toin:
- Bén A sé thanh odn cho bén B bing gia tri thye (& trong vong 07 ngay k¢ tir ngay bén A
nhan hoéa don tai chinh
- Hinh thire thanh todn: tién mit hodic chuyén khoan qua ngin hang.
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5: Trach nhi¢m cuia cac bén

lmch nhiém bén A: Bén A ¢6 trach nhiém thanh toan cho bén B ding nhu trong diéu 4 va
thue hién cac dicu khoan khac ghi trong hop (Iona

Trich nhi¢m bén B: ddp tmg dung theo yéu cau trong hop dong ctia bén A. Dam bao hang
hoa vé s lugng, chit luong, gid ca. phuong thire giao hang nhu trong hop dong

Di¢u 6: Dicu khodn chung:

= Hai bén cam két thue hién nghiém chinh cac (llul khoan da ghi trong hop dong.

- Moi su thay dbi. diéu chiah trong qua trinh trién khai hop dong phai dugce hai bén thong
bdo vai nhau bansz viin ban va ciing nhau xem X¢t giai quyet.

- Trong truong hop xdy ra tranh chap, hai bén s€ giai quyct bana thuong lugng. Néu khong
giai quy &t duge s¢ dé trinh 1én toa an kinh (¢ TP HCM, quyct dinh cua toa la giai phap bat
bude ddi vai hai bén.

- Hop dong nay lam thanh 04 ban, moi bén gitr 02 ban va ¢ gid tri phap ly nhu nhau.

- Hop (!61\g nay ¢o hi¢u lye tr ngdy ky

DAI DIEN BEV A DAI DIEN BEN B
=== Giim dbc Giam doc

‘an An

i)
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CONG HOA XA HOI CHU NGHIA VIET NAM
Doc Iap - Tu do - Hanh phic

BIEN BAN THANH LY HQP DONG

Can cir vao Hop dong $6: 115-HD/HVBC&TT-SSG, ky ngay A4 thang £ ndm LO0LC
Hom nay, ngay 29 thang 4 nam<£030 , ching (6i gom:
Bén A (Bén mua): HOC VIEN BAO CHI VA TUYEN TRUYEN

Dia chi : 36 Xuén Thuy - Cau Gidy - Ha N

Tai khodan  : 0491.000088999

Tai : Ngan hang Vietcombank chi nhdanh Thang Long, [Ha Noi
Dai dicn : Ollg Luu Vin An

Chure vu : Phé Giam dc

Bén B (Bén ban): CONG TY TNHH THUONG MAI SACH SAI GON
Dia chi : 46/23 Tran Quang Diéu, Phuong14, Quén 3, TP. HCM

Tai khoan 117 000 156 581
: Ngdan hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM

Tai

MST : 0313394049

Dai dién :Ong Lé Quang Trung
Chire vu - Giam dbc

Sau khi kiém tra thyuc 1é’mz_'11 hang do bén B cung cap, chiing t6i ciing thdng nhat ky két Bién ban
thanh ly hop dong chi tiet nhu sau:

1. Bén B da thuc hién giao hang Sach Ngoai van cho Bén A theo ding Hop dong so: 115-
HD/HVBC&TT-SSG, ky ngay  thang  nam

2. Thanh toan:
Bén A 6 trach nhiém thanh todn toan bo gia tri hop dong cho bén B 58.335.000 dong (Bing

chiv: Nam nueoi tam triéu ba tram ba nucoi lam ngan (Ionv) bano ‘chuyén khoan
Thoi han thanh toan: Trong vong 07 ngay, ké tir ngay Bén B ban giao ho so thanh toan gom:

Bién ban nghiém thu thanh ly hop ddng, Bién ban ban giao hang hoa va héa don tai chinh.

3- Diéu khoin chung:
Sau khi Bén A thanh todn toan b gia tri hop dong cho bén B 1 58.335.000 dong

(Bing chit: Niam muwoi tdm triéu ba tram ba nueoi laim ngan dong) thi hop dong s6: 115-

HD/HVBC&TT-SSG, ky ngay ~ thang  ndm duge thanh ly va két thic.
Bién ban thanh ly Hop dong dwgc 1dp thanh 04 ban, mai bén gitr 02 ban, c6 gia tri phap ly nhu

nhau.%
~

Lé Quang Trung
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CONG HOA XA HOI CHU NGHIA VIET NAM
Dgc Idp - Tw do - Hanh phiic

---000

BIEN BAN BAN GIAO HANG HOA

Can cir vao Hop dong sd: 115-HHD/HVBC&TT-SSG, ky ngaytd  thang 42 nam 080
Hom nay, ngaylq thang 4 nam L0200 , chiing t6i gé\m:
Bén A (Bén nhdn): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi
Tai khoan

Tai : Ngan hang Vietcombank chi nhanh Thang Long, Ha Noi
Daidién bl S N
Churc vu : /%(/(;’mt/”? 07(/42 ......................

: 36 Xuan Thuy - Cau Gidy - Ha N¢i
: 0491.000088999

Bén B (Bén giao): CONG TY TNHH THUONG MAI SACH SAI GON
: 46/23 Tran Quang Diéu, Phuongl4, Quan 3, TP. HCM

Dia chi
Tai khoan
Tai

MST

Dai dién
Chtre vu

2 117000 156 581
: Ngan hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM

: 0313394049

:Ong Lé Quang Trung

: Giam doc

Hai bén da tien hanh ban giao so sach Sach ngoai vdn nhur sau:

Nhi xuit pam So Don i Té i oid
St ISBN Tén sich Tic gid l‘)'i‘n y xuiit | legng ?\?‘l')" on\g\tvr! L
) bin | (cudn) LDy (VNI
Brands: meaning and Adam
97804153 £ . . e 2 )
! e value in media culture Arvidsson R o | 2.131.000 2.131.000
-
Brands: the logos of the .
2 978 525 aLur ledge 2
0780415251839 global economy Celia Lury Routledge 004 | 1.963.000 1.963.000
. Jerg
3| 9781845203849 | The rise of brands Liz Moor : e 2007 | 2.216.000 2.216.0007 S’r.-
Publishers [/
Studies in advertising Mica Nava, {.’
¢ 978 . R cdo C v, 1
L | S7B0AISIAIEEN | od csnmummiton Andrew Blake | Routledge | 1997 | 1.504.000 1.504. \(ﬁ/
\ A,
How brands become Douglas B [gllj'srl‘;::i i
S | 9781578517749 | icons: the principles of S : 2004 1 2.169.000 2.169.000
. Holt Review
cultural branding p
o ress
Internet celebrity: : T
6 | 9781787560796 | understanding fame Crystal Abidin Publisl‘\in .| 2018 1 1.876.000 1.876.000
online 8
- The Advertising
Concept Book: Think i Thames &
7 | 9780500518984 Now, Design Later, 3rd Barry P. Hiidsoi 2016 1 1.373.000 1.373.000
edition
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ISBN

Tén sach

Tac gia

Nha xuit
bin

Nim
/1

xuat

bin

S6
lugng
(cuén)

Don gia
(VND)

Thng tri gid
(VND)

9780091955021

Lateral Thinking, An
Introduction

De Bono E.

Vermillion

2014

1.286.000

1.286.000

9780500517246

Hegarty on Creativity:
There are No Rules

Hegarty J.

Thames &
Hudson

2014

662.000

662.000

9781780670003

Copywriting: successful
writing for design,
advertising and
marketing, 2nd Edition

Shaw M.

Lawrence
King

2012

1.832.000

1.832.000

9781780671680

100 ways to create a
Great Ad, Lawrence
King, London

Collins T.

Lawrence
King

2014

2.153.000

2.153.000

9780134105109

The Content Strategy
Toolkit: Methods,
Guidelines and
Templates for Getting
Content Right

Cascy Meghan

New Riders

2015

1.373.000

1.373.000

9780500292853

Graphic Design School:
A Foundation Course
for Graphic Designers
Working in Print,
Moving Image and
Digital Media, 6E

Dabner D. and
Stewart S.

Thames and
Hudson

2017

1.278.000

1.278.000

9781118905555

Everybody Writes:
Your Go-To Guide to
Creating Ridiculously
Good Content

Handley A.

Wiley

2014

.1.037.000

1.037.000

9781449341909

WordPress: the missing
manual, 2E

MacDonald M.

O'Reilly
Media

2014

1.943.000

1.943.000

9780321884480

Mobile Usability

Nielsen Jakob

New Riders

2013

6.063.000

6.063.000

9781937434465

Intelligent content: A
primer

Rockley A.,
Cooper C. and
Abel S.

XML Press

2015

1.772.000

1.772.000

9781118980828

Designing Brand
Identity: An Essential
Guide for the Whole
Branding Team, 5th
Edition

Wheeler Alina

Wiley

2018

1.825.000

1.825.000

9781621534815

Advertising Design and
Typography

White Alex

Allworth

2015

1.943.000

1.943.000

9780199689453

Social Research
Methods, Sth Edition

Bryman A.

Oxford
University

2016

3.991.000

3.991.000

9781138188693

Qualitative Research in
Digital Environments:
A Research Toolkit

Caliandro A.
and Gandini A.

Routledge

2017

2.132.000

2.132.000]

9781259548147

Advertising and
Promotion: An
Integrated Marketing
Communications
Perspective, 11E

Belch G. and
Belch M.

McGraw
Hill

2018

8.706.000

8.706.000

}

9781473997998

Advertising and
Promotion, 4 Edition

Hackley C. and
Rungpaka
Amy Hackley

Sage

2018

2.216.000

2.216.000
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rfr Nim sb 2 z i
A Nha xuit £ Don gid Tong tri gia
S »ISBN Tén sich Tic gid : xuit | lugng VND
L bin ban | (cuén) D) ( )
How to Win
Campaigns: Taylor and
978184971114 S . . 2010 1 1.336.000 1.336.000
b Communications for Rhseit Francis

change, 2nd Edition

Promotional Culture:
The Rise and Spread of

0780745639833 | Advertising, Public Davis A. Polity Press | 2013 1 1.803.000 1.803.000
Relations, Marketing
and Branding
How to do Media and
9781849207867 | Cultural Studies, Jane Stokes Sage 2013 | 1.752.000 1.752.000
Sccond Edition
20 58.335.000

Téng cong

I. Hang héa Bén B giao cho bén A la hing mdi 100% dam bao ding chat lugng, chuing loai
theo ticu dumn cta nha san xudt, chua qua str dung, khong bi rach, khong bi do ban, am udt
va chir in dn rd rang.
2. Dai dién bén B da ban giao ddy du sd lugng sach cho bén A.
3. Dai dién bén A da tién hanh kiém tra va thong nhat danh gia chat lugng sach dat yéu cau dé

ra.
4. Bién ban duoc 1ap thanh 04 (bdn) ban, mdi bén gitr 02 (hai) ban c6 gia tri nhu nhau ké tir
ngay ky’./.(\‘{j/

BEN GIAO § PAI DIEN BEN NHAN

Lé Quang Trung
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1OC VIEN CHINH TRI QUOC GIA 1O CHi MINH MAu C37-HD

HOQC VIEN BAO CHi & TUYEN TRUYEN (Ban hanh kém theo QD s6 19/2006/QD-BTC ngay
’ 30/3/2006 va Thong tu s6 185/2010/TT-BTC ngay

15/11/2010 ctia B tai chinh)

GIAY PE NGHI THANH TOAN

Kinh giti . - Ban Gidam doc;
- Phong Ké hoach - Tai vu.

Tén t6i 1a: Nguyén Thi Hai Yén
Donvi: Trung tdm Thong tin khoa hoc

Dé nghi: Ban Giam déc; Ban Ké hoach — Tai chinh cho thanh toan cac khoan sau:

(Gom co:.......chimg tir go”'c kem theo)
STT NOI DUNG DE NGHI THANH TOAN SO TIEN i
1 Thanh todn tién Sach ngoai van HD 0000076 87.225.000d
Cong 87.225.000d

Sé tién dé nghi thanh todn: (Tam muoi bay triéu, hai tram hai muwoi ldm nghin

dong chan)

Ngay thang  nam 2020

Nguoi dé nghi Trudmg Bo phiin K¢ todn truéng Giam dbe
W 0
Nguyén Thi Hai Yén Nguyén Thanh Thao
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. ﬁ HOC VIEN BAO CHI VA TUYEN TRUYEN DPANG CONG SAN'VIET NAM -

WY TRUNG TAM THONG TIN KHOA HOC
L\\ *
Ha Ngi, ngay 3 thang 12 nam 2019
DANH MUC SACH NGOAI VAN PHUC VU CHUONG TRINH MIDDLESEX
Tai li¢u tham khao
Qty Delivery
No. ISBN Titles Author Publisher |Pub Year|(cop AM\_‘__AMMV mnm»“.omroq ».MA”__.“MM-MM
; y) Order
- - . ) .. Red Globe |
1 9781137610874 | The study skills handbook Sth edition Stella Cottrell Press 2019 1 2,061,000 | GER 6-8 weeks
S RIS e —— A ——— e —— i — U U | | S—— B ﬂ pa W S - e fl .
"2 | 9780375714408 |Manufacturing consent: the political economy of g4 . i< Herman;| Pantheon | 2002 | 1| 1,666,000 | US 4-6 weeks

the mass media, Reprint edition

No logo: no space, no choice, no jobs : taking aim
3 wqmowﬂ\mpwow.\o at the brand bullies --> No Logo: 10th Anniversary |Naomi Klein Picador 2010 1 1,708,000 | US 4-6 weeks
Edition with a New Introduction by the Author

ion: ts i di . Red Gl
4 | 9780230203358 ::»m.o and Rv:.ww.a:S:o: key concepts in media Niek Lacey ed Globe 2009 1 2,470,000 | GER AL
studies, 2nd Edition Press
5 |9780745643304 |Consumer culture, 2nd Edition Celia Lury Polity Press| 2011 1 1,648,000 | UK,6¢cps| 4-6 weeks
Where stuff comes from: how toasters, toilets, cars, SING (7
6 - | 9780415950428 [computers, and many others things come to be as  [Harvey Luskin Mol§ Routledge 2005 1 1,605,000 10 d (7 4-6 weeks
they are ays)
| - . . . e SR : el UK (3-4
- 7 19780340700075 |Ad Worlds: Brands, Media, Audiences Greg Myers Bloomsbury| 1998 1 1,459,000 ecks) 6-8 weeks
Rl TR BT o - . s et el e o JWERKS)
Good essay writing: a social sciences guide, Sth oo podman; Wen| SAGE 2017 1| 1,418,000 | UK 4-6 weeks

o 8 9781473982161 | . .
) ~ |edition
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| The New Rules of Zmlﬁw:nm and PR: How to Use
. . * . . . o . IFI
9781119362418 |Social Media, Online Video, Mobile Applications, '\g oy 1y ny wiley | 2007 | 1| 1214000 | STN9 6 g weeks
Blogs & Viral Marketing to Reach Buyers Directly, 6 weeks)
: ~____|eéth Edition EE— | - o N R I
25 | 9780471789765 Perfect ?.8? The Art of Selling Ideas and Winning Steel, . Wiley 2007 | 1,525,000 SING (44 B Bamrastis
= . New Business N i i | 7T |6weeks) |
26 | 9781433108679 |B10Wing Up the Brand: Critical Perspectives On 1\ 1 M. and, B Peter Lang | 2010 1| 2244000 | UK, 1cp | 4-6 weeks
Promotional Culture
27 | 9780199752171 |Branding the Nation: The Global Business of Aroncezyk; M. Oxford | 2013 | 1] 1,678,000 ]|Us 4-6 weeks
o National Identity = | B I
: A UK (3-4
28 | 9780415347167 |Brands: Meaning and Value in Media Culture Arvidsson, A. Routledge 2006 1 2,031,000 «<morﬁmv 6-8 weeks
- I Y - SING (7{
29 |9781138904293 [Markets and the Arts of Attachment Cochoy, F., Deville| Routledge [ 2017 1 3,926,000 10 am%mAv 4-6 weeks
50 |o7so7EsEsyay P ommngSeala Critical Apprisl ot e Egan, D. Polity Press | 2013 1| 1,648,000 | UK 4-6 weeks
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51 | orsasosnstas|t oo R ataniss Crifical. Debatesand L°Etang, J and Piec] Routledge | 2006 | 1| 2:368,000 | VG4 6.8 weeks
e Contemporary Practice - 1 weeks)
- The Reputation Economy: Understanding s L
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34 | 9781473924932 |Privacy and the Media McStay, A. SAGE 2017 1 1,527,000 | UK 4-6 weeks
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Reprint edition Press
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110C VIEN CHINH TRIQUOC GIA HO CHi MINII DANG CONG SAN VIET NAM
HOC VIEN BAO CHI VA TUYEN TRUYEN : '
*

; Ha Noi, ngay 05 thing 12 nam 2019
$6: 6338, QD-HVBC&TT

QUYET DINH
V/v lya chon don vi cung cap sich ngoai vin
cho Trung tam thong tin khoa hoc

GIAM DOC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Can ot Ludt ddu thau s 43/2013/QH 13 ngay 26/11/2013 cta Qudc Hoi nuée

ong hoa xa hoi chu nghia Viét Nam

- Can cir Nghi dinh sG 63/2014/ND - CP, _ngay 26/6/2014 cia Chinh pht quy dinh
chi tiét thi hanh mat s6 dicu cua Ludt dédu thau vé Ira chon nha thau;

Can cir Quyét dinh %o 2385/HIVCTQG-TC, ngay 27/9/2007 cua Hoc vi¢n chinh
tri Qum gia 116 Chi Minh vé vi¢e phin cip quan ly trong mua sim, stra chira tai san tai
Hoc vién chinh tri Quoc gia llo Chi Minh;

- Cén cur quct dinh s6 6591/QD-HVCTQG ngay 01/11/2018 cia Giam doc Hoc
vién Chinh tri Qudc gia 1o Chi Minh v¢ chire nang nhi¢m vu, quyén han, to chirc bo may
ctia Hoc vién Bdo chi va Tuyén truycn,

- Can cu quwt dinh 50 3219/QD-HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bao chi va Tuyén truyén vé viée quy dinh ché d¢ chi chuong trinh ctr nhén qubc té Middlesex

giai doan 2016-2019;
- Can cur ba bao gia.

QUYET DINH
Dicu 1. Lua chon don vi cung cap sach ngoai vin cho Trung tdim Thong tin khoa hoc - Hoc vién
Bdo chi va Tuyén truyén 1a Cong ty TNHH Thuong mai sach Sai Gon
- Gidy pth kinh doanh s6 0313394049 ding ky lin dau ngay 11 thang 8 nam 2015
- Ngay cap [l thang 8 nim 2015, cip Chuong loai khoan: 3-754-190-194
- Diadiém giao dich: 46/23T ran Quang Di¢u-Phuong 14-Quin 3-TP Ho Chi Minh
- Gid i Hop dong: 87,225,000 dong
(Bang chit: Tdam bay triéu, hai tran hai lam nghin dong)
- Thoi gian thue hién: tr ngay 06/12/2019 dén 06/02/2020
- Nguon kinh phi: Ttr nguon thu

- Hinh thire Hop ddng: tron goi;
- Diadiém: Hoc vién Bao chi va Tuyén truyén 36 Xudn Thuy, Cau Giay, Ha Noi

Diéu 2: Ban Ké& hoach - Tai chinh, Trung tdim Thong tin khoa hoc va cdc don vi lién quan,
Qong, ty TNHII Thuong mai sach Sai Gon thue hién ding va day du cic Quy dinh hi¢n
hanh vé mua sam, stra chita tai san cong ctia Chinh phu, ctia Hoc vién Chinh tri quéc gia

16 Chi Minh va Hoc vién Bao chi va Tuyén uuym /. u/

PHO GIAM POC

Noi nhzjq:
- Nhu diéu 3;
-Luu VT, TV
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s Lién 2: Giao cho ngudi mua 86’ DO 0 » 8
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g Don vi ban hang: C()NG TY TNHH THUONG MAI SACH SAI G(‘)N ?

,}:, Mai sb thué 0313394049

it ,

' Dia chi : 46/23 TrAn Quang Di¢u, Phuong 14, Quén 3, Thanh Phé Hd Chi Minh

S di¢én thoai  : 08 3846 6042 - Hotline : 09 117 36036 - Email: sachsaigon@yahoo.com.vn

L S6 tai khoan 1 10201 0002 330044 tai Ngian hang Vietinbank - CN 2 TP.HCM 2

b Hotemmeuimus NS s aniibe it A5 e R rmanosen it
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SAIGON
BOOK

CONG TY TNHH THUONG MAI SACH SAI GON
Dija chi: 46/23 Tran Quang Diéu, Phuéng14, quan 3, Tp. HCM
Email: sachsaigon@yahoo.com.vn

DANH MUC SACH NGOAI VAN
binh kém héa don s6 : SG/15P 0000076 ngay 22/5/2020

Tén DV mua hang : HQC VIEN BAO CHI VA TUYEN TRUYEN

Dia chi : 36 Xuan Thiy, CAu Gidy - Ha noi

Ma 6 thué :

. , . 3 2
Hinh thirc thanh toan : Chuyén khoan

D R

TT

M sich Ténsich | Slwomg | Dongis | Thanh titn
1 | 9781137610874 |The study skills handbook 5th edition 1 2,061,000 2,061,000
o Manufacturing consent: the political economy
2 9780375714498 of the mass media, Reprint edition 1 1,666,000 1,666,000
No logo: no space, no choice, no jobs : taking
aim at the brand bullies --> No Logo: 10th
3 9780312429270 Anniversary Edition with a New Introduction 1 1,708,000 1,708,000
by the Author
Image and representation: key concepts in
4 9780230203358 media studies, 2nd Edition 1 2,470,000 2,470,000
S | 9780745643304 |Consumer culture, 2nd Edition 1 1,648,000 1,648,000
o | Where stuff comes from: how toasters, toilets,
6 [ 9780415950428 |cars, computers, and many others things come 1 1,605,000 1,605,000 ] —
to be as they are P el
P — g T
7 | 9780340700075 |Ad Worlds: Brands, Media, Audiences 1 1,459,000 1,359‘90@‘ :;L--x
e ay writing: a social sci ide, 5tl AR TR S
8 | 0781473982161 Sjc;toig:ssqy writing: a social sciences guide, Sth I 1,418,000 1,4._18<0,,0?b., e
. Authentic™: The Politics of Ambivalence ina | 3l ':AI:J:‘ i’
7 9 | orsosIATRTIA: s ifiure B . 1 1,776,00(1 B _l 16&9(3 o
10 [ 9781472569394 |Experience Design;' concepts and case studies 1 1,607,000 1,607,000
11 | 9781947629219 Tools for Dreamers: Strategfes for Creativity 1 2,041,000 2,041,000
R T _|and the Structure of Innovation
12 | 9781580087728 [Thinkpak: A Brainstorming Card Deck 1 1,715,000 1,715,000
13 | 9780500287330 Creative Advex’ﬂsmg: Ideas z!nd tecln11un§ 1 1,687,000 1,687,000
~_ |from the world’s best campaigns, 2nd edition -
14 | 9781538114667 The Activation !mpemhve: }¥o.w to Bllnld 1 1,594,000 1,594,000
| [Brands and Business by Inspiring Action
15 | 9780749480967 Expene'ntlal Marketmg:'A Practical Gl‘u‘de to 1 1,493,000 1,493,000
~__|Interactive Brand Experiences, 2nd Edition | oo
Hey Whipple, Squeeze This: The Classic Guide
[¢
16 )ﬂj” SRS to Creating Great Ads, 5th Edition . LID0Y }_’}37’000

Scanned with CamScanner


https://v3.camscanner.com/user/download

T M sich Tensich ‘Sblugng [ Pongis: |  Thanh tidn
17 | 9781447287056 One Plus One Equals Three: A Masterclass in
N Creative Thinking L, L0 P00, 000
18 | 9781292234977 Marketing Communications: Discovery,
Creation and Conversations 8th edition 2,137,000 2,137,000
Planning and Managing Public Relati ;
19 | 9780749468736 B sing .
N Campaigns: a Strategic Approach, 4th edition 1,674,000 1,674,000
20 Strategic Communication: Campaign Plannin
978019030376 (2 editon) g 4,144,000 | 4,144,000
Creativity and Advertising: Affect, Events and
21 ,9.7,80_4 I 5519557 Process 1,638,000 1,638,000
Advertising Campaign Strategy: A Guide t
22 | 9781133434801 § Lampaig £ T Sce 1o
= Marketing Communication Plans, 5th Edition 3,183,000 3,183,000
Campaigns that Shook the World: Tt
23 | 9780749 Palg e
+093 Evolution of Public Relations 1,373,000 1,373,000
The New Rules of Marketing and PR: How to
Use Social Media, Online Video, Mobile
24 | 9781 ’ ?
LJEi62a18 Applications, Blogs & Viral Marketing to 1,214,000 1,214,000
| . |Reach Buyers Directly, 6th Edition
Perfect Pitch: The Art of Selling Ideas and
25 | 9780471789765 Winning New Business 1,525,000 1,525,000
" [Blowing Up the Brand: Critical Perspectives
26 | HIBIA331H0867 On Promotional Culture 2,244,000 2,244,000
o Branding the Nation: The Global Business of
27 | 9780199752171 Nafional Identity 1,678,000 1,678,000
28 | 9780415347167 |Brands: Meaning and Value in Media Culture 2,031,000 2,031,000
29 | 9781138904293 |Markets and the Arts of Attachment 3,926,000 3,926,000
o Becoming Sexual: a Critical Appraisal of the
30 | 9780745650739 Sexualisation of Girls 1,648,000 1,648,000
iy Public Relations: Critical Debates and
3 Ii 977}0787(4)?461 88 Contemporary Practice 2,368,000 2,368,000
The Reputation Economy: Understanding
42 |9181133561023 Knowledge Work in Digital Society 2,333,000 2,333,000
N Consumer Kids: How Big Business is
) 53 /?77_?345298807 Grooming our Children for Profit 1,441,000 1ALA00
34 | 9781473924932 |Privacy and the Media 1,527,000 1,527,000
. "|The Aisles Have Eyes: How Retailers Track
35 | 9780300234695 |your Shopping, Strip your Privacy, Define your 1,311,000 1,311,000
: Power, Reprint edition
36 | 9780415963305 |The Advertising and Consumer Culture Reader 1,909,000 1,909,000
g 9;780803983908 Promotional Culture: Advertising, Ideology and 3.205.000 3.205.000
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38 | 9781473947160 |Rescarching Society and Culture, 4th edition 1 1,869,000 1,869,000
39 | 9780335243389 |Doing Your Research Project, 7th edition 1 1,644,000 1,644,000
40 | 9780335262069 [How to Write a Thesis, 4th Edition 1 1,789,000 1,789,000
41 | 9780273743859 |How to Argue, 3rd edition 1 915,000 915,000
1 | 9781137552150 Me(.ha !'cscarch methods :'a.udlcnces, 1 2,432,000 2,432,000
institutions, texts, 2nd Edition
Practical Research Methods for Media and
1,594,000 1,594,
e Cultural Studies:Making Pcople Count 1 2 24,000
: ~ |How to Write Your Undergraduate
44? 79‘21 [3??005226 Blissertafion: 3 Edifion 1 1,810,000 1,810,000
The Student’s Guide to Writing , 2nd edition.
45 | 9780230373884 |Spelling, Punctuation and Grammar, 3rd 1 1,763,000 1,763,000
I ~|Edition -
Your undergraduate dissertation: the guide for
) 46 91&4516253 i success, 2nd edition : 1,279,000 1,279,000
47 | 9781138693999 |Research methods: the basics, 2nd Edition 1 1,201,000 1,201,000
] Tong cing 47 87,225,000
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CONG TY TNHH THUONG MAI SACH SAI GON
Dia chi: 46/23 Tran Quang Diéu, Phuong14. quan 3. Tp. HCM

Email: sachsaigon@yahoo.com.vn

BAO GIA SACH NGOAI VAN NHAP KHAU

Kinh aui:

-n ’ ’ \ ~ y
Hoc vién Bao chi va Tuyen truyen

Ngay

thang

nam

Q o ek i Sb ¢2 20 S O B ey
ey QTIN ead oz ha xu: Nam | Dongia |Tongtrigia| Kho. “Thai gian
stT! ISGN Tén sicl ‘e oii Nha xuat 1 ; gtrig gia
& ) e Tac.e bin xuat ban _.Sx__n (VND) (VND) hang cung cap
y (cuon) : £ s
= - . o Red Globe 3
1 1 9781137610874 |The study skills handbook 5th edition Stella Cottrell p 2019 1 2.061.000 2.061.000 | GER 6-8 tuan
ress
- Manufacturing consent: the political Edward S. Herman: A
2 19780375714498 ¥ ; s : .666. 1.666.000 U 4-6t
> economy of the mass media. Reprint edition | Noam Chomsky BramiiERn, 2002 : Mashadi oA S uan
3 19780312429270 |No Logo: 10th Anniversary Edition Naomi Klein Picador 2010 ] 1.708.000 1.708.000 UsS 4-6 tuan
T D L R e B ek Sidebacey | B D00 ||y ] 2.470.000 | 2.470.000 | GER 6-8 tuin
media studies. 2nd Edition - Press
3 | 9780745643304 |Consumer culture. 2nd Edition Celia Lury Polity Press| 2011 1 1.648.000 1.648.000 UK 4-6tuan |
Where stuff comes from: how toasters, ey Lskin V/.uum
6 | 9780415950428 |toilets, cars, computers. and many others Zﬁw_oﬁo: Routledge | 2005 1 1.605.000 1.605.000 | SING a-m\w@zmﬂuz
things come to be as they are ] D.N:.E. v
7 9780340700075 |Ad Worlds: Brands. Media. Audiences Greg Myers __ |Bloomsbury| 1998 1 1.459.000 | 1.459.000 | UK 6-8than, |-
Good essay writing: a social sciences guide Peter Redman; A\, o1
1473982 e LG s \ 2 418, 1.418, U 4-6guafiiCk
8 | 9781473982161 cob s Giedan Wendy E. Maples SAGE 017 1 1.418.000 8.000 K ,mv_\,ma; CY
iaTM- ats . = =
5 | orgnslaTamas | menier s Tie Ralities of Ambivalence In | g, ., Banet-Weiser| NYU Press| 2012 1 1.776.000 | 1.776.000 | US 4-6 ARl
a Brand Culture
10 | 9781472569394 Mwmw:mss Design: concepts and case Bunz, P. Bloomsbury| 2015 1 1.607.000 | 1.607.000 | UK 6-8 tuin
ies
. L .| Dilts.R.B,, Todd Diits
11 | o7819aT629219 | To0IS for Dreamers: Strategies for Creativity | g ein Robert | Strategy | 2017 ! 2.041.000 | 2.041.000 | US 4-6 tuin
and the Structure of innovauon ; =
> Warren Dilts Group
Ten Speed = ! 5
-2 | 9781580087728 | Thinkpak: A Brainstorming Card Deck Michalko. M. __“_ _u,? 2006 | 1.715.000 | 1.715.000 | US 4-6 tudin
A eSS
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Creative Advertising: Ideas and techniques Thames.ce
13 | 9780500287330 | . - : qpes Pricken, M. Hudson, 2008 1 1.687.000 1.687.000 | SING 6-8 tuan
from the world’s best campaigns, 2nd edition
UK
— . . Rowman
The Activation Imperative: How to Build Rosen, R., Minsky 3
14 | 9781538114667 " Ny . : ] 2 .594. .594. -
7 2 Brands and Business by Inspiring Action Lt . and 2018 _ J 3000 1,594.900 Hk s
Littlefield
- — Experiential Marketing: A Practical Guide to x
1 978074948090 . = i &y ¢ oe|l 2 493. A493. 4-
> ek Interactive Brand Experiences. 2nd Cdition Smilansky, S, |Kogan Page| 2017 : 1.493.000 LA23.000 O ——
_|Hey Whipple, Squeeze This: The Classic Sullivan, L. 5
16 | 978111916400 g . S iley 137. .137.000 6-8 tu
d Guide to Creating Great Ads. 5th Edition Boches. E. Wiley 2016 _ LIS L1340 SING -
] % py
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cdition Chomsky
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S
«, | Nam | Sb - AP
: a - A xud n gid Tong tri gid
ISBN Tén séch T4 Nha xuat £ - Don gia i
ac gia ban xu’at luq‘ng (VND) (VND)
o ban | (cuon)
No Logo: 10th
4 ) S = .05 H 1 1 .
RN Anniversary Edition Naomi Klein | - Picador 2010 | 1.708.000 1.708.000
) Image and
' Red
5 representation: key ;
4 197802 ; ; T
80230203358 concepts in media NiskEasey ([],l_Obc oy | 2.470.000 2.470.000
studics, 2nd Edition s
Consumer culture, 2nd : Polity
S 978§ 5 i i 7 "
780745643304 | Egition CeliaLury | progs | 201! | 1.648.000 1.648.000
Where stuff comes from:
how toasters, toilets, Harvey
6 | 9780415950428 | cars, computers, and Luskin Routledge | 2005 | 1.605.000 1.605.000
many others things come Molotch
— to be as they are
Ad Worlds: Brands, ] Bloomsbu
7| 9780340700075 | \yogia, Audiences GIEB Myess | ™ 4y %0 1.459.000 1.459.000
Good essay writing: a Repdclti:,:n
S | 9781473982161 soq.al sciences guide, Sth Wendy E, SAGE 2017 | 1.418.000 1.418.000
cdition Maples
Authentic™: The
9 | 9780814787144 | Politics of Ambivalence Sm&l/\ ia:a- T[\)JYSli 2012 1 1.776.000 1.776.000
| in a Brand Culture c1se - o
Experience Design: Bloomsbu
10 | 9781472569394 | concepts and case Bunz, P. : 2015 1 1.607.000 1.607.000
B studies Y —
Tools for Dreamers: Dllt1s‘,0§(.] By Dilts
Strategies for Creativity :
l’ 2 »
U] e and the Structure of E[fsge‘;:’ ngéflgy oo 1 2.041.000 2.041.000
imigiation Warren Dilts P
Thinkpak: A ; Ten
12 | 9781580087728 | Brainstorming Card MlC;\]/;llkO,- Speed 2006 1 1.715.000 1.715.000
Deck ) Press Bl o T :i
Creative Advertising: Thames & -
Ideas and techniques ; ‘ ,
J 2 ; 2 /
13 | 9780500287330 from the world’s best Pricken, M lll:ji:)n. 008 1 1.687.000 1.687.000 | o
campaigns, 2nd edition 0
The Activation
Imperative: How to Rsa: R Rowman ‘,T)"
14 | 9781538114667 | Build Brands and E ooy and 2018 =
P ky, L. . ! .594.0
Business by Inspiring g L Littlefield ! 1.564.000 e
Action
Experiential Marketing:
: A Practical Guide to Smilansky, Kogan
L Interactive Brand S. Page 2017 1 1.493.000 1.493.000
Experiences, 2nd Edition
Hey Whipple, Squeeze
. This: The Classic Guide Sullivan, L., s
16| 9781119164005 | 1 ceating Great Ads, Hoches B || e | 2Ule | 1.137.000 1.137.000
5th Edition
= One Plus One Equals
17 | 9781447287056 | Three: A Masterclass in Trott, D. Macmillia | (2016) | 1.335.000 1.335.000
Creative Thinking n, UK
Marketing
Communications: Fill, C. and )
18 | 9781292234977 Discovery, Creation and | Turnbull, S. ey 2013 | 2.137.000 2.137.000
Conversations 8 edition
2
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Niim S6 o £
ISBN Tén sach Téc giﬁ Nhl:':'ixllﬁt XUZ‘II IU'Q'llg Pon gla Tong tl! gid
- ban | (cubn) (VYD) (VND)
Planning and Managing
Public Relations Kogan
9780749468736 . , ~ 5
Campaigns: a Strategic Gregory, A. Page 2015 | 1.674.000 1.674.000
Approach, 4th edition
Strategic
Communication:
978019030376 ; : : / p
4 Campaign Planning (2 Mahgneg; 1 . wls I 4.144.000 4.144.000
cdition)
Creativity and
9780415519557 | Advertising: Affect, McStay, A. | Routledge | 2013
Events and Process ! 800 T 000
Advertising Campaign Parente, D.
Strategy: A Guide to & Cengage
9781133434801 | Marketing Strausbaugh . 2015
S : : I .183.
Communication Plans, -Hutchinson, Leaming Sligp iy 3.183.000
5th Edition K.
Campaigns that Shook
N : the World: The Kogan
23197 X
’ S0TAATR0 Evolution of Public Rogers;.D. Page 2015 1 1.373.000 1.373.000
Relations
The New Rules of
Marketing and PR: How
to Use Social Media,
Online Video, Mobile :
978 2 s Sk M.
81119362418 | Tk ons, Blogs & | SO DM | Wiley L 1.214.000 1.214.000
Viral Marketing to
Reach Buycrs Directly,
6th Edition
Perfect Pitch: The Art of
9780471789765 | Selling Ideas and Steel, J. Wiley 2007
Winning New Business : 1.525.000 1.525.000
Blowing Up the Brand: Aronczyk Pater
9781433108679 | Critical Perspectives On M. and, 2010 5 -
Promotional Culture Powers, D., Lang l 2.244.000 2.244.000
Branding the Nation:
9780199752171 | The Global Business of A“";\ffzyk’ Oxford | 2013 | | —— No——
National Identity ' R e
Brands: Meaning and Arvidsson, R
: tledge | 200
YieiRlpHTICN Value in Mcdia Culture A. QURRVES 9 | 2.031.000 2.031.000
Cochoy, F.
Markets and the Arts of i
9781138904293 Deville J., | Routledge | 2017 "
Attachment and Lury, C. | 3.926.000 3.926.000
Becoming Sexual: a Polity
0780745650739 | Critical Appraisal of the Egan, D. Press 2013 | 1 648.000 | 648.000
Sexualisation of Girls o T
Public Relations: Critical | L’Etang,J
0780805846188 | Debates and and Pieczka, | Routledge | 2006 | 5 368.000 2 368.000
Contemporary Practice M., -
The Reputation
Economy:
9781137561053 | Understanding Gandini, A. | Palgrave 2016 1 2333.000 2.333.000
Knowledge Work in
Digital Society
i ) La bl
a4 5 ai e 2009 ,
33 | 9781845298807 Grooming our Children andll\\hlrn. Robinson 1 1.441.000 1.441.000
for Profit il Ltd.
9781473924932 | Privacy and the Media McStay, A. SAGE 2017 | 1.527.000 1.527.000
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£, | Nam S6 . Bi oo A%
"An o : A Xug b Tong trj gia
SBN Tén sdch Tée gi Nha xuat I - Don gia
I C gl;i bﬁl] xu:lt IUQx"g (VND) (VND)
ban | (cudn)
T The Aisles Have Eyes:
How Retailers Track val
your Shopping, Strip e
2 2 .
35 | 9780300234695 your Privacy, Define Turow, J. Um\fcrsny 2018 | 1.311.000 1.311.000
your Power, Reprint Press
cdition
The Advertising and Turm(\j/, .
36 | 9780415963305 | Consumer Culture MeAlliser. | Routledge | 2009 |, 1.909.000 1.909.000
Reader GAISIET,
= P.,
Promotional Culture:
N Advertising, Ideology ;
,\7 0780803083908 Z]I]d Symbolic \Vcrnlck, /\., SAGE I99| I 3205000 3205000
Expression.
35 | 9781473947160 | Researching Societyand | gy, ¢ SAGE | 2018
i Culture, 4th cdition L | 1.869.000 1.869.000
: Open
4 Doing Your Research ' e
30 19
: 780335243389 Project, 7th edition Bell, J, Unil’\l{:;:uy 2018 | 1.644.000 1.644.000
10 | 9780335262069 | How to WriteaThesis, | vy 00 g Ui ity | 2077
i 4th Edition il s ! 1.789.000 1.789.000
How to Argue, 3rd
41 1 9780273743859 adition Bonnett, A, Pearson 2011 | 915.000 915.000
a Media rescarch methods | Bertrand, 1., Red
42 | 9781137552150 | : audiences, institutions, Peter Globe 2017 | 2 432.000 2.432.000
texts, 2nd Edition Hughes Press .
Practical Research "
; ; Edinburgh
5 Methods for Media and Davies, o 2
43 | 9780748621859 | (1 ural Studies:Making | MM, U”r',vrzg“y MWe 1.594.000 1.594.000
People Count '
How to Write Your ) Red
44 | 9781352005226 | Undergraduate G'°‘[’3‘"a“" Globe | 2019 | p—— —
Dissertation, 3rd Edition ” Press S EE
The Student’s Guide to
Writing , 2nd edition. | Red
45 | 9780230373884 | Spelling, Punctuation Pﬁf"&i‘ TL“ Globe | 2012 ; £ R
and Grammar, 3rd 0¥ Press #O2 BRI
Edition
Your undergraduate Wailiman
46 | 9781446253199 | dissertation: the guide I:l S R( 2 Sage 2014 | 1.279.000 SR
| for success, 2nd edition . = i o
Rescarch methods: the Walliman
97§ 939¢ . Be ! )
A7 | 9781138693999 | \2sies, 2nd Edition NEE, |Todtedge| 20T 1 g 1.201.000 1.201.000
Tong cong 47 87.225.000

Chét lugng sach dam bao m6i, chua qua sir dung, khong bi rach, bi udt, bi bén.
Danh muc sach nay cung cip cho Hoc Vién Bdo Chi Va Tuyén Truyén diing trong cong
vi¢e giang day va hoc (@p.

I)wu 2: Gia tri hop dong
- Tdng gia tri 1a: 87.225.000 déng

(Bing chiv: Tdm muoi bay tri¢u hai tram hai mwoi ldm ngan dong /)

Gia ndy da bao gdm chi phi vin chuyén, phi nhap khau, phi giao hang dén khach hang.

4
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fou 3: Thoi gnn dia diém giao nhin hang.
- Thoi gian giao hang: tr 04 -08 tuin.

Truong hop bat kha khing, trong vong 07 ngdy ké tir ngqy ky hop dong nhiing cubn sich
bén B khong cung cip duge do nha xudt ban nude ngoai dinh ban, chua xudt ban, phai
dugce thong bdo ciing cac van ban xac nhan.

- Dia chi giao hang: 36 Xuan Thuy - Ciu Gidy - [Ha Noi

Dic¢u 4: Thanh ton:
- B¢én A s¢ thanh toan cho bén B bﬁng gid tri thue (¢ trong vong 07 ngay ké tir ngay bén A
nhan hoa don tai chinh
- 1inh thire thanh toan: tién mit hodc chuyén khoan qua ngén hang.

Diéu 5: Trach nhiém ciia cic bén
- Triach nhiém bén A: Bén A ¢6 trach nhi¢m thanh toan cho bén B dung nhu trong diéu 4 va
thue hién cac diéu khoan khdc ghi trong hop dong
- Trach nhi¢m bén B: dap tung dung theo yéu cau trong hop dong clia bén A. Dam bio hiang
hoa vé s6 luong, chit lugng, gid ca, phuong thirc giao hang nhu trong hop dong.

Dic¢u 6: Di¢u khoan chung;:

- Hai bén cam két thuc hién nghiém chinh cac dleu khoan da ghi trong hop dong.

- Moi su thay doi, diéu chinh trong qué trinh trién khai hop dong phai duge hai bén thong
bdo v6i nhau bang vin ban va cung nhau xem x¢t giai quyct.

- Trong truong hop xay ra tranh chép, hai bén s& gidi quyct bdnﬁ thuong luong. Néu khong
gidi quy &t dugce sé dé trinh 1én toa dn kinh t¢ TP HCM., quyét dinh ctia toa la giai phap bit
bude doi vai hai bén.

- lop dong nay lam thanh 04 ban, mdi bén gitr 02 ban va ¢o gid tri phdp 1y nhu nhau.

- Hop dong nay ¢ hiéu lyc tir ngay ky 4

3940
2 ""(‘1)k n déc &
CONG TY XA

3 lﬂACHNNEﬂHU 7
mUUNG el

— . ' . .
Luu Vin An “L¢ Quang Trung
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' CONG HOA XA HOI CHU NGHIA VIET NAM
Doc 1dp - Ty do — Hanh phic

BIEN BAN THANH LY HQP DONG

Can cir vao Hop ('1(3‘ng s&: 112-HD/HVBC&TT-SSG, ky ngay & thang 44 nam L0
Hom nay, ngaydd thang § nam a0, ching 161 gom:
Bén A (Bén mua): HOC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi - 36 Xuan Thuy - Cdu Gidy - Ha Noi

Tai khoan  : 0491.000088999

Tai : Ngan hang Vietcombank chi nhdnh Thing Long, Ha Noi
Dai dién : f)ng Luu Vin An

Chure vu : Phé Gidam dbe

Bén B (Bén ban): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi - 46/23 Tran Quang Diéu, Phuongl4, Quin 3, TP. HCM

Tai khoan  : 117000 156 581

Tai : Ngéan hang thuong mai CP Cong Thuong Vit Nam - CN 2 TP. HCM
MST 10313394049

Dai dién : Ong Lé Quang Trung

Chire vu . Giam dbc

Sau khi kiém tra thue t& mit hang do bén B cung cdp, ching toi cing thong nhit ky két Bién ban
thanh ly hop dong chi tiét nhu sau:
1. Bén B da thue hién giao hang Sich Ngoai vin cho Bén A theo dung Hop dong sb: 112-
HD/HVBC&TT-SSG, ky ngay  thang  nim
2. Thanh toan:
- Bén A ¢6 tréch nhiém thanh todn toan bo gid tri hop dong cho bén B 87.225.000 dong (Bing
chiv: Tdam muroi bay triéu hai trdm hai muwoi ldim ngan dong) biang chuyén khoan
- Thoi han thanh toén: Trong vong 07 ngay, ké tr ngdy Bén B ban giao ho so thanh todan gom:
Bién ban nghi¢m thu thanh ly hop dong, Bién bian ban giao hang héa va héa don tai chinh.

3- Diéu khoin chung:

- Sau khi Bén A thanh toan toan bo gia tri hop ddng cho bén B 1a 87.225.000 dong
(Bang chit: Tdam nueoi by triéu hai tram hai mwoi lam ngan (I(f/lg) thi hop (l&)g s0: 112-
HD/HVBC&TT-SSG, ky ngay  thang  ndm dugce thanh ly va két thic.

- Bién ban thanh ly Hop dong duge 1dp thanh 04 ban, mdi bén gitr 02 ban, ¢6 gia tri phap 1y nhu
nlmu.(ﬁ./

_~DARNEN BEN A
(‘c(lf*_fffi;vi VierNye . Ak
.\5\' v 10 Kk

5/ 1RICH KHIEA HUU B
THUONG MAI

Lé Quang Trung
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HOC VIEN CHINH TR] QUOC GIA HO CHi MINH PANG CONG SAN VIET NAM
HOC VIEN BAO CHi VA TUYEN TRUYEN ' ]
; i Ha Noi, ngay 05 thang 12 nam 2019

SO: 64559 QD-HVBC&TT

QUYET DINH
V/v lya chon don vi cung ciap sach ngoai van
cho Trung tam thong tin khoa hoc

GIAM DOC HQC VILN BAO CHi VA TUYEN TRUYEN

- Cin ¢t Luat dédu thau sé 43/2013/QH 13 ngay 26/11/2013 cua Qudc Hoi nudce
Cong hoa xa hoi chu nghia Vlcl Nam

- Cén cir Nghj dinh s6 63/2014/ND - CP, _ngay 26/6/2014 cua Chinh phu quy dinh
chi tiét thi hanh mot 90 diéu cua Ludt déu thau v¢ lya chon nha thau;

- Can ctr Quyét dinh so 2385/HVCTQG-TC, ngay 27/9/2007 cua Hoc vién chinh
tri Qude gia Ho Chi Minh vé viée phan cap quan 1y trong mua sam, stra chira tai san tai
Hoc vién chinh tri Quoc gia llo Chi Minh; .

- Céan cur Quyct dinh sb 6591/QD-HVCTQG ngay 01/1 1/2018 cia Giam ddc Hoc
vién Chinh trj Qudc gia H6 Chi Minh vé chire néng nhi¢m vu, quyén han, to chirc bo may
cua Hoc vién Bao chi va Tuyén tr uyén;

- Céan cur quvu dinh s0 3219/QD-HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bdo chi va Tuyén truyén vé viée quy dinh ché do chi chuong trinh cir nhan quoc té Middlesex
giai doan 2016-2019;

- Can cur ba bdo gia.

QUYET DINH
Diéu 1: Lua chon don vi cung cip sach ngoai vin cho Trung tim Thong tin khoa hoc - Hoc vién
Bao chi va Tuyén truyén la Cong ty TNHH Thuong mai sach Sai Gon
- Gidy ph¢p kinh doanh 56 031 3394049 dang ky lin dau ngay 11 thang 8 nam 2015
- Ngay cap 11 thang 8 nam 2015, cip Chuong loai khoan: 3-734-190-194
- Dia diém giao dich: 46/23Tran Quang Diéu-Phuong 14-Quén 3-TP Ho Chi Minh
- Gia tri Hop dong: 87,225,000 dong
(Bing chir: Tam bay triéu, hai trin hai lam nghin donq)
- Thoi gian thyce hi¢n: tir ngay 06/12/2019 dén 06/02/2020
- Ngudn kinh phi: Tir nguon thu
- Hinh thire Hop dong: tron goi;
- Dia dlun Hoc vién Bio chi va Tuyén truyén 36 Xuan Thuy. Cau Gidy, Ha Noi
Diéu 2: Ban Ké hoach - Tai chinh, Trung tim Thong tin khoa hoc va cic don vi lién quan,
Cong ty TNHH Thwong mai sich Sai Gon thue hién dung va day du cac Quy dinh hién
hanh vé mua sim, stra chita tai san cong cua Chinh phu, cua Hoc vi¢n Chinh tri quéc gia
H6 Chi Minh va Hoc vién Bao chi va Tuyén truyén./. a/

O GIAM POC

Noi nhdn:
- Nhu diéu 3:
-Luu VT, TV
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HOC VIEN CHINH TR] QUOC GIA HO CHi MINH PANG CONG SAN VIET NAM
HOQC VIEN BAO CHi VA TUYEN TRUYEN ) .

' * Ha Noi, ngay 10 thang 12 nam 2019
So: 6339 QD-HVBC&TT

QUYET PINH
V/v lya chon don vi cung cz‘xp sach ngoai van
cho Trung tam thong tin khoa hoc

GIAM bOC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Cin cr Ludt ddu thau sé 43/2013/QH 13 ngay 26/11/2013 cua Qudc Hoi nudce
Cong hoa xa hoi chu nghia VlLt Nam

- Céan cur Nghi dinh s6 63/2014/ND - CP, _ngdy 26/6/2014 caa Chinh phu quy dinh
chi tiét thi hanh mot so diéu cua Ludt diu thiu vé lua chon nha thau;

- Can cir Quyét dinh so 2385/HVCTQG-TC, ngay 27/9/2007 cua Hoc vién chinh
tri Qude gia HH Chi Minh vé viéc phan cap quan ly trong mua sim, sira chira tai san tai
Hoc vién chinh tri Quoc gia Ho Chi Minh;

- Can cr Quy¢t dinh sO 6591/QD-HVCTQG ngay 01/11/2018 cua Giam ddc Hoc
vién Chinh trj Qudc gia Ho Chi Minh v€ chirc nang nhiém vu, quy én han, t6 chirc bd may
cua Hoc vi¢n Bdo chi va Tuyén truy én;

- Can cu quyet dinh s6 3219/QD-HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bao chi va Tuyén truyén vé viéc quy dinh ché dé chi chuong trinh ctr nhan qudc té Middlesex
giai doan 2016-2019;

- Can cir ba bdo gia.

QUYET DINH
Diéu 1: Lua chon don vi cung cép sach ngoai van cho Trung tim Thong tin khoa hoc - Hoc vién
Béo chi va Tuyén truy én la Cong ty TNHH Thwong mai sich Sai Gon
- Gidy phép kinh doanh s6 03 13394049 dang ky lin ddu ngay 11 thang 8 nam 2015
- Ngdy cdp 11 thang 8 nam 2015, cap Chuong loai khoan: 3-754-190-194
- Diadiémg giao dich: 46/23Tran Quang Diéu- Phuong 14-Quén 3-TP Ho6 Chi Minh
- GiatriHop donﬂ 58.335,000 dong
(Bang chiv: Nam tém triéu, ba tran ba lam nghin ddng)
- Thai gian thuc hién: tir ngay 11/12/2019 dén 11/02/2020
- Ngudn kinh phi: Tir nguén thu
- Hinh thirc Hop dong: tron goi;
Dia diém: Hoc vién Bio chi va Tuyén truyén 36 Xuan Thuy, Cau Gidy, Ha Ngi
Diéu 2 Ban Ké hoach - Tai chinh, Trung tim Thong tin khoa hoc va cac don vi lién quan,
Cong ty TNHH Thuong mai sich Sai Gon thyc hié¢n ding va diy du cdc Quy dinh hién
hanh vé mua sim, stra chira tai san cong cua Chmh pht, cua Hoc vién Chinh tri quoc gia
Hé Chi Minh va Hoc vién Béo chi va Tuyén truyén./. B/

Noi nhziq:
- Nhu diéu 3;
-Luu VT,TV
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CONG HOA XA HOI CHU NGHIA VIET NAM
Ddc Léap- Tu Do- Hanh Phuc.

% %k

HQP PONG KINH TE
Sé: 112-HD/HVBC&TT-SSG

— Cén cir BS lugt Dén s sé 91/2015/QH13 dioc Qz¢5c héi nuwoe Céng hoa xd héi chu nghia
Viét Nam ban hanh ngay 24/11/2015 va cdc van ban hiréng dan thi hanh;

— Can cir B ludat Thuwong mai s6 36/2005/QH11 diroc Qzléc héi nuweoe Céng hoa xa héi chii
nghia Viét Nam théng qua ngay 14/06/2005 va cdc vin ban hieong dan thi hanh;

— Can cir quyét dinh sé 6338/0D-HVBC&TT ngay 05712/2019 ciia Gidm déc Hoc vién Bdo
chi va Tuyén truyén vé viée liea chon don vi cung cdp sdch ngoai van cho Trung tam Thong
tin khoa hoc;

Cén cir vao kha ndng cung cdp va nhu cau cia hai bén,

Hom nay, ngdy € thang /2 nam £0£0

Bén A (Bén mua): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi + 36 Xuan Thuy - Cau Gidy - Ha Noi

Tai khoan  :0491.000088999

Tai : Ngan hang Vietcombank chi nhanh Thang Long, Ha No6i
Pai dién b Ong Luu Viin An

Chicvu  :Phé Giam déc

Bén B (Bén ban): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi - 46/23 Tran Quang Diéu, Phuong 14, Quan 3, TP. HCM

Tai khoan  : 117 000 156 581

Tai : Ngan hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM
MST : 0313394049

Dai dién : Ong Lé Quang Trung

Churc vu : Giam dbc

Hai bén thoa thuin ky hgp dong mua ban sich véi cac dicu khoan sau day:
Piéu 1: Pham vi cong viéc

Bén B dong y cung cap cac tya sach ngoai vin dudi diy do bén A dat mua.
Danh muc sach cung cap:

3 N a3k Nﬁ!n S n o ing tr] gif
Stt ISBN Tén séch Tdc gia Nhl:ﬁ\l:m xbl:‘::: (l:‘j)(;ll:g,) D((i,n[\ﬁ;; Tozl\,;,l\:g) A
; Red
Manufacturing consent: Edward S.
2 | 97B0sTSTIANSE | L i Repyimt | Noam | Pontheon | 2002\ 1.666.000 1.666.000
edition Chomsky
1
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Conversations 8 edition

[ £ Nim S6 g z Lias
£ st ISBN Tén sdch - Nha xuat £ : DPon gid Tong trj gia
¢ Téc gia ban x|{at ltrq‘ng (VND) (VND)
ban | (cuOn)
No Logo: 10th
9780312429270 : - i Klei i
3 Anniversary Edition Naomikelelm | Bieador | 2010 f 4 1.708.000 1.708.000
Image and
4 | 9780230203358 | Fepresentation: key Nick Lace o'?ﬁge 2009
concepts in media : y Press 1 2.470.000 2.470.000
studies, 2nd Edition
Consumer culture, 2nd ; Polity
519 " ;
TR0745S3304 | & i Colloy | pmg | W [ 1.648.000 1.648.000
Where stuff comes from:
how toasters, toilets, Harvey
6 | 9780415950428 | cars, computers, and Luskin Routledge | 2005
many others things come Molotch ! SERIOR 1.605.000
to be as they are
Ad Worlds: Brands, ) Bloomsbu
T | 2080390700075 | \ram. Kudiences Gregbles | & 2200 ) 1.459.000 1.459.000
Good essay writing: a R:;rt:z:n'
8 | 9781473982161 so<':1_al sciences guide, Sth Wendy E. SAGE 2017 I 1.418.000 1.418.000
edition
Maples
Authentic™: The
9 | 9780814787144 | Politics of Ambivalence | S0 B2net= | MYU 59,5 | —— -
in a Brand Culture eiser ress T T
Experience Design: s
10 | 9781472569394 concepts and case Bunz, P. ty 2015 1 1.607.000 1.607.000
studies
Tools for Dreamers: Bl Bl ;
11 | 9781947629219 | Strategies for Creativity ET;:?n StDlthrSv 2017
=17 | and the Structure of el B I 2.041.000 2.041.000
Innovation Roben‘ Group
Warren Dilts
Thinkpak: A ; Ten
d . Michalko,
12 | 9781580087728 | Brainstorming Card M. Speed 2006 1 1.715.000 1.715.000
Deck Press
Spelhe g
< 2 -
|| PRI, ornlewoPulesy | TUCKDI | I ) BUR | g 1.687.000 1.687.000
campaigns, 2nd edition
The Activation
Imperative: How to Rosen. R Rowman
14 | 9781538114667 | Build Brands and T o and 2018 ;
Business by Inspiring Minsky, L. Littlefield l SRS Loe
Action
Experiential Marketing:
A Practical Guide to Smilansky, Kogan o
I3 | PT80IAM4B0967 | ysstivaBEAR S. poee | W [ 4 1.493.000 1.493.000
Experiences, 2nd Edition
Hey Whipple, Squeeze
This: The Classic Guide Sullivan, L., ;
16 | 9781119164005 | 1) creating Great Ads, | Boches,E. | Wiey | 2016 | 1.137.000 1.137.000
Sth Edition
One Plus One Equals
17 | 9781447287056 Three.: A M:.istc:rclass in Trott, D. Macmillia | (2016) 1 1.335.000 1.335.000
Creative Thinking n, UK
Marketing
Communications: Fill, C. and
) 2
18 | 9781292234977 | biscovery, Creationand | Tumnbull,s. | Fesom | 2019 | 2.137.000 2.137.000
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9780749468736

Planning and Managing
Public Relations
Campaigns: a Strategic
Approach, 4th edition

Gregory, A.

Kogan
Page

2015

1.674.000

1.674.000

20

9780190303761

Strategic
Communication:
Campaign Planning (2
edition)

Mahoney, J.

oup

2016

4.144.000

4.144.000

21

9780415519557

Creativity and
Advertising: Affect,
Events and Process

McStay, A.

Routledge

2013

1.638.000

1.638.000

22

9781133434801

Advertising Campaign
Strategy: A Guide to
Marketing
Communication Plans,
Sth Edition

Parente, D.
&
Strausbaugh
-Hutchinson,
K.

Cengage
Learning

2015

3.183.000

3.183.000

(8]
)

9780749475093

Campaigns that Shook
the World: The
Evolution of Public
Relations

Rogers, D.

Kogan
Page

2015

1.373.000

1.373.000

9781119362418

The New Rules of
Marketing and PR: How
to Use Social Media,
Online Video, Mobile
Applications, Blogs &
Viral Marketing to
Reach Buyers Directly,
6th Edition

Scott, D.M.

Wiley

2017

1.214.000

1.214.000

8]
W

9780471789765

Perfect Pitch: The Art of
Selling Ideas and
Winning New Business

Steel, J.

Wiley

2007

9781433108679

Blowing Up the Brand:
Critical Perspectives On
Promotional Culture

Aronczyk
M. and,
Powers, D.,

Peter
Lang

2010

2.244.000

2.244.000

9780199752171

Branding the Nation:
The Global Business of
National Identity

Aroncczyk,
M.

Oxford

1.678.000

1.678.000

9780415347167

Brands: Meaning and
Value in Media Culture

Arvidsson,
A.

Routledge

2006

2.031.000

2.031.000

9781138904293

Markets and the Arts of
Attachment

Cochoy, F.,
Deville J.,
and Lury, C.

Routledge

2017

3.926.000

3.926.000

9780745650739

Becoming Sexual: a
Critical Appraisal of the
Sexualisation of Girls

Egan, D.

Polity
Press

1.648.000

1.648.000

9780805846188

Public Relations: Critical
Debates and
Contemporary Practice

L’Etang, J
and Pieczka,
M'a

Routledge

2006

2.368.000

2.368.000

o
~

9781137561053

The Reputation
Economy:
Understanding
Knowledge Work in
Digital Society

Gandini, A.

Palgrave

2016

2.333.000

o)
)

9781845298807

Consumer Kids: How
Big Business is
Grooming our Children
for Profit

Mayo, E.
and Nairn,
A,

Constable
and
Robinson
Ltd.

2009

1.441.000

1.441.000

9781473924932

Privacy and the Media

McStay, A.

SAGE

2017

1.527.000

1.527.000
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The Aisles Have Eyes:
How Retailers Track
35 | 9780300234695 | Your Shopping, Strip Turow, J ity | E0T8
. - your Privacy, Define urow, J. P ¥ & | 1.311.000 1.311.000
g ress
your Power, Reprint
edition
The Advertising and 1 m;?]\(\i" s
-~ () -~ ” < y
36 | 9780415963305 | Consumer Culture McAllister, | Routledge 2009 1 1.909.000 1.909.000
Reader p
Promotional Culture:
% e — Advertising, Ideology L :
37 | 9780803983908 and Symbolic Wernick, A., SAGE 1991 | 3.205.000 3.205.000
Expression.
2 . Researching Society and . 5
38 | 978137547160 Culture, 4th edition Bedle, SAGE 20l 1 1.869.000 1.869.000
3 Open
. N Doing Your Research B g
23943 )
39 | 9780335243389 | b oiect, 7th edition Bellds U"I',:gz"y 2008 | 4 1.644.000 1.644.000
40 | 9780335262069 | How to Writea Thesis, | vy 0y g Unci)vpccrls:it' 2017
229200571 4th Edition il e Y| - | 1.789.000 1.789.000
ress
How to Argue, 3rd
- 273 385 =i t 2 -
41 | 9780273743859 edition Bonnett, A, Pearson 011 | 915.000 915.000
Media research methods | Bertrand, I., Red
42 | 9781137552150 | : audiences, institutions, Peter Globe 2017 - -
texts, 2nd Edition Hughes Press : 2.432.000 2432.000
Practical Research .
. Edinburgh
Methods for Media and Davies, e
43 2185 s P ty | 2
43 | 9780748621859 | oyl Studies:Making | MM, | Do g ff | 1.594.000 1.594.000
People Count
How to Write Your Red
44 | 9781352005226 | Undergraduate Grecl:;ham, Globe 2019 1 1.810.000 1.810.00
Dissertation, 3rd Edition £ Press 0 10. .310.000
The Student’s Guide to
Writing , 2nd edition. Red
=i . Peck, J. and
45 | 9780230373884 | Spelling, Punctuation S i Globe 2012 . o
ol -arvrean, 3 M. Coyle, Brigss ! 1.763.000 1.763.000
Edition
Your undergraduate )
; ; : Walliman
46 | 9781446253199 | dissertation: the guide ! Sage 2014
for success, 2nd edition AESAEE : 1.279.000 1.279.000
, TG Research methods: the Walliman, e 1%
47 | 9781138693999 basics; 2nd Edition NSR. Routledge | 2017 | 1.201.000 1201.000
Tong cong 47 87.225.000

Chit lugng sich dam bao moi, chua qua sir dung, khong bi rich, bi udt, bi bén.
Danh muc sach nay cung cép cho Hoc Vién Bao Chi Va Tuyén Tr uyén dung trong cong

viéc giang day va hoc tap.

Diéu 2: GiA trj hop dong
- Tbng gia trj la: 87.225.000 dng
(Bang chit: Tiam muoi bay tri¢u hai tram hai muwoi lam ngan dong./.)
Gia nay da bao gdm chi phi vin chuyén, phi nhdp khiu, phi giao hang dén khach hang.
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pidu 3: Thoi gian dia diém giao nhén hang,
- Thot gian giao hang: tir 04 -08 tuan.
Truong hop bat kha khang, trong vong 07 ngay ké tir ngay ky hop dong nhitng cudn sach
bén B khong cung cap dugc do nha xudt ban nude ngoai dinh ban, chua xuat ban, phai
dugc thong bdo cung cac van ban xac nhan.
- Dia chi giao hang: 36 Xuén Thuy - Cau Gidy - Ha N¢i

Diéu 4: Thanh tosn:
- Bén A s thanh toan cho bén B bing gia tri thuc té trong vong 07 ngay ké tir ngay bén A
nhén hoa don tai chinh
- Hinh thirc thanh toan: tién mit hodic chuyén khoan qua ngén hang.

Pidu 5: Trach nhi¢m cia cic bén
- Trach nhi¢ém bén A: Bén A ¢6 trach nhi¢m thanh todn cho bén B dung nhu trong diéu 4 va

thue hién cac diéu khoan khéc ghi trong hop dong
- Trach nhi¢m bén B: dép umg dung theo yéu cau trong hop dong ctia bén A. Pam bao hang
hoa vé sb lvong, chat lwong, gié ca, phuong thirc giao hang nhu trong hop dong.

Piéu 6: Pic¢u khoin chung:

- Hai bén cam két thuc hién nghiém chinh céac dleu khoan da ghi trong hop dong.

- Moi s thay déi, diéu chinh trong qua trinh trién khai hop dong phai dugc hai bén thong
béo v&i nhau bing van ban va cung nhau xem X¢ét gidi quyét.

- Trong truorng hop xay ra tranh clnp, hai ben s€ giai quyét bdn0 thuong luong. Néu khong
giai quyct duoc s& dé trinh 1én toa 4n kinh té TP HCM, quyét dinh cta toa la giai phap bt
buoc doi véi hai bén.

- Hop dong nay lam thanh 04 ban, mdi bén gitr 02 ban va c6 gia tri phap ly nhu nhau.

- Hop dong nay c6 hiéu luc tir ngay kym

IENBENB
1doe U

DAI DIEN BEN A

THIONG
D\SAC ll.\Al(

5/ IRACH RHIEY Hﬂ%ﬂ_‘ \

\_(
Le Quang Trung
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CONG HOA XA HQI CHU NGHIA VIET NAM
Doc 1ap - Ty do — Hanh phic

BIEN BAN THANH LY HOP DONG

Can cir vao Hop dong sb: 112-HD/HVBC&TT-SSG, ky ngay 6 thing AL nam 9090
Hém nay, ngay 23 thang 5 nam £020, chiing toi g5m:
Bén A (Bén mua): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi
Tai khoan
Tai

Dai dién
Chire vu

: 36 Xuén Thuy - Cdu Gidy - Ha N¢i

:0491.000088999

: Ngan hang Vietcombank chi nhanh Thang Long, Ha Noi
: f)ng Luu Vin An

: Phé Giam déc

Bén B (Bén ban): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi
Tai khoan
Tai

MST

Dai dién
Chirc vu

: 46/23 Tran Quang Diéu, Phuong14, Quan 3, TP. HCM

: 117 000 156 581

: Ngan hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM
: 0313394049

: Ong Lé Quang Trung

: Giam déc

Sau khi kiém tra thuc té mat hang do bén B cung cdp, ching toi ciing thng nhit ky két Bién ban
thanh Iy hop dong chi tiét nhur sau:
1. Bén B da thuc hién giao hang Sach Ngoai vin cho Bén A theo dung Hop ddng sb: 112-
HB/HVBC&TT-SSG, ky ngdy  thdng  ndm

2. Thanh toan:

- Bén A c6 trach nhiém thanh todn toan bd gié tri hop dong cho bén B 87.225.000 d(‘“)ng (B(fng
chix: Tam muroi bdy triéu hai tram hai muwoi lim ngan dong) bing chuyén khoan

- Thoi han thanh toan: Trong vong 07 ngay, ké tir ngdy Bén B ban giao hd so thanh toan gém:
Bién ban nghi¢m thu thanh ly hop ddng, Bién ban ban giao hang héa va hoa don tai chinh.

3- Piéu khoin chung:

- Sau khi Bén A thanh toan toan b$ gia trj hop dong cho bén B 12 87.225.000 ddng
(Bing chiv: Tam muwoi bay tri¢u hai trdm hai muwoi lim ngan @ong) thi hop dong sé: 112-
HD/HVBC&TT-SSG, ky ngay  thdng  nim dugc thanh ly va két thic.

- Bién ban thanh ly Hop ddng dugc 1ap thanh 04 ban, mdi bén giir 02 ban, ¢6 gia tri phap Iy nhu

nhau.

i

| THUONG MAI
\R\SLCUSAIGON

Lé Quang Trung
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CONG HOA XA HOI CHU NGHIA VIET NAM
Dgc 1ap - Ty do - Hanh phiic
o0o

BIEN BAN BAN GIAO HANG HOA

Cdn cir vao Hop dong s6: 112-HD/HVBC&TT-SSG, ky ngay 6 thing Aindm 2040
Hom nay, ngay 25 thang 5~ ndm 4030 , chiing t6i gom:
Bén A (Bén nhin): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi : 36 Xuan Thuy - Cau Gidy - Ha Noi

Tai khoin  :0491.000088999

Tai : Ngan hang Vietcombank chi nhanh Thing Long, Ha N¢i
Daidien I isiscsveserssonsmsasesssmossonsamsscsmsssresssssmssnsnngss

CHIECWH § cecmmmsmpammmarmmnsmmms s s

Bén B (Bén giao): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi : 46/23 Tran Quang Diéu, Phudngl4, Quan 3, TP. HCM

Taikhoan  : 117000 156 581

Tai : Ngén hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM
MST : 0313394049

Pai dién : Ong Lé Quang Trung

Chicvu  : Giam déc

Hai bén di tién hanh ban giao s6 sach Sach ngoai van nhu sau:

Nhi ‘u"l! Ni‘!ﬂ 56 b o5 2 Py
Stt ISBN Tén séch Téc gid I [‘).','n i xuit | lwgng (;Tl\;gln)a Ton\g’\t'rg giid
: bin | (cudn) (VD) D)
The study skills Stella Red Globe |
1 | 9781137610874 handbaok Sthiedifion Cottrell Press 2019 1 2.061.000 2.061.000 /'
=
Manufacturing Edward S. A
2 | 9780375714498 | consent: the political Herman; | b theon | 2002 1.666.000
economy of the mass Noam 1
media, Reprint edition Chomsky
3 | 9780312429270 | No Logo: 10th NaomiKlein | Picador | 2010 1.708.000
Anniversary Edition 1
Image and
4 | 9780230203358 | representation: key Nick Lacey | RE000 [ op 2.470.000 2.470.000
concepts in media Press 1
studies, 2nd Edition
5 | 9780745643304 ggi':is(‘)‘:’e' culture,2nd | otia Lury | Polity Press | 2011 : 1.648.000 1.648.000
Where stuff comes
from: how toasters,
toilets, cars Hlaivcy
6 | 9780415950428 ’ : Luskin Routledge 2005 1.605.000 1.605.000
computers, and many 1
. Molotch
others things come to
be as they are
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7 | 9780340700075 | Ad Worlds: Brands, =1 o0 \ivers | Bloomsbury | 1998 1.459.000 1459000
Media, Audiences I
Good essay writing: a R:(;::n_
8 | 9781473982161 | social sciences guide, \\’cndl E‘ SAGE 2017 | 1.418.000 1.418.000
Sth edition g =
Maples
Authentic™: The
o | 9780814787144 | POliticsof Sarah Banet- | 1y pregs | 2012 1.776.000 1.776.000
Ambivalence in a Weiser |
Brand Culture
Experience Design:
10 | 9781472569394 | concepts and case Bunz, P. Bloomsbury | 2015 | 1.607.000 1.607.000
studies
Tools for Dreamers: Dm.;;)([l{a B, Dilts
11 | 9781947620219 | Stratesies for Epstein, Strategy | 2017 2.041.000 2.041.000
Creativity and the Robert Grou} 1
Structure of Innovation Warren Dilts
Thinkpak: A T
12 | 9781580087728 | Brainstorming Card Michalko, | Ten Speed | 544 1.715.000 1.715.000
Deck M. Press |
Creative Advertising:
= .~ | Ideas and techniques 3 THAmES &
13 | 9780500287330 : Pricken, M. Hudson, 2008 1.687.000 1.687.000
from the world’s best UK 1
campaigns, 2nd edition
The Activation
Imperative: How to — Rowman
14 | 9781538114667 | Build Brands and Miszk’ ¢ and 2018 | 1.594.000 1.594.000
Business by Inspiring o L Littlefield
Action
Experiential
Marketing: A Practical SiviilarEk
15 | 9780749480967 | Guide to Interactive (S Ys Kogan Page | 2017 1 1.493.000 1.493.000
Brand Experiences, '
2nd Edition
Hey Whipple, Squeeze
This: The Classic Sullivan, L., i 5 il s
16 | 9781119164005 Giiide o Creating Boches, E. Wiley 2016 1 1.137.000 1.137.000
Great Ads, 5th Edition
One Plus One Equals
17 | 9781447287056 | Three: A Masterclass Trott, D. Macmillian, | (2016) 1 1.335.000 1.335.000
in Creative Thinking UK
Marketing
Communications: Fill. C. and
18 | 9781292234977 | Discovery, Creation Tun’1b\;I‘I S Pearson 2019 | 2.137.000 2.137.000
and Conversations 8th —
edition
Planning and
Managing Public
19 | 9780749468736 | Relations Campaigns: Gregory, A. | Kogan Page | 2015 1.674.000 1.674.000

a Strategic Approach,
4th edition
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Strategic
20 | 9780190303761 | Communication: Mahoney,J. | OUP 2016 4.144.000 4.144.000
Campaign Planning (2 I
edition)
Creativity and
21 | 9780415519557 | Advertising: Affect, McStay, A. Routledge | 2013 ! 1.638.000 1.638.000
Events and Process
Advertising Campaign | Parente, D.
Strategy: A Guide to & .
22 | 9781133434801 | Marketing Strausbaugh- | CCPEUE° | 2015 3.183.000 3.183.000
S ; Learning 1
Communication Plans, | Hutchinson,
Sth Edition K.
Campaigns that Shook
the World: The 2 3
23 ; ; {ogan Pz 2015 1.373.000 1.373.000
23 | 9780749475093 Eveliition of Public Rogers, D Kogan Page | 3 3
Relations
The New Rules of
Marketing and PR:
How to Use Social
Media, Online Video,
24 | 9781119362418 | Mobile Applications, Scott, D.M. Wiley 2017 | 1.214.000 1.214.000
Blogs & Viral
Marketing to Reach
Buyers Directly, 6th
Edition
Perfect Pitch: The Art
25 | 9780471789765 | Of Selling ldeas and Steel, J. Wiley | 2007 1.525.000 1.525.000
Winning New 1
Business
L] P
26 | 9781433108679 : and, Powers, | Peter Lang | 2010 2.244.000 2.244.000
On Promotional 2 1
D'y
Culture
Branding the Nation: Aroncezvk
27 | 9780199752171 | The Global Business M ¥ Oxford 2013 1 1.678.000 1.678.000
of National Identity ’
Brands: Meaning and Aridesi
28 | 9780415347167 | Value in Media A ’ Routledge | 2006 | 2.031.000 2.031.000
Culture '
Cochoy, F.
Markets and the Arts ot
29 | 9781138904293 of Attachment Deville J., Routledge | 2017 | 3.926.000 3.926.000
and Lury, C.
Becoming Sexual: a
5 Critical Appraisal of . i
30 | 9780745650739 e Sexiialisation 6F Egan, D. Polity Press | 2013 1 1.648.000 1.648.000
Girls
Public Relations: L’Etang, J
31 | 9780805846188 | Critical Debates and and Pieczka, | Routledge | 2006 | 2.368.000 2.368.000
Contemporary Practice M.,
The Reputation
Economy:
32 | 9781137561053 | Understanding - | Gandini, A. Palgrave 2016 1 2.333.000 2.333.000
Knowledge Work in
Digital Society
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Consumer Kids: How Constable
33 | 9781845298807 | D\B Business is Mayo, End | ®Ad | g 1.441.000 1,441,000
Grooming our Naim, A., Robinson 1
Children for Profit Ltd.
34 | 9781473924932 | Privacy and the Media | McStay, A. SAGE 2017 | 1.527.000 1.527.000
The Aisles Have Eyes:
How Retailers Track vale
35 | 9780300234695 | YOUF Shopping, Strip | 3y o0 5 1 University | 2018 1.311.000 1311000
your Privacy, Define P I
: ress
your Power, Reprint
cdition
The Advertising and Tu:(l):(';', -
36 | 9780415963305 | Consumer Culture bt Routledge | 2009 1.909.000 1.909.000
McAllister, |
Reader P
Promotional Culture:
37 | 9780803983008 | Advertising, Ideology 1y o i A | SAGE | 1991 3.205.000 3.205.000
and Symbolic 1
Expression.
Researching Society
38 | 9781473947160 | and Culture, 4th Seale, C SAGE 2018 | 1.869.000 1.869.000
edition
Doing Your Research Open
39 | 9780335243389 ing . Bell, J, University | 2018 1.644.000 1.644.000
Project, 7th edition p 1
ress
How to Write a Thesis Open
40 | 9780335262069 | oW 10 WHHEATNESIS, | npyrray, R, | University | 2017 1.789.000 1.789.000
4th Edition P 1
_ ress
41 | 9780273743859 ?d‘:::“o‘: Argue, 3rd Bonnett, A, | Pearson | 2011 1 915.000 915.000
Media research
— methods : audiences, Bertrand, I., Red Globe 5 —— -
42. || STRITBIEAZIR0 institutions, texts, 2nd | Peter Hughes Press 20 1 2432000 2.432.000
Edition
Practical Research
Methods for Media Davies Edinburgh
43 | 9780748621859 | and Cultural S 7 University | 2006 1.594.000 1.594.000
: : M.M.,, |
Studies:Making People Press
Count
How to Write Your
Undergraduate Greetham, Red Globe
2 ]
44 | 9781352005226 Diseertation, 3¢d B., Press 2019 1 1.810.000 1.810.000
Edition
The Student’s Guide to
Writing , 2nd edition.
a5 | 5780230373884 | Spelling, Puncwaation | Torooemd | RedGlobe | o5 1.763.000 1.763.000
M. Coyle, Press |
and Grammar, 3rd
Edition
Your undergraduate
dissertation: the guide Walliman,
46 | 9781446253199 | - success, Drid NSR. Sage 2014 | 1.279.000 1.279.000
edition
Research methods: the Walliman,
47 | 9781138693999 BSice, 2RAEAitioH NSR. Routledge | 2017 1 1.201.000 1.201.000
Tong cong 47 87.225.000
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1. Hang hoa Bén B giao cho bén A Ia hang méi 100% dam bao ding chét lugng, chung loai

theo tiéu chu"m cia nha san xudt, chua qua st dung, khong bi rich, khong bi do ban, 4m udt
va chif in 4n 10 rang.

2. Dai dién bén B da ban giao ddy du s6 lwong sach cho bén A.
. Dai dién bén A da tién hanh kiém tra va thong nhét danh gia chéit lugng séch dat yéu cu dé
ra.
4. Bien ban duge 1ap thanh 04 (bdn) ban, moi bén giit 02 (hai) ban ¢ gid trj nhu nhau ké tir
ngay ky./. %

(98]

d*ﬁygkb¢.

BEN GIAO }— PAI DIEN BEN NHAN
ONG rv

Lé Quang Trung
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HOC VIEN CHINH TR QUOC GIA HO CHI MINH PANG CONG SAN VIET NAM
HOC VIEN BAO CHI VA TUYEN TRUYEN

Ha Noi, ngay 05 thang 12 nam 2019
sé: 6329 Qb- 11v13c&11

QUYET DINH
V/v lwa chon don vi cung cap sich ngogi van
cho Trung tdm thong tin khoa hoc

GIAM DOC HOC VIEN BAO CHi VA TUYEN TRUYEN

- Ciin cir Luat ddu thau sd 43/2013/QH 13 ngay 26/11/2013 cua Qudc Héi nudce
Cong hoa xa hoi chi nghia Vi¢t Nam

- Can cr Nghi dinh sO 63/2014/ND - CP, _ngay 26/6/2014 cta Chinh pht quy dinh
chi tiét thi hanh mot s6 diéu cua Luat déu thau vé lya chon nha thau;

- Cin ¢t Quyét dinh 90 2385/HVCTQG-TC, ngay 27/9/2007 cta Hoc vién chinh
tri Quédc gia HO Chi Minh vé& viéc phan cdp quan ly trong mua sdm, stra chira tai san tai
Hoc vién chinh tri Quoc gia IIo Chi Minh;

- Can cu Quycl dinh s6 6591/Qb-HVCTQG ngay 01/11/2018 cua Giam déc Hoc
vién Chinh tri Qudc gia Ho6 Chi Minh vé chirc nang nhiém vu, quyén han, t6 chirc b may
ctia Hoc vién Béo chi va Fuyon truyén;

- Céan cu quycl dinh s6 3219/QD-HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bao chi va Tuyén truyén vé viée quy dinh ché d¢ chi chuong trinh ctr nhin quoc té Middlesex
giai doan 2016-2019;

- Cén cur ba bao gia.

QUYI‘:T DINH
Diéu 1: Lva chon don vi cung céip sdch ngoai vin cho Trung tdm Thong tin khoa hoc - Hoc vién
Bao chi va Tuyén truyén la Cong ty TNHH Thuong mai sach Sai Gon
- Gidy phép kinh doanh s6 0313 394049 dang ky ldn ddu ngay 11 thang 8 nam 2015
- Ngaycap 11 thang 8 nam 2015, cdp Chuong loai khoan: 3-754-190-194
- Diadiém giao dich: 46/23Tran Quang Diéu-Phuong 14-Quén 3-TP Ho Chi Minh
- Gid tri Hop dong;: 87.225,000 ddng
(Bang chir: Tam bay triéu, hai tran hai lam nghin dong)
- Thoi gian thyc hién: tir ngay 06/12/2019 dén 06/02/2020
- Nguon kinh phi: Ttr nguon thu
- Hinh thie Hop dong: tron goi;
- Dia diém: Hoc vién Bdo chi va Tuyén truyén 36 Xuan Thuy. Cau Gidy, Ha Noi
Diéu 2: Ban Ké& hoach - Tai chinh, Trung tdm Thong tin khoa hoc va cac don vi lién quan,
ConL ty TNHH Thuong mai sach Sai Gon thye hién ding va da\ du cdc Quy dinh hién
hanh vé mua sdim, stra chira tai san cong clia Chinh phu, cua Hoe v ién Chinh tri qudc gia
Hd Chi Minh va Hoc vién Bao chi va Tuyén uuym /. u/

10 GIAM DOC

Noi nhan:
- Nhu diéu 3;
-Luu VT, TV
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CONG HOA XA HOI CHU NGHIA VIET NAM
Doc Lap- Tu Do- Hanh Phuc.

* % %k

HQP PONG KINH TE
S4: 115-HD/HVBC&TT-SSG

— Can cir Bg luat Dan sw 6 91/2015/QH13 doc Qué'c hoi nuwoe Cong hoa xa hgi chit nghia
Viét Nam ban hanh ngay 24/11/2015 va cdc van ban hirong dan thi hanh;

— Can cir B luat Thwong mai 50 36/2005/QH11 dwgc Qué'c héi mieoe Cong hoa xa hoi chu
nghia Viét Nam théng qua ngay 14/06/2005 va cdc van ban hiegng dan thi hanh;

— Can ctt quyét dinh s6 6339/0D-HVBC&TT ngay 10/12/2019 ciia Gidm déc Hoc vién Bdo
chi va Tuyén truyén vé viée lwa chon don vi cung cap sdch ngoai van cho Trung tam Thong
tin khoa hoc;

Can cir vao khd nang cung cdp va nhu cau ciia hai bén,

Hom nay, ngay 4/ thang /2 nim 202y

Bén A (Bén mua): HOC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi : 36 Xuan Thuy - Ciu Gidy - Ha Noi

Tai khoan  :0491.000088999

Tai : Ngan hang Vietcombank chi nhanh Thang Long, Ha Noi
Dai dién : Ong Luwu Vin An

Chicvu  :Phé Gidm dbc

Bén B (Bén bin): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi - 46/23 Tran Quang Diéu, Phuong14, Quan 3, TP. HCM

Taikhoan  : 117 000 156 581

Tai : Ngén hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM
MST : 0313394049

Dai dién ; f)ng Lé Quang Trung

Chure vu : Giam dbc

Hai bén thoa thuin ky hop dong mua ban sich véi cic dicu khoan sau diy:

Piéu 1: Pham vi cong viéc

Bén B ddng ¥ cung cap céc twa sdch ngoai viin dudi ddy do bén A dit mua.
Danh muyc sach cung cép:

Nim ) g z I,
. ; 3 T Nha xuit o > Pon gid Tong tri gid
Stt ISBN Tén sdch Tdc gid bin xu'.u lu ong (VND) (VND)
bian | (cuodn)
4 Brands: meaning and Adam - — 2131
| 9780415347167 valusi e AR Auideesn Routledge 2006 1 2.131.000 2.131.000
2 | 9780415251839 gl?‘;‘ﬂséc‘gﬁgﬁfy"s ofthe | ojiiLury | Routledge | 2004 1 1.963.000 1.963.000
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Nim So ; 2 o
a : Nha xuit Pon gid Tong tri gid
BN Tén sécl b £ s
tt lS én sich Téc gid ban Xl{dl qu‘ng (VND) (VND)
bian | (cuoOn)
3 | 9781845203849 | The rise of brands Liz Moor Berg 2007 | 1 2.216.000 2.216.000
Publishers
Studies in advertising Mica Nava,
4 | 9780415141321 and consumption Kidraie Blila Routl’edge 1997 1 1.504.000 1.504.000
Harvard
How brands become .
5 | 9781578517749 | icons: the principles of | DOuslasB. | Business 504 | 2.169.000 | 2.169.000
: Holt Review
cultural branding P
ress
Internet celebrity: Emerald
6 | 9781787560796 | understanding fame Crystal Abidin Publishin 2018 1 1.876.000 1.876.000
online s
The Advertising
Concept Book: Think Thames &
1 .373. 1.373.00
7 | 9780500518984 Now, Design Later, 3 Barry P. Hudson 2016 1.373.000 0
edition
8 | 9780091955021 | Lateral Thinking, An | 1y oo | Vermillion | 2014 | 1 1286000 |  1.286.000
Introduction
9 | 9780500517246 | Hegarty on Creativity: |y oy g | Thames& 4 yg,0 |y 662.000 662.000
There are No Rules Hudson
Copywriting: successful
10 | 9781780670003 | “riting for design, ShawM. | LAWIEnCe | yg15 | 1.832.000 | 1.832.000
advertising and King
marketing, 2nd Edition
100 ways to create a - S———
11 | 9781780671680 | Great Ad, Lawrence Collins T. Kino 2014 1 2.153.000 2.153.000
King, London =
The Content Strategy
Toolkit: Methods,
12 | 9780134105109 | Guidelines and Casey Meghan | New Riders | 2015 1 1.373.000 1.373.000
Templates for Getting
Content Right
Graphic Design School:
A Foundation Course
- for Graphic Designers Dabner D. and | Thames and
13 | 9780500292853 Working in Print,a Stawart S, Hidssi 2017 1 1.278.000 1.278.000
Moving Image and ‘ﬁ
Digital Media, 6E \Q
Everybody Writes: e &
Your Go-To Guide to : % . . /1E
14 | 9781118905555 Creating Ridiculously Handley A. Wiley 2014 1 1.037.000 1.037.000. ) ;¢
Good Content 'ﬂ(U("
- WordPress: the missing O'Reilly 5 . P
15 | 9781449341909 p— MacDonald M. Media 2014 1 1.943.000 ],94).000;2(&/
16 | 9780321884480 | Mobile Usability Nielsen Jakob | New Riders | 2013 1 6.063.000 6.063.000
Intelligent content: A S
17 || S781937a3446s | -t BEReOEr Cooper C.and | XML Press | 2015 | | 1.772.000 1.772.000
primer
Abel S.
Designing Brand
Identity: An Essential
18 | 9781118980828 | Guide for the Whole Wheeler Alina Wiley 2018 | 1.825.000 1.825.000
Branding Team, Sth
Edition
Advertising Design and ’
2 =] =1
19 | 9781621534815 Typography White Alex Allworth 2015 1 1.943.000 1.943.000
2
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Nim Sb ¢ 2 S
A - Nha xuit " Pon gii Tng tri gia
t ISBN Tén sich Téc gid = xuit | lugng
s ban | (cubn) IND) (YD)
Social Research Oxford
2 78019 . /man A. e 2016 | 3.991.000 3.991.000
S Bl Methods, 5th Edition Bryman University
Qualitative Research in ;
21 | 9781138188693 | Digital Environments: | Cmindro A | Routledge | 2017 | 1 2132000 | 2.132.000
. and Gandini A.
A Research Toolkit
Advertising and
Promotion: An
; @ McGrav
2 | 9781259548147 | Integrated Marketing | ok G 2 Oy | poyg| 1 8.706.000 |  8.706.000
S Belch M. Hill
Communications
Perspective, 11E
Advertising and Hackley C.
23 | 9781473997998 . s and Rungpaka Sage 2018 | 2.216.000 2.216.000
Promotion, 4 Edition
Amy Hackley
How to Win
24 | 9781849711142 | GAmPAIENS: Rose C. Taylorand | 55, | 1.336.000 1.336.000
Communications for Francis
change, 2nd Edition
Promotional Culture:
The Rise and Spread of
25 | 9780745639833 | Advertising, Public Davis A. Polity Press | 2013 | 1.803.000 1.803.000
Relations, Marketing
and Branding
How to do Media and
26 | 9781849207867 | Cultural Studies, Jane Stokes Sage 2013 1 1.752.000 1.752.000
Second Edition
Téng cong 26 58.335.000

Chat lugng sach dam bao méi, chua qua sir dung, khong bi réch, bi udt, bi ban.
Danh muc sach nay cung cap cho Hoc Vién Bao Chi Va Tuyén Truyé én dung trong cong

viéc giang day va hoc tép.

Diéu 2: Gia tri hop dong
- Téng gia tri 1a: 58.335.000 dong
(Bing chit: Nim nueoi tdm trigu ba tram ba nuroi ldm ngan dong./.)

Gi4 nay da bao gom chi phi vén chuyén, phi nhp khéu, phi giao hang dén khach hang.

Diéu 3: Thoi gian, dia diém giao nhin hang.
- Thoi gian giao hang: tir 04 -08 tuén.

Trudng hop bat kha khang, trong vong 07 ngay ké tir ngdy ky hop dono nhirng cudn sach
bén B khong cung cdp dugc do nha xudit ban nude ngoai dinh ban, chua xudt ban, phai

dugce thong bio cung cdc van ban xdc nhin.

- Dia chi giao hang: 36 Xuén Thuy - Cau Gidy - Ha Noi

Piéu 4: Thanh toan:
- Bén A s& thanh toan cho bén B bang gi trj thyc té trong vong 07 ngay ké tir ngay bén A

nhan hoa don tai chinh
- Hinh thirc thanh ton: tién mt hodc chuyén khoan qua ngén hang.

>
~

7\ A
N2
\\/Orn.:.
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: Trach nhi€ém ciia cic bén

~ Trich nhiém bén A: Bén A ¢6 trdch nhiém thanh toan cho bén B ding nhu trong diéu 4 va
thue hién cac diéu khoan khac ghi trong hop dong

- Trach nhi¢m bén B: ddp tmg diing theo yéu cau trong hop dong clia bén A. Dam bao hang
hoa vé sb lugng, chat lugng, gia ca, phuong thirc giao hang nhu trong hop dong.

piéu 6: Diéu khoin chung:

- Hai bén cam ket thyc hién nghiém chinh cac dleu khoan da ghi trong hop dong.

- Moi su thay di, diéu chinh trong qué trinh trién khai hop dong phai dugc hai bén thong
bdo v6i nhau bing vin ban va cuing nhau xem xét gidi quyet

- Trong trudng hop xay ra tranh chép, hai bén s€ giai quyét béng thuong lugng. Néu khong

giai quyet dugc s€ dé trinh 1én toa an kinh t& TP HCM, quyét dinh ctia toa la giai phap bat
budc d01 voi hai bén.

- Hop dong nay lam thanh 04 ban, mdi bén giir 02 ban va c6 gia tri phép ly nhu nhau.
- Hop ddng nay c6 hiéu luc tir ngay kyw

DAI DIEN BEN A DAI DIEN BEN B
5 Giam ddc
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HOC VIEN CHINH TR] QUOC GIA HO CHi MINH DANG CONG SAN VIET NAM
HQC VIEN BAO CHi VA TUYEN TRUYEN ]
*

. Ha Noi, ngay 10 thang 12 nam 2019
$6:6339 QD-HVBC&TT

QUYET DINH
. A ’ o v
V/v lya chon don vi cung cap sach ngoai vin
cho Trung tim thong tin khoa hoc

GIAM POC HOC VIEN BAO CHi VA TUYEN TRUYEN
- Cin o Ludt dau thdu sd 43/2013/QH 13 ngay 26/11/2013 cta Qudc Hoi nudce

Cong hoa xa hoi chu nghia Viét Nam

- Can clr Nghi dinh 50 63/2014/ND - CP, ngay 26/6/2014 cua Chinh phu quy dinh
chi tiét thi hanh mot so dicu cua Ludt ddu thiu vé lra chon nha thau;

- Cian ctr Quyét dinh so 2385/HVCTQG-TC, ngay 27/9/2007 cua Hoc vién chinh
tri Qudc gia HO Chi Minh vé viée phan cap quan ly trong mua sam, stra chira tai san tai
Hoc vién chinh tri Quoc gia ]lo Chi Minh;

- Can ctr quct dinh s6 6591/QD-HVCTQG ngay 01/11/2018 cua Giam doc Hoc
vién Chinh tri Quoc gia Ho Chi Mmh vé chirc nang nhiém vu, quy én han, td chirc by may
cua Hoc vién Bdo chi va Tuyén truyén;

- Can cu qll)CI dinh s6 3219/Qb- HVBC&TT ngay 20/7/2018 cua Giam doc Hoc vién
Bédo chi va Tuyén truyén vé viéc quy dinh ché d chi chuong trinh cur nhan quc té Middlesex
giai doan 2016-2019;

- Can cur ba bdo gia.

QUYET DINH

Diéu 1: Lya chon don vi cung cap sach ngoai van cho Trung tim Thong tin khoa hoc - Hoc vién
Bao chi va Tuyén truyén la Cong ty TNHH Thuong mai sach Sai Gon
- Gidy phép kinh doanh s6 0313 394049 dang ky lin diu ngdy 11 thang 8 ndm 2015
- Ngay cap 11 thang 8 nam 2015, cdp Chuong loai khoan: 3-734-190-194
- Dbiadiém giao dich: 46/23Tran Quang Dié¢u-Phuong 14-Quin 3-TP Ho Chi Minh
- GiatriHop donﬂ 58,335,000 dong

(B(?ng chir: Nam tam triéu, ba tran ba lam nghin d(ing)
- Thoi gian thuc hién: tir ngay 11/12/2019 dén 11/02/2020
- Ngudn kinh phi: Tir ngudn thu
- Hinh thirc Hop dong: tron géi;
.- Dia diém: Hoc vién Béo chi va Tuyén truyén 36 Xuin Thuy, Cau Gidy, Ha Noi

Diéu 2: Ban Ké hoach - Tai chinh, Trung tim Thong tin khoa hoc va cac don vi lién quan,
Cong ty TNHH Thuong mai sach Sai Gon lhll’L hi¢n dung va diy du cac Quy dinh hi¢n
hanh vé mua sdm, stra chira tai san cdng clia Chinh php, cua Hoc vién Chinh tri qudc gia
HG Chi Minh va Hoc vién Béo chi va Tuyén truyén./. &

Noi nhén: HOC VIEN
.:\ ' IN

- Nhu diéu 3; BAO CHI

-Luwu VT, TV VA TUYEN TRUVE
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CONG HOA XA HOI CHU NGHIA VIET NAM
Doc Idp - Ty do - Hanh phic

- o0o

BIEN BAN BAN GIAO HANG HOA

Can cir vao Hop dc;ng s0: 115-HD/HVBC&TT-SSG, ky ngay A4 thang 42 nim 2030
Hom nay, ngay 49 thang ¢ nam ¢oi¢ . ching toi gom:
Bén A (Bén nhin): HOC VIEN BAO CHI VA TUYEN TRUYEN

Dia chi

Tai khoan

Tai
Dai dién

Chire vu

: 36 Xuan Thuy - Cau Gidy - Ha Noi

: 0491.000088999

: Ngan hang Vietcombank chi nhédnh Thiang Long. Ha Néi
L L AT A

- Dt Lot ..

Bén B (Bén gino): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi

Tai khoan

Tai
MST
Dai dién
Chire vu

: 46/23 Tran Quang Di¢u, Phuongl4, Quan 3, TP. HCM

2117000 156 581
: Ngén hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM

: 0313394049

: Ong Lé Quang Trung

: Giam doc

Hai bén di tién hanh ban giao s6 sach Sach ngoai van nhu sau:

| .
U TE Nim | 56 L ’ z L v
Stt ISBN Tén sich Tic gid NBAXUAL | \udt | legmg | Dngid | Tong trigid
‘ ban | (cuon) | (YD) ViXD)
~ Brands: meaning and Adam P 5 | = .
1 9780415347167 selie immedia ol R Routledge 2006 | |1 2.131.000 2.131.000
Brands: the logos of the ; | Z TG S,
2 7 525183 2 : j edge 2 ‘ 3 3 :
2 | 9780415251839 elobal economy Celia Lury Routledge 004 | 1 1.963.000 1.96)', 90
= N
3 | 9781845203849 | The rise of brands Liz Moor SNE 2007 1 2.216.000 2.21(6.000 2AO
Publishers | T O e
Studies in advertising Mica Nava, \ENT
7 29 S sdoe 7 ] < 200 \
N E and consumption Andrew Blake Roitledge b ] 1.504.000 136 03 7/&
4 /i QU
Harvard a——
How brands become Douelas B Business
5 | 9781578517749 | icons: the principles of 2 o 2004 1 2.169.000 2.169.000
. Holt Review
cultural branding
Press
Internet celebrity: Biistild
6 | 9781787560796 | understanding fame Crystal Abidin p E}‘T 6 2018 1 1.876.000 1.876.000
online HDARNING
The Advertising
< Concept Book: Think Thames &
7 . arry 2 373 373,
9780500518984 Now, Design Later, 3rd Barry P. Hdsaii 2016 1 1.373.000 1.373.000
edition
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ISBN

Tén sdch

Téc gid

Nha xuft
ban

Niim
4

xuat

bin

S6
lugng
(cuén)

Don gid
(VND)

Téng tri gi4
(VND)

9780091955021

Lateral Thinking, An
Introduction

De Bono E.

Vermillion

2014

1.286.000

1.286.000

9780500517246

Hegarty on Creativity:
There are No Rules

Hegarty J.

Thames &
Hudson

2014

662.000

662.000

9781780670003

Copywriting: successful
writing for design,
advertising and
marketing, 2nd Edition

Shaw M.

Lawrence
King

2012

1.832.000

1.832.000

9781780671680

100 ways to create a
Great Ad, Lawrence
King, London

Collins T.

Lawrence
King

2014

2.153.000

2.153.000

9780134105109

The Content Strategy
Toolkit: Methods,
Guidelines and
Templates for Getting
Content Right

Casey Meghan

New Riders

2015

1.373.000

1.373.000

9780500292853

Graphic Design School:
A Foundation Course
for Graphic Designers
Working in Print,
Moving Image and
Digital Media, 6E

Dabner D. and
Stewart S.

Thames and
Hudson

2017

1.278.000

1.278.000

9781118905555

Everybody Writes:
Your Go-To Guide to
Creating Ridiculously
Good Content

Handley A.

Wiley

2014

1.037.000

1.037.000

9781449341909

WordPress: the missing
manual, 2E

MacDonald M.

O'Reilly
Media

2014

1.943.000

1.943.000

9780321884480

Mobile Usability

Nielsen Jakob

New Riders

2013

6.063.000

6.063.000

9781937434465

Intelligent content: A
primer

Rockley A.,
Cooper C. and
Abel S.

XML Press

2015

1.772.000

1.772.000

9781118980828

Designing Brand
Identity: An Essential
Guide for the Whole
Branding Team, 5th
Edition

Wheeler Alina

Wiley

2018

1.825.000

1.825.000

9781621534815

Advertising Design and
Typography

White Alex

Allworth

2015

1.943.000

1.943.000

9780199689453

Social Research
Methods, 5th Edition

Bryman A.

Oxford
University

2016

3.991.000

3.991.000

21

9781138188693

Qualitative Research in
Digital Environments:
A Research Toolkit

Caliandro A.
and Gandini A.

Routledge

2017

2.132.000

2.132.000

9781259548147

Advertising and
Promotion: An
Integrated Marketing
Communications
Perspective, 11E

Belch G. and
Belch M.

McGraw
Hill

2018

8.706.000

8.706.000

9781473997998

Advertising and
Promotion, 4 Edition

Hackley C. and
Rungpaka
Amy Hackley

Sage

2018

2.216.000

2.216.000

2
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Nim So Don gid Tong trj gid

R
Nha xuitt xuilt |uqng (VND) (VND)

St ISBN Tén sich Tic gid

ban b (cuon)
i How to Win

24 | 9781849711142 | Campaigns: RoseC. | Talorand | o010 | 1336000 | 1336.000
Communications for Francis
change, 2nd Edition
Promotional Culture:
The Rise and Spread of

25 | 9780745639833 | Advertising, Public Davis A. Polity Press | 2013 1 1.803.000 1.803.000

Relations, Marketing
and Branding

How to do Media and
26 | 9781849207867 | Cultural Studies, Jane Stokes Sage 2013 | 1.752.000 1.752.000
Second Edition

Tong cong 26 58.335.000

1. Hang hoa Bén B giao cho bén A la hang mdi 100% dam bao dung chit luong, chung loai
theo tiéu chu'm ciia nha san xudt, chua qua str dung, khong bi rach, khong bi do ban, am wdt
va chir in 4n 15 rang.

. Dai dién bén B da ban giao day du s6 lwong sach cho bén A.

Dai dién bén A di tién hanh kiém tra va théng nhat danh gia chat lugng sach dat yéu cau dé
ra.

4. Bién ban duoc lap thanh 04 (bdn) ban, mdi bén giit 02 (hai) ban c6 gia tri nhu nhau ké tir

ngay ky./. %1/

o

(OS]

BEN GIAO & DAI DIEN BEN NHAN

;'xnrxcuuﬂlian HiA
| THUONG
SACHSAIGON
N rpnocx‘\
:6-Quang Trung

GIAM POC

Lecvo Vean in
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CONG HOA XA HOI CHU NGHIA VIET NAM
Doc lip - Ty do — Hanh phic

BIEN BAN THANH LY HQP DPONG

Cén cit vao Hop dong sb: 115-HD/HVBC&TT-SSG, kyj ngay /4 thang /L nam LOL&
Hém nay, ngay {9 thang 4 nam£020 , ching toi gon:
Bén A (Bén mua): HQC VIEN BAO CHi VA TUYEN TRUYEN

Dia chi : 36 Xuan Thuy - Cau Gidy - Ha Noi

Tai khoan  :0491.000088999

Tai : Ngén hang Vietcombank chi nhanh Thang Long, Ha Noi
Dai di¢n : Ong Luu Viin An

Chure vu : Phé Giam déc

Bén B (Bén ban): CONG TY TNHH THUONG MAI SACH SAI GON

Dia chi : 46/23 Trén Quang Diéu, Phuong14, Quén 3. TP. HCM

Tai khoan ~ : 117 000 156 581

Tai : Ngan hang thuong mai CP Cong Thuong Viét Nam - CN 2 TP. HCM
MST : 0313394049

Dai di¢n : Ong Lé Quang Trung

Churc vu : Giam dbc

Sau khi kiém tra thue té mit hang do bén B cung cap, chuing toi cling théng nhat ky két Bién ban
thanh ly hop dong chi tiét nhu sau:
1. Bén B di thuc hién giao hang Sach Ngoai van cho Bén A theo dung Hop df?mg s6: 115-
HDP/HVBC&TT-SSG, ky ngay ~ thang  nim
2. Thanh toan:
- Bén A ¢ trich nhiém thanh toan toan bd gid tri hop dong cho bén B 58.335.000 dong (Bing
chit: Nim nueoi tam triéu ba tram ba muoi lam ngan don") bano chuye én khoan
- Thoi han thanh toan: Trong vong 07 ngay, ké tir ngay Bén B ban giao ho so thanh toan oom
Bién ban nghi¢m thu thanh ly hop dong, Bién ban ban giao hang hoa va hoa don tai chinh.

3- Piéu khoin chung:
- Sau khi Bén A thanh todn toan b¢ gid tri hop dong cho bén B 1a 58.335.000 dong
(Bing chiv: Nim nuroi tdm tri¢u ba trdm ba muoi ldm ngan dong) thi “hop dong so: 115-
HD/HVBC&TT-SSG, ky ngay ~ thang  nam dugc thanh ly va két thuc.
- Bién ban thanh ly Hop dong dugc lap thanh 04 ban, mdi bén gitr 02 ban, ¢6 gid tri phap Iy nhu
nhau.
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